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rapture
créme

smolder
shimmer

ignite
créme

flicker
shimmer

| flare
shimmer

glow
créme

Chantal is wearing Flame design using Smolder over Flicker

FOR MORE INFORMATION PLEASE CALL 800 2751 1 1 ] Orlybea Uty. Com

AVAILABLE AT ULTA, SALONS AND PROFESSIONAL BEAUTY SUPPLY STORES.
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COLORS FROM LEFT TO RIGHT, TOP TO BOTTOM:

My Very First Knockwurst, Don't Pretzel My Buttons, Berlin There Done That, Don't Talk Bach to Me,
Schnapps Out of It!*, Deutsch You Want Me Baby?*, Danke Shiny Red, Suzi & the 7 Dusseldorfs*,
Every Month is Oktoberfest*, German icure by OPI, Nein! Nein! Nein! OK Fine!*, Unfor greta bly Blue*

Germany

12 piece display

Try it on at opi.com

*Also available in GelColor by OPI (colors subject to change).
MODEL IS WEARING UNFOR GRETA BLY BLUE
CONTAINS NO DBP, TOLUENE, OR FORMALDEHYDE
For more information, contact your local OPI distributor.
Call 800.341.9999 ©2012 OPI Products Inc.

36 piece display
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90 piece display
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a Williams
elebrity Pedicurist
O er, footnanny.com, Chicago
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Power Polish

~ On Like Polish. Wears Like Gel. Off in |

Go to cnd.com/cndshellaclayering to learn more about Gloria and &
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HOUSH™®™
GELISH

Straight from the Runway to your nails! The House
of Gelish Collection has the perfect shade for every
fashionista. This palette offers a unique take on
classics that will compliment any wardrobe. This
collection of long lasting, super-glossy gel polish will
keep your manicure fierce from Day 1 through 21.

-»

A RUNWAY FOR FASHION COCKTAIL
THE MONEY WEEK CHIC PARTY DRAMA

MY FAVORITE BACKSTAGE CASHMERE
ACCESSORY BEAUTY KIND OF GAL

Follow us on: Scan e Watch  Leam

'eTIS - www.gelish.com = fIS @_-#'",E
© Ask your local distributor for genuine Gelish today I"_-:-:|:|'.|-- H|

SOAK- OFF Made inthe USA ~ 714.773.9758 [=]p

www.nailsmag.com/fifi/20285
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“no need to
tighten your

style

belt when you practice

nomies.”’

&uv

stylenomics

call 1.866.313.7845

For more information,
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“we can beat this

we’re in it

1 in 8 women will fight breast cancer
in her lifetime. Essie has made a
charitable contribution to Living
Beyond Breast Cancer.

y
LIVING
BEYOND
BREAST
CAMNCER

uuuuuuu

breast cancer
awareness
collection -~

L. 2012

we’re in it together

For more information,
call 1.866.313.7845
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check-up

| am strong
USA'’s nail salon expert.
Since 1981. essie.com

DBP Toluene and
Formaldehyde free



“Why create so many colors?

love?l’

Color is my passion. | have 250 shades, and every year |
create over 6 new collections inspired by runway fashion.
For me, nuance and quality are key. My exclusive salon
formula is made to be long-wearing and chip resistant.
Perfect for professional application. My nail care line and
spa services also reflect the kind of care and expertise
that comes from being in a relationship with nail techs for
over 30 years. You may call it obsession...me, | call it love.

ik
For more information, L WLt

) call 1.866.313.7845 = -
USA's nail salon expert.

Since 1981. essie.com
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Slate 101



Sure, seasons change. As the days grow shorter, colors get darker and more intense. Brave the
colder months with our incredible Fall Winter ManieQ Colors, eight new shades inspired by the
hottest runway looks. Six new metallic shades run the gamut from gold, brown, slate, electric
blue, and vivid violet. For good measure, we’ve thrown in two glossy Must-Haves in cool grey and
red orange. More serious color and shine you can always count on. You could say they’re deep,
just like us. We know you take your work seriously. So check out the seriously sweet deals we’re

offering for the next few months.

September/October Sizzling Promos

320
Services

Gold 101, Red Orange 101, Blue 105, Brown 103,
Violet 101, Violet 102, Grey 101, Slate 101

Order mani®Q color - Fall/Winter Collection
and receive free: Illum 1 Glitter Collection.

50
Services

Order Finish Gel
and receive free: 15g Concealer Pink.




ruun.mwtlh

50
Services

Order a mani®Q color Base
and receive free: 1/4 oz Protein Bond.

~3

r"\

190
Services

I -

Order a 32 oz Nail Liquid
and receive free: 6 oz Nail Liquid.

Offers available September 1, 2012 through October 31, 2012 to US residents only.

Order from your local distributor.

\([Tube] &)

www.youngnails.com, info@youngnails.com
Young Nails Inc., Anaheim, CA 1-800-777-9170




orush on new one-coat color by seche Vie™

Discover revolutionary color with new Seche Vite Dry Fast One Coat lacquer.
Now in 33 iconic shades, it brushes on beautfuly with one-coat coverage
and dries amazingly fast. It's the exclusive quality you would expect from the
creators of Seche Vite Dry Fast Top Coat, the world's most award-winning
top coat. Be the first to wear one-coat nall lacquer by Seche Vite. And enjoy a rich,
new world of color,

seche.com
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Sec h e Vi +e ) Model is wearing Audacious.

www.nailsmag.com/fifi/20104



SCAN. WATCH. LEARN.

chd.com

©2012 Creative Nail Design, Inc.




ADD. BLEND. CREATE.

Flaunt your creativity and delight your clients!

CND introduces a new way to bring color
to your clients: Additives, an eye opening
collection of pure pigments and lustrous effects.

Blend Additives into any CND sculpting
powder or gel, or layer over CND Shellac™
for the ultimate artistic freedom.

Additives. From CND.

Hands. Feet. Beauty.
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THANKS A WINDMILLION

| HAVE A HERRING PROBLEM

PEDAL FASTER SUZI

VAMPSTERDAM

THE THRILL-SEEKERS

A

6 new shades fromthe | ma~ i~ [ | GalTolor | | Galolor

TOURING - " -
AMERICA | Z&5s T T
COLLECTION 011 -1 -1
GELCOLORS FROM
LEFT TO RIGHT,
TOP TO BOTTOM:

My Address is “Hollywood”
| Eat Mainely Lobster,
Color to Diner For

Honk if You Love OPI

Are We There Yet?

Roadhouse Blues ‘- - - - ‘- -
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-1 -1 011

6 new shades from the
HOLLAND GelColor ‘r Gm‘r w‘r

COLLECTION Themm [\ TREeE

GELCOLORS FROM \ Y
LEFT TO RIGHT, = = =
TOP TO BOTTOM: g

Did You ‘ear About Van Gogh?
Wooden Shoe Like to Know?
Thanks a WindMillion
| Have a Herring Problem
Pedal Faster Suzi!
Vampsterdam

Iconic OPI Shades
Shine-Intense

Lasts for Weeks
Cures in 30 Seconds

O-P-1

©2012 OPI Products Inc. Call 800.341.9999 or visit opi.com



~», Available in 15 mL- .5 fl oz
53 ."‘_ s

Arfistic

COLOUR
GLOSS™

Wk 50 O | Beverly Hills ~ New York  London  Paris  Milan  Tokyo Montréal

4

- PROFESSIONAL FORMULAS | PROFESSIONAL RESULTS

Model is Wearing Sensual
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NAIL DESIGN Tel; 714. 635. 5110

© 2012 Artistic Nail Design * Beverly Hills, CA 90210 e Artistic Nail Design and Colour Glos: gistered trademarks of Artistic Nail Design, Inc. / Made in the USA
www.nailsmag.com/fifi/. 926




INCOCO.
$pelon

Real Nail Lacquer
Appliqueées
with Vitamins A&E and Keratin
+
Only 1 Coat of
DiamondGel

Quick & Easy
Gel Perfection

100% Real Nail Lacquer
Endless Variety of Shades & Designs
High-Gloss & Chip-Free
Easy Removal without Nail Damage

Nail Lacquer DiamondGel GL-15 LED
Appliqués Clear Top Coat Lamp




For more information,
visit www.incocosalon.com
or call 973.968.7611

WWW. nallsmag com/f|f|/20263




Starpro

EXCLUSIVELY
AT ALL COSMOPROF
LOCATIONS
NATIONWIDE.

\

| UNIVERSAL
TOP COAT

CosmofProf

Division of Beauty Systems Group LLC

TO FIND A STORE NEAREST YOU, VISIT WWW.COSMOPROFBEAUTY.COM
OR CALL 1-888-912-3463. TO PLACE AN ORDER, CALL 1-800-362-3186.




THE HIGHEST QUALITY
PROFESSIONAL PRODUCTS
AT SUBSTANTIAL

SAVINGS TO YOU.

0

™

L4

ACRYLICS. GELS. WRAPS. TOP COATS. BOARDS. BLOCKS. FILES. ACCESSORIES.

www.nailsmag.com/fifi/20248
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In thls Issue September 2012 Volume 30, No. 8

Features

147

On the Prowl

Animal prints have come roaring back onto the fashion runways and into our lives. We
used this season’s wild new nail polish colors to show off the animals on the prowl.

158

Extreme Nailing

Does our environment change how we do nails? Do techs living in climates where it
dips into double digits below zero work differently than techs who live where it's nearly
100 degrees with 80% humidity?

164

Making the Grade

All too often, cosmetology schools in the U.S. aren't putting their best foot forward
when it comes to educating future nail technicians. For nail schools to get all As when

it comes to training students for the real salon world, we need more dedicated nail
instructors, increased hours, and a commitment to more than just the state board exam.

174

Bet Big, Win Big: Allison Baker Lands Top Spot on Top 25 List

After dabbling in competitions for years, nail tech Allison Baker started this year out
with gusto by keeping her competition schedule full and her product applications
perfect. Her hard work paid off, landing her the #1 spot on this year's Top 25 list above a
group of very talented and competitive nail techs.

182

Why | Use Professional Products: A Handout for Clients

As a professional, you choose products you believe deliver the best results. Because of
your careful selection, clients recognize something different about their nails when they
come to you instead of doing their nails at home. Do you ever take the time to educate
clients about the benefits they receive from the products? Use this handout to explain
the why of your product choices.

% Cover Look

- AFFECT
Nails: Elsbeth Schue’[Z, Orangew Cilht: HOW DO YOU RATE ON REVIEW SITES? TECngldE
ms-management agency LA
Photographer: Vu Ong

Model: Ladae Bond, Body Parts Models = $alon

Client Handout:

ZINE SEPTEMBER 2012



NEW #

DS LUXURIOUS

A captivating coral red
with a golden glisten

DS INDULGENCE
A radiant red violet with
a shimmering, golden finish

Distinctly different.
Distinctly alluring.
Distinctly you. R

DFSIGNERSERES

Fall is the season to indulge in your favorites. .. rich leather boots, sumptuous cashmere scarves. ..
and now the two must possess colors for nails. DS luxurious and DS indulgence, the newest additions
to OPI’s Designer Series, featuring diamond dust formulations, are just what you deserve this fall.

| S S, W—

DS luxurious DS indulgence DS magic DSradiance DS mystery DS bold DSclassic ~ DSreflection DSopulence  DSreserve DS extravagance

0P

Try it on at opi.com

top coat

CONTAINS NO DBP, TOLUENE, OR FORMALDEHYDE e Nail Lacquers feature OPI’s exclusive ProWide™ Brush (Patent pending). ® Call 800.341.9999 ©2012 OPI Products Inc.
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in this issue
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Technique s9

62

Demos

Step-by-steps from Light Elegance and Mash Nails
66

Signature Services

Step-by-steps for a Moroccan Mud Pedicure and a
Coconut Cream Manicure

68

Best. Surprise. Ever.

Veteran tech John Hauk drops in on student
blogger Starr Rooks after hearing that meeting him
was one of her professional goals.

72

The Rhinestone Center

Kai Keach, owner of Kai's Kottage in Titusville, Fla,,
is a loyal user of Bio Sculpture Gel products and
has become known for her elegant manicures
with a single rhinestone placed at the focal point
of the design.

Style 75

80

Nail Art Studio

Step-by-steps on new nail art designs

84

Behind the Scenes

Find out how to do the nails that are on this
month's cover.

86

Nail Trends from the Fall 2012

Fashion Week Runways

On the New York Fashion Week runways, juicy
stone fruit colors from cherry red to plum purple
reigned on nails. Custom colors and custom nail
art — to complement the fabrics — were also
popular, as were tasteful nude shades.

92

Boutique: Gifts for Guys

Don't wait for Father's Day to stock your retail
boutique with cool gifts for men. Make male
clients more at home by giving them a place to
peruse between services and turn your salon into
a hot spot for product trends. (Your female clients
will thank you too.)

Reader to Reader

Do you give preference to stocking your salon’s retail
boutique with items that are made in the U.S.A. (or
in your native country, if you aren't in the U.S.)?

How Do You Rate?

Salon owners have more control of their online
reputations than you might think. Up the interaction
on consumer review sites to get the most out of
social networking.

Salon Profile

Sisters and owners of Colour Nail Bar in the greater
Houston area, Rhonda Townsend and Roslyn Bazile
are seeing an increase in clients who love their
salon'’s bright atmosphere.

Health 1

116

Under the Microscope: Alopecia Areata

Alopecia areata is a highly unpredictable
autoimmune skin disease resulting in hair loss. In
rare instances, it affects the nails.

142

Do You Love Gloves?

Personal touch is a hallmark of a nail tech's work.
So what about wearing gloves? Does it detract
from the service experience or put both the tech
and client at ease that the highest standards are
being followed?

144

Secret Ingredient: Cleansers

A closer look at the ingredients that make up
common nail prep products.

On My Mind

On Your Mind

Nails File

Freebies & Giveaways
On The Road

Reader Nail Art

Ad Index

Product Spotlight
Deal Sheet

My Other Life
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FLASHGLAMEX
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COLOR SHOWN:
3 COATS OF SASHAY MY WAY
OVER A CLEAR BASE

Any FLASH GLAM FX color can
have 2 different effects:

* For a sheer look, apply 3 coats of any
Flash Glam FX color over a clear base

* To intensify the look, layer over black Liquid Vinyl

COLOR SHOWN:
SASHAY MY WAY OVER 2 COATS
OF BLACK LIQUID VINYL

mermaid tale spazmatic can’t be tamed be brave sashay my way liquid vinyl
glitter glitter glitter glitter glitter créme

www.nailsmag.com/fifi/20168

= FOR MORE INFORMATION PLEASE CALL800275]]]] OI’| beaut .Com
[ R Tube} e

AVAILABLE AT SALLY BEAUTY, ULTA, SALONS AND PROFESSIONAL BEAUTY SUPPLY STORES.



new at

nailsmag

Find everything you're looking for on www.nailsmag.com. \Whether you're
researching, shopping, or designing, you'll find inspiration and answers at our website.

Celebrate CND's
15 Years at
Fashion Week.

Congratulations to CND for its
milestone 15 years doing nails for

View Pantone's
Color Predictions.

The Pantone Fashion Color Report Fall
2012 predicts the 10 colors that will be
most popular this fall from ultramarine
green to rose smoke.
www.nailsmag.com/fall2012colortrends

Pantone Colors displayed here may not
match  Pantone identified solid color
standards. Consult current Pantone for
fashion and home color system publications
for accurate color. Pantone and other Pantone

ILLUSTRATIONS BY (LEFT TO RIGHT) BCBG BY MAX
AND LUBOV AZRIA, NICOLE MILLER, AND ELLA MOSS
BY PAMELA PROTZEL SCOTT. ORIGINALLY APPEARED

IN THE PANTONE FASHION COLOR REPORT FALL 2012

Fashion Week runways. Watch a trademarks are the property of Pantone LLC.

video for a look back at how it all
began, plus some of the amazing
nail art designs that have graced the
runways over the years.
www.nailsmag.com/video/CND15

Admire the Top 25.

The Top 25 competitors from 1993 to the present
top are organized in a sortable chart on our website.
NAIL View the winners by year, rank, or name.
COMPETITORS www.nailsmag.com/top25

2
adnod yo

20 > ~
> Sign Up for |

Nail School News.

NAILS has launched a new
e-newsletter specifically geared
toward improving nail schools from
inside the classroom and out. Sign
up for Nail School News today if
you're a nail instructor, school owner,
or other beauty school employee to recipes, and how-to videos.

gain the edge needed to attract the www.nailsmag.com/technique
best students, educate students for : . ) e

the real world, and increase your job K W,
placement rate. :
www.nailsmag.com/enews/signup

Improve Your
Technique.

Perfect your skills in acrylics, gels,
pedicures, and find out about
new products on our online
Technigue channel, which is full
of step-by-step demos, service

fo"ow n www.facebook.com/nailsmag www.twitter.com/nailsmag

32 NAILS MAGAZINE = SEPTEMBER 2012 @Www'pintereSt'com/naiIsmagazme
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www.nailsmag.com/fifi/20119

SallyBeauty.com
800-ASK-SALLY
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te with 6 NEW colours.

Model is wearing Positively In Love.
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Down't F@Y@@T to vote fov owr
Readevs' Choice Awvavds. Deadline
to vote i Geptember 14 Go to
wwwindilemag.com/veazo12.

34

Hannah.Lee@bobit.com
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I’'m 1n a Video
State of Mind

I have a confession to make. I'm obsessed with YouTube.
Actually, I'm obsessed with watching videos online, no matter
what the forum or topic. I have to admit that in addition to
hours of live concert footage and Funny or Die sketches, I've watched my fair
share of crazy cat videos. But some of my favorite online videos are really simple
how-tos. How to roast a chicken, how to take my oven apart so I can re-light my
pilot light. Watched it, learned it. I even watched a really cool video about how to
make your own nail decals using Saran Wrap, top coat, and nail polish.

Gone are the days when a tech in The Middle of Nowhere has no resources
for continuing education because there aren’t any shows coming to town. She
can now Google anything from new gel-polish techniques to a caviar manicure.

We're creative people, and we’re visual. We learn by watching. Pictures are
great, but when you can see a “live” tutorial (with endless playback!), you learn
in an entirely different way. That’s why we've launched a new initiative on our
NAILS website to increase the amount of video content, including a new section
of completely original videos called Troubleshooter. This new section is focused
on very specific techniques that can challenge nail techs (fitting a nail form to an
unusually shaped nail, for instance).

We've rigged up a three-camera system in our photo studio so that we can
provide you with the most complete educational videos available online. From
three angles, you'll see how particular techniques are done, narrated by top
nail technicians who do the step-by-steps themselves. They've been challenged
by these problems at some point in their careers, so they’ll walk you through
solutions and new tricks with firsthand knowledge.

On NAILStv, there’s always something new, whether it’s our own
Troubleshooter videos or manufacturer-produced, nail tech-sourced, or
news and media-related videos. You can search our archives by keyword or
peruse through the four main sections (Health, Business, Technique, and
Style). We have everything from how to do a great French to e-file safety tips
to nail art designs.

Our own Tim Crowley is in charge of the Troubleshooter series, so if
you have suggestions for Troubleshooter videos, please e-mail him at Tim.
Crowley@bobit.com with your ideas. We want to build this section of our site
to your specifications. If you have a YouTube channel or you have your own
stash of videos, send us the links and we’ll add them into NAILStv. Share
your experience with your fellow nail technicians and get feedback on your
own material.

It’s a great time to be a nail tech. Nail art is so popular right now. Gel-polish
services are bringing lots of new clients into the salon — and they’re trying new
things. Make sure you stay up on the latest techniques and styles by paying
attention to what’s going on in the industry. And the best way to do that —
besides faithfully reading NAILS each month — is to hop online and watch some
videos! If you want to be alerted for new videos in the Troubleshooter series, sign
up for the e-newsletter at www.nailsmag.com/enews.

(Nannab
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Welcome to the next stage in gel color

DASHING DIVA

COLO

+ Gelifé

POLISH-ON SOAK-OFF GEL

PORCELAIN LGHTLY NUDY WATCH MY BARE NAKED & SET ON PURGASM 1DON'T PETAL BABY AFTERGLOW
PRINCESS FROSTED PATOOTE ML SHAKE BEAUTY SACRED SHIMMER BLUSH PUSHER LUSH
iy
= | . |
i i 1 \
NOT REALLY SAY MY O0H DRAMA 50 TAKE PASSON  BEHNDCLOSED  IDONTDO  SUGARED MAYBE NOT A

ASIN NAME LA LITA MAMA OVERIT! ABITE FORWARD DOORS DAYLIGHT AND SPICED TONIGHT SOCCER MOM



Forget the acetone

Lifts Away in Seconds
Gentler Removal for Nails
No Foil, No Fumes

in 48 stunning shades

880000 0E

SWEETNESS GOOD GOING ENTRE PHOTO BLUE PRIVATE THAT'S VAMP
FOLLOWS LIBATIONS COMMANDO NOUS READY ME AWAY INDULGENCE THE SPOT ITUP
| ‘1 | [f ) [f L
? | |
‘ ] ! ‘ l 5 'v. ' 'v. ". “
TOUCH SEMI INTHE OFF OFF THE LIGHT JusT LOSING MY I'LL BETE
WORTHY SWEETNESS FRAY CAMERA DEEP END FINDS ME RELIGION NEVER TELL NOIRE

www.nailsmag.com/fifi/20231



Join us in redefming nail color services

Take the best of gel color manicures and make them
even better! Lose the brushlines, streaks and smudges.
Achieve even color coverage without a single stroke.
Get two week high gloss wear with our Gelife Base
and Top Gel overlay. And make acetone a thing of the
past with a faster, healthier lift away removal.

4 )

A custom pre-blended
pure-comr PrOCESS - cvccvceeceecnecnccncnnnnn .
offers vibrant, chip free, :
seamless color coverage.

Pressure-sensitive, water-resistant :
adhesive technology provides ---------... g

up to two weeks of wear and does ‘
not dry out like other appliqués.

Patent-pending substrates deliver a flexible custom fit
and an optimal surface for secure gel adhesion.

\ v

155 AND TOES

THIS S DE 5 THIS SIDE

FULL COLOR 'j\o PERFECT FRENCH
N

1. APPLY & SECURE 2. OVERLAY & CURE FINISHED! 1. USE NON-ACETONE 2. LIFT TO REMOVE FINISHED!
REMOVER

DASHING DIVA

PROFESSIONAL i (& oD

Scan to learn more ©2012 Dashing Diva Professional. www.dashingdivapro.com Join Our Community

www.nailsmag.com/fifi/20231
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on your mind}

honor of meeting the FingerNailFixer while in Orlando and
| must say she is simply amazing and her wor : is I
phenomenal. She was actually leaving but stopped to ?E’g’ﬁ/

take a picture with me, autograph my NAILS Magazie EGS%’ED,EJO

in which she graced the cover, and wish me the best >f
luck in my career. So again Holly | say, thank you.

OlLs
# ‘ 4

NailsBy, Lovetta
Via Facebook

SURPRISE VISIT
Today was so awesome! John Hauk came
to my school today! It was so amazing
and I couldn’t believe it. He came to visit
on his way to Gatlinburg, Tenn., for the
Nail Tech Event of the Smokies. He did
some demos, took pictures, gave words
of encouragement and even brought
goodies. He is so incredibly nice — it was
just amazing. I'm at home now and I'm
still excited about today. This was by far
the best nail day! I'm still smiling!

Sty Rooks

Academy of Nails and Esthetics
Charlotte, N.C

Editor’s Note: We're so glad it all worked
out! You can read more about John Hauk’s
surprise visit to Starr’s school on page 68
in this month’s issue. And you can follow
Starr’s weekly exploits in nail school at
blogs.nailsmag.com/student.

KUDOS FOR NAIL ART GALLERY

I just love Nail Art Gallery (nailartgallery.
nailsmag.com). I have gone and searched
other sites to see what they are doing, and
your entire site — the gallery and all — is
totally shining like a brilliant diamond
against a few pearls. It is so exciting to have
the opportunity to use this gallery as a way
of marketing my work, for soft competition
with other artists, and a sort of resume I
can send people to view all of my art. There
are several other forums available, but the
fact is none of them are as well-known as
NAILS Magazine in this industry. Kudos to
all of you who put it together. Thank you!

Jae'tte Bwneo
Via e-mail

SEPTEMBER 2012

GOT PRINT?
How would I go about having my
nails featured in your magazine?

Lisa, Helert
Via e-mail

Editor’s Note: There are many ways
to get yourself (or your art or your salon)
featured in NAILS Magazine. And
we are always looking for interesting
stories and new sources and contacts.
Last year, we posted a full blog about
who to contact for each type of story.
You can read that here at http://tinyurl.
com/nailsfeature. And when in doubt,
e-mail editor@nailsmag.com and we’ll
forward your information along to the
proper writer. Don’t forget to include
detailed information of why you should
be featured in NAILS and photos if you
are sending your art.

SUBSCRIPTION CHANGE

I'm moving from Switzerland to Canada
and I'd like to change my address on my
subscription. Thank you very much for
moving all around the world with me
and giving me the same great service!
I'm glad to bring you back home.

Stephanie Pomerlean
Via e-mail

Editor’s Note: We're glad to be of
service — wherever you are in the
world. You can change your address
and manage your subscription
by contacting (888) NAILS-44 or
bobitpubs@halldata.com. >>>
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on your mind}

Wheve in the wovld i
NAILS Wagazine?

Six Fiende planned a tvip 1o Waly and

| took NALS. Wagazine witih me. We
vented a vila inw A tvoweleA
each dovyto someplace tantnstic. Thic
pictwe is at one of the many fowntains.

marvy the Halian man. | (mh@L Hwew one coin.

©0 00000000000000000000000000000000000000000000000000,
.

.
®ecccccccccccccccce eeccccccccccccce eeccccccccccccce eeccccccccce

PoTiveli, where if you tvow three coins in the fouwntain
o will come back to \mh@, meet an alian man, and

Do you have a picture of yourself reading NAILS Magazine? Send a pic to Hannah.
Lee@bobit.com and make sure to include your name, salon name, city, state, and a
brief synopsis of what's going on in the photo (where you are, what you're there for).

Correction: There was an error in the
Premiere Orlando Show competition

Joyce Converse _ :
Joseph's Colleges, Lincoln Campus results that ran in the August issue.
Lincoln, Neb. Amanda Lenher took fourth place in the

Fantasy Nail Art, Novice Division, and
Kazuko Tomiyagama took fourth place in
the Fantasy Nail Art, Veteran Division.

Sanitation And Simplicity
At Its Most Luxurious.
B N [ ]

388, \

708.7131

The First Of Its Kind..... Full
Salon All In One.

www.nailsmag.com/fifi/20265
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WHERE

WEB PoLL CAN | FIND?

Hello, | am a licensed nail technician who has
been out of the loop for a while. | want to get

How many times can a client “°'Sh°YV on back in the business doing gel services. Are
you (no cancellation notice within 1business there any health articles, concerns, news regarding using LED
day) until you “fire” her? and/or UV lights? |s either better or more preferred?
STACY LEWIS
Via e-mail

Only once 6%

Editor’s Note: Welcome back to the world of nails. We
o) have run a bunch of articles on the new generation of gels
(everybody gets one) 49.6% and lamps. If you log onto www.nailsmag.com and type
“UV lights” into the search bar, it will pull up some great
information. You can also search for “gels” to find more

3 strikes and you're out 36.8% stories, products, and how-tos. Good luck.

4 or more times
(I can't risk losing clients)

71.5%

Pososost..,

Send your comments to Hannah.Lee@bobit.com or send us a letter via
snail-mail to Hannah Lee, 3520 Challenger St., Torrance, CA 90503.
We asked. You answered. Log on to www.nailsmag.com (NAILS Magazine reserves the right to edit letters for space and clarity.

to answer this month's question and don't forget to check Please include your name, address, phone number, and e-mail address.)

back here to see what other nail techs have to say.

a8, \

708.7131

Versatile Luxury.
- Made for Professionals!
[ ]
The Simple Solution To
Sanitation In Pedicuring.
L4 e

www.nailsmag.com/fifi/20265
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The winner in the nail artistry category,
Teanna Licorish, poses with Nick Arrojo
(left) and Kyle Schoeneman (right).

COUCANON Eroup

©mpire's NEW

it e AR

g Empire’s Future Professionals "

Focus on Success

Designed to jump-start beauty professionals’ careers with an infusion
of energy, education, and enthusiasm, Empire Education Group's
Future Professionals Expo — which took place in Hershey, Pa., in May
— is the largest trade show, expo, and competition event of its kind
in the country. This year, students from Empire’'s 109 schools in 22

states competed for thousands of dollars in cash, prizes, and advanced
education opportunities and learned how to work a professional trade
show for greatest benefit. They also attended advanced education
classes, networked with fellow students, educators, and industry
leaders, tested the newest products and tools for use in the salon, and
played during an evening at Hershey Park.

"Your education is just as important as a Harvard education,
because you, as beauty professionals, are critical to helping other
people feel good about themselves,” said Frank Schoeneman,
chairman and CEO of Empire Education Group.

Six months of competitions on the local school level culminated
with the national finals and awarding of fabulous prizes in nails,
men's and ladies’ hairstyling, and makeup. The winner in the nail
artistry category was Teanna Licorish of Concord, N.C.

Next year's Future Professionals Expo is scheduled for June 23-
24, 2013. For more information, visit futureproexpo.com.

3rd place: Brigitta Torster, Bordentown, N.J.
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HEARTS
GLITTER!

You Glitter Be Good to Me
You wially deserve ithis

hopefid pink glitter:

I Think in Pink

You think — therefore you are... sure
t love this dreamy sheer pink.

HEARTS

OPI celebrates hopeful hearts with a new limited-edition pink glitter, paired with an OPI classic. Worn separately or
layered, the result speaks volumes about your commitment to Hope... hope for lives saved and lives celebrated. OPI has
donated $25,000.00 to Susan G. Komen for the Cure® in connection with the 2012 Pink of Hearts program. To learn more
about breast health and breast cancer visit www komen.org or call 1-877 GO KOMEN.

Susan G. Komnen for the Cure’s promise is to save lives and end breast cancer forever by empowering people, ensuring quality care for all and energizing science 1o find
the cures. For more information, visit komen.org or connect with us on Facebook and Tiviter:

Find us on: O d I e I
[i B Try it on at opi.com

CONTAINS NO DBP,
TOLUENE, OR FORMALDEHYDE Call 800.341.9999 ©2012 OP!I Products Inc.




Cover Tech

Call for Entries

Enter NAILS" Annual Cover Tech Contest, and in just a few months you could see
your nails on our cover. We're asking professional and student nail technicians to
submit digital images of their most spectacular nails. The winning image will appear
on NAILS" January 2013 cover, and the winning nail tech will be featured in a behind-
the-scenes interview. Runner-up images will also be presented inside the magazine.

Your submissions may feature natural or artificial nails, hands and/or feet, and
may include props. In addition to the quality of the nails, entries will be judged
on their overall creativity, composition, and visual appeal. Keep in mind that the
cover image will need to fit into our vertical format with room for the NAILS logo
and coverlines.

NAILS will determine the finalists and NAILS' readers will vote for the winner online.
Before submitting your entries, please read the rules and regulations below.

All entries must be received by Monday, October 1, 2012.

Start planning that January cover now!

RULES AND REGULATIONS:

1. Open to professional nail technicians and students.

2. Format: We will accept digital images; images should be 300 dpi, Jpeg or Tiff,
and at least 4 x 6 inches. Digital images should be submitted on a disk with a
color printout. We will also accept slides in a 2 1/4- or 4 x 5-inch format.

3. Label each image clearly with your name and phone number and attach it to an
entry form.

4. Up to three submissions per technician are allowed.

5. Images that have been previously published, used in advertising, or are still under
consideration for other photo competitions are not acceptable.

6. Entries must be received no later than October 1, 2012.

~. Mail to: Cover Tech Contest, NAILS Magazine, 3520 Challenger St., Torrance,
CA 90503.

8. All entries must be accompanied by a signed Model Release Agreement (see below).

9. All entries become the property of NAILS Magazine and cannot be returned.
Submission of entry implies that your works are original and that you agree to al-
low NAILS Magazine to use them for editorial and promotional purposes without
compensation to you, the photographer, or the model.

Name

Looking fov inspivation? Check
out last Year's suomissions at
wwwinailsmag.com/cover2012.

THEDEVIL
WHE_A_“RS..NA“.S

pirat on Beh nd
‘This Winn ng Cover]

WHO HAS THE
WORST CL ENT il

MANICURE TABLE

MEatigiaiiZalshse

THE PEOPLE _.fH
HAVE SPOKEN"/
You Chose the oth §
Annual Cover Tech

THE READER WRITTEN ISSUE
e — - -

Salon/School Name

Address

City, State, Zip

Daytime Phone Evening Phone

E-mail Photographer’'s Name

Model Release Agreement: | hereby consent to and authorize the use and reproduction by NAILS Magazine/Bobit

Business Media of any and all photographic images submitted by

[name of entrant] for any editorial or promotional uses whatsoever without compensation to me. I am age 18 or older.

Model's Signature

Model's Name (printed)




Nail Systems

COLORBLAST

Add some sizzle to your summer.

&
EXFlow

8, PR gL

An Explosion of 6
Strikingly Bright Neon
Acrylic Powders

i
)

Pink Spark Purple FIa

Dayglow Fuschia Flash Lime Light Coral Blaze

with EZFlow you can... §

www.ezflow.com
www.nailsmag.com/fifi/20110



A.ll. employees take a stand
at the EIF Revlon Run/Walk.

A. I I Puts its Best Foot Forward - "

In May, a team of American International Industries (A.I.I.) employees, friends, and
family members joined over 30,000 participants for the EIF Revlon Run/Walk For
Women. Under the team name Ardell Lashes Out for a Cure, the A.LI group proudly
completed the 5K in matching blue shirts designed by Korrin Torchia from the art
department. The event began outside the L.A. Memorial Coliseum and took participants
through the surrounding area, then concluded inside the venue with live music, medals,
and refreshments.

The EIF Revlon Run/Walk for Women aims to increase awareness, educate, and assist in
funding research efforts and treatment services for women battling cancer. Over $65 million
have been raised by sponsors and participants involved in the 19 years. A.LI. is proud to help
in these efforts by standing together and supporting the friends, families, and colleagues who
are affected by cancer for the seventh year in a row. Executive vice president Terri Cooper, Victor Munoz from the shipping
who sponsors the A.LL team each year, says, “We’re in the business of making women look department and his daughter,
and feel good. Cancer can have such a profound effect on both. Our participation in this event Cynthia G. Munoz, celebrate

reminds us that what we do is important and so is our commitment to the cause.” the completion of the 5K inside
the LA. Memorial Coliseum.

Salon Week Expanding From
Boston to New York and New Jersey

iy
9;.," More than 20 salons in the greater Boston area participated in the first-ever Salon Week event
in April, servicing hundreds of clients. Top salons signed up to show appreciation for their existing
clients, bring back inactive customers, and gain new ones by offering 50% off select services.
As a result of the exposure gained through Salon Week, participating salons experienced an increase in both retail and
services sales. According to a survey conducted after the event, the majority of salon managers and owners also indicated
that Salon Week clients were likely to return and experienced a positive rebooking rate.

"For many salons, marketing can be a daunting, expensive part of running their business. Salon Week enables them to
share in the national advertising, PR, social media exposure, and in-salon marketing materials provided through the event,”
says Maria Lekkakos, president of Salon Week.

The Fall 2012 event will take place in Boston, New Jersey, and New York on October 1-7. Salons can participate for a fee
of $699. For more information, visit www.salonweek.com.
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SOAK-OFF F
GEL OLISH

The leader In

- LED gel polis

The first and fastest system in a bottle
that cures in 5, 20, 30 seconds
using our LED Technology.

Scan * Watch » Learn

SOAK-OFF -
GEL POLISH

www.gelish.com
They're Gonna Gotta Get Gelished!
Ask your local distributor for

AVAILABLE AT:

CosmofProf | FXL)ARMSTRONG McCALL genine Gelish today
i o Bonuty S G e ’u PROFESSIONAL BEAUTY SUPPLY Made in the USA

IvVISION O eau y yS ems I'OUp Follow us on:
TO FIND A STORE NEAREST YOU, VISIT WWW.COSMOPROFBEAUTY.COM |  TO FIND A STORE NEAREST YOU, =

OR CALL 1-888-912-3463. TO PLACE AN ORDER, CALL 1-800-362-3186. | VISIT WWW.ARMSTRONGMCCALL.COM OR CALL 1-888-688-8286.

© 2012 Hand & Nail Harmony Brea, CA 92821 - Gelish and Hand & Nail Harmony are registered trademarks of Hand & Nail Harmony, Inc.  HM-1592

www.nailsmag.com/fifi/20285
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Las Vegas Competition Results In

Here are the results of the competitions at the IBS Las Vegas show in June. To see the final
Top 25 Ranking for this competition season and meet some of the winners, turn to page 174.

3-D Nail Art, Novice
1st: Keiko Matsui

2nd: Sayuri lkoma
3rd: Kozue Kubota
4th: Tanka Astankovia

3-D Nail Art, Veteran
1Ist: Ryoko Garcia
2nd: Yasushi Arakawa
3rd: Erina Ogawa

Hand-Painted Nail Art, Novice
1st: Naoka Haragama

2nd: Ji-su Seo

3rd: Arisa Kiynua

4th: Yuko Tanaka

Hand-Painted Nail Art, Veteran
1Ist: Ryoko Garcia

2nd: Kazuyo Yamamoto

3rd: Sung-a Lee

4th: Yee Soon Yoon

Sculptured Nail, Novice
1st: Chizue Nayaga

2nd: Sun-mi Lee

3rd: Ji-su Seo

4th: Jeong-hwa Hong

Sculptured Nail, Veteran
1st: Gabriella Kovacs
2nd: Erina Ogawa

3rd: Mayumi Hase

4th: Azumi Kanene

Extreme Stiletto Design, Novice
1st: Classic Mully

2nd: Jisu Seo

3rd: Juonghwa Hong

4th: Brandy Graham

Extreme Stiletto Design, Veteran
1st: Amy Becker

2nd: Allison Baker

3rd: Ashley Craig

4th: John Hauk

Soak Off Gel Manicure (non-divisional)
1st: Trina Ngo

2nd: Amy Becker

3rd: Allison Baker

4th: Brandy Graham

nail art competition, novice
division, with this creation.

SEPTEMBER 2012

Fantasy Nail Art, Novice
1st: Hawa Tagawa

2nd: Classic Mully

3rd: Sandy Combs

4th: Amanda Lenher

Fantasy Nail Art, Veteran
1st: Ami McClure

2nd: Traci Dungan

3rd: Angela Jones

4th: E ko Kutsuzawa

New Perfect Match - One Model Two
Competitors (non-divisional)

1st: Erina Ogawa/Megumi Sawase
2nd: Allison Baker/Nicole Payton

3rd: Azumi Kanene/Noriko Tomura
4th: Trang Nguyen/Kyunghee Choi

U.S. Acrylic Nail Invitational (non-divisional)

1st: Trang Nguyen
2nd: Allison Baker
3rd: John Hauk

U.S. Gel Nail Invitational (non-divisional)
1st: Amy Becker

2nd: Kira Frazier-Jones

3rd: Shannon McCown

Salon Success, Novice
1st: Chizue Nagaya
2nd: Sun-mi Lee

3rd: Mayu Suehiro
4th: lkumi Sato

Salon Success, Veteran
1st: Gabriella Kovacs
2nd: Mayumi Hase
3rd: Noriko Tomura
4th: Amy Becker
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“Spice
NS pit Up!

Fantasy meets passionate reality in Spicy Dream.

P

JESSICA

JESSICA® reinvents autumn spices to bring the
heat to your days and nights.

F‘ -..“"*;.

Oh so sexy.

Cinnamon Kiss

Pumpkin Delight

€

Gingersnap

Crimson Tattoo

o

(

Champagne Bubbles

Brown Sugar
Artfully polished living." JESSICA.

jessicacosmetics.com | 800 582 4000

Featured Colour: Pumpkin Delight. JESSICA® is a registered trademark. ©2012 Jessica Cosmetics International, Inc. Jessica Custom Nail Colours are Formaldehyde, Toluene & DBP Free

www.nailsmag.com/fifi/20109



© 2012 Ent ty Beauty nc Mode swearngDva cous

Amp Up Your Art.

www.nailsmag.com/fifi/20131

Entity One
Color Couture.
High-gloss.
Long-lasting.
Chip-proof.

And now available
in the fastest growing
color palette on the
market. Everything
from subtle shimmers
to striking bolds and
trendy surprises.
High voltage color
and performance
that set you,
and your art,

apart.

ENTITY

®

entitybeauty.com



Hey, Big Spender
How do your buying habits stack up against your colleagues’? Are you spending too much
on nail supplies each month? Check out these stats from NAILS 2011-2012 Big Book.

Do You Purchase Your Own Nail Products?

Yes, | provide all my own supplies,
including tools and equipment

| provide some supplies, the
salon provides some supplies

The salon provides all my
supplies, except my tools

The salon provides all supplies
including tools and equipment

How Much Do You Spend Per Month on Nail Supplies?

$100 o less More than $500
43.2% / 49%
 $401-$500
2.3%

$101-$200 $201-$300 \$301-$4OO
29.4% 14.7% 55%

U Find more industry statistics at www.nailsmag.com/market-research.

Custom-Fit Nails
Invented by

Cosmetic Dentist

They're trying to replace you again.
An interesting do-it-yourself approach
to nail care, Custom Nail Solutions is
the brainchild of a cosmetic dentist
who uses dental putty to take impressions of the customer’s nail bed in order to
create reusable custom-fitted full-coverage nails. The impression is scanned by the
company’s state-of-the-art laser system to create one-of-a-kind tips. Wearers can
choose the length, smile line, and shape they desire.

According to the company, “Custom Nail Solutions are made of an indestructible,
high-impact thermo-plastic guaranteed to never chip, break, crack, or change
shape. You may polish your custom fit nails with any brand or color polish and
apply nail art. Then it may be removed with nail polish remover and your nails will
never stain.” The nails are worn two to three weeks, then soaked off.

At $139.95 for the kit, it may make sense on paper, but somehow I don’t think
you'll be out of a job anytime soon. H

Fast.

Our new LED light cuts
more than 20 minutes
off UV-cured manicures.

Consistent.

Our unique color-blend
technology ensures no

shaking or separating.

Bottle to bottle. Service
to service.

Durable.

Formulated for three
weeks of uninterrupted
wear. The longest-
lasting gel enamel
formula on the market.

Vibrant.

Radiant colors that
shimmer, sizzle and
shine. Entity One Color
Couture. Color that
stays. And when the
color stays, so does
your client.

ENTITY

C

entitybeauty.com

© 2012 Entity Beauty Inc.

www.nailsmag.com/fifi/20131




Family-owned
company Erica's ATA
was named after the
family's daughter,
Erica Schlabach
(center). She's
flanked by her brother
David Tausch (left)
and husband Renn
Schlabach.

nails file} gol:/le%‘gs\é Is

IBS LAS VEGAS

:
A
L]

IBS Las Vegas Offers
Excellence In Beauty

IBS Las Vegas, which took place June 9-11, 2012 at the Las
Vegas Convention Center, was teeming with enthusiastic
beauty professionals. The show boasted hundreds of
classes taught by esteemed educators and an exhibit hall
filled with new products and demonstrations. The nail art

| It's one big happy and
§ busy family when it
comes to Young Nails
and beauty shows.
Pictured above are
CFO Habib Salo (far
right), CEO Greg Salo

competition featured highly skilled technicians and beautiful (second from right)
artistic designs, and the aisles bustled with professionals and their parents Ted
sampling and buying the latest wares. and Young Salo.

Be sure to save the date for next year: June 22-24, 2013.

P 4
CND's Lisa Wong (right) helped show attendee Hand & Nail Harmony CEO Danny Haile NSl vice president of sales Stu Ludlow, Sarah
Stephanie Russo try out CND's new pure and education manager Thao Nguyen pose Burel, Kristi Spencer, and Malinda Haggerty were
pigment and effects at the Additives nail bar. next to the new Gelish 18G LED Lamp. eager to show off the latest colors of Polish Pro.

NailGrafx marketing manager Patrick Estelina, president of Estelina’s Spa Products, shows Sparkles Nail Product educators Angela
Griffin, educator Mami Griffin, and off her convenient carrying kit of pedicure products. Jones, Shelly Hill, DeDe Albino, and
Japan sales director Hiromi Kanaguchi Each product is a step with corresponding number Theresa Blackwood showed off some new
promoted their extra thin adhesive nail on the pouch so a nail tech can easily apply a glitter colors.

ornaments. thorough deluxe spa pedicure on the go.

Akzéntz educator
Gina Silvestro
created these
stunning

Light Elegance CEO Jim McConnell
butterfly nails. Ann Nguyen, and owner Christine Le had a wasn't too shy to demo his latest glitter
great time greeting show attendees. gel on his neighboring booth exhibitors.
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Backscratchers' Diana Snipe buffs fellow
educator Carol McCoy's nails at the
company's nail station.

China Glaze educator Lynn Long
entertained show attendees with
the use of the Magnetix magnetic
polish line.

Sheekee International’s Nickole Orton
and Debbie Taylor promoted Sheekee
and Vamp Nail wraps.

Dazzle Dry sales/marketing manager
Kathy Bachi (left) and Dr. Vivian Valenty
demonstrated the use of their Dazzle
Dry polish products.

oo

i ; i j
President of Medicool Jay Lee and
e-file expert and educator Rob

Munkel were all smiles on the
show floor.

Famous Names owners Jim and
Linda Nordstrom, Ken Cooper,
and educator Lisa Cooper (front)
promoted their Dadi'Oil 95%
organic cuticle nail treatment.

e e
5, wrpedhs®

Educators Cathy Isakson, Ashley Morrow,
Jennifer Wood, and Myra Isakson had fun
with glitter at the Elegant Glass booth.

Beauty Millennium's Vinh Lu and Dominic
Do promoted a few of their products,
including Gel On soak-off gel-polish.

SEPTEMBER 2012

| L A
IBS Las Vegas show attendees from Bling Salon
in Hayden, Idaho, stopped by the party. From left
to right, back row: Tasha Holmes, Kathy Corbit,
Michelle Engelbrecht, and Kayla Winebarger from
Shimmer Salon in Coeur d’Alene, Idaho. Front row:
Colleen Carter, Andrea Platt, Idella Mansfield,
Danika Cross, Donna Brand, and Kasey Fulkerson.

A Night of Nail Art
and Video Games

Kupa Inc. officially re-launched its Beautiful
Nails line of acrylics, glitters, and soak-off gels
products with a nail party after show hours

at Insert Coin(s) Video Lounge and Game
Bar. Later in the night, Brass Montgomery, a
filmmaker and nail art enthusiast, unveiled a
trailer for her documentary, NAlLgasm.

Nail artists Kiry Ya, Karen Zirbel, Sindy Mark,
DJ Bree Cohen, Brass Montgomery, and
educator Ann Chang worked together to help
create a successful event.

Salon owner

| and TV Guide's
“The Nail Files”
reality star Katie
Cazorla (center)
was seen here
with Kupa's
Sara Smith and
Robert Arthur.

'._—

Hey, Nice Nails! artists/bloggers/sisters
Ginny and Donne Geer came out to support
Brass' (right) nail art documentary. Watch
the tailer on NAILStv.
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freebie Sland) =
g1V€ awa}rs :

Www.nailsmag.com/ freebies ]Dy SePtem]Jer 30.

To enter to win, go to

Ultronics
Delivers
Hospital-
Grade
Cleaning
Systems

One can win three

." '
great products from

I=-.. _= .
e
8| e
t S e
T
el —
Ultronics. Ultracare

Disinfectant Cleaner/Deodorizer Concentrate ensures complete compliance
and thorough protection. It's safe for all plastic and metals including brushes,
pedicure paddles, nippers, cutters, and files and can be used on hard surfaces
and equipment. The Ultra Tray allows complete submersion of implements and
includes a convenient self-draining basket. Ultracare for Hands Alcohol-Free
Waterless Antiseptic Hand Wash is alcohol-free, fragrance-free, non-drying,
non-irritating, and non-flammable.

Get Long-Lasting GELeration
From Jessica Cosmetics

Be the lucky winner of a GELeration Essentials Kit
from Jessica Cosmetics. Essentials includes the

key products to perform a GELeration manicure or
pedicure. Self-leveling formulas bond to the natural
nail while maintaining the ultimate flexibility. The prize
also includes three Perfect Pair packs. GELeration
comes paired with its matching Jessica Custom
Colour to extend the life of the service.

OUVlﬂdWm/Mﬁamé to
Jmh@’e Freevie \Winwneys

Three readers received polish-bottle necklaces from The Bohemian
Gypsy and five readers received La Palm Products’ Gel Il.
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Go to
www.nailsmag.com/freebies

to find web-exclusive

giveaways.

FOLISH Pra

kght-curnal

disgovar kit

NSI's Polish e e
Pro Discover &= ™= = 2=
Kit Has It All

Two can win an NSI Polish Pro Discover Kit, the ideal
gel-polish kit for any professional. A base and top
coat, six popular Polish Pro colors, and all the
necessary prep products make up the contents of
this kit. Since NSI Polish Pro is curable under both
LED and UV lamps, long drying times are eliminated.

Win the New Upower-2G

Register today to win a portable Upower-2G
from Kupa. This new electric nail filing system
is manufactured exclusively for Kupa in Japan
and features a rechargeable lithium ion power
supply. Each month through the end of the year
the company will pick a random winner from all
who register at www.kupainc.com. Enter only
once to qualify for all the drawings.
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+ ProGel™ from SuperMail® is winning praise all over the world. Created for professionals ey
Bellisima! erocer™ from supernai ; Il over the world. Created for prof | {
by professionals, it's the 100% gel that lasts for weeks and protects natural nails with mirror-gloss shine —

Easy-to apply, it cures fast under LED or UV lights. Simple removal also soves time
Mow in 72 super shodes with more fo come!

www.supemnailprofessional.com
www.nailsmag.com/fifi/20136
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Julep Nail Parlor

Five years after Jane Park opened her first
salon dedicated to connecting women
through color, the Julep brand is still bringing
women together, in the Seattle metro area
and beyond. BY CARLA BENAVIDEZ
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Nail tech Channy Bun performed the Girlfriend

CONNECTING IN THE SALON Each of the four Julep
locations are a local destination for girlfriends to
gather, socialize, and enjoy natural nail services. The
salons have a casual but festive atmosphere, created in
part by the open layout of the service area, along with
chairs that move to provide clients options. Owner
Jane Park’s vision was inspired by southern beauty
parlors such as Truvey’s — from the movie “Steel
Magnolias” — a place where women can socialize
freely without having to use their “spa voices”. Brand
manager Suzie Nalivka and I chatted at a service table
during my Girlfriend’s Glycolic Manicure.

CONNECTING THROUGH COLOR Julep has 50
core colors available in salons and 80 available online,
plus every month 10 colors are introduced. Nail
Vernis colors are named after women Park and Co.
find inspirational, such as Meryl (Streep) and Stefani
(ak.a. Lady Gaga ). In July 2011, Julep rolled out its
Maven subscription program. Each subscriber builds a
color profile, then the program hand-picks nail colors
and products to ship every month for $19.99. There is
also a membership club for services: The Parlor Club
membership offers a choice of pedicure, facial, PDQ
mani/pedi, or Fab 14 mani for $56 per month.

CONNECT WITH COMMUNITY Social nights
at the four locations also encourage the “friends
and family” aspect of nail services: the Bellevue,
University District, and Gig Harbor locations provide
complimentary child care on Mommy Mondays
and all locations feature Chick Flick Thursdays,
where clients watch classics like “Mamma Mia”
on plasma TVs. Reaching out to the community is
another important part of the company’s mission. Its
Powered by Girlfriends program ensures that $1 of
every Julep nail service is donated to organizations
that empower women such as National Women’s
Sports Foundation and Dress for Success Worldwide.
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Glycolic Manicure, featuring a Glycolic peel and
cream mask, that leaves skin brighter and ultra soft.

& SFUN FACTS

> Julep reached out to one of the online
store's earliest and best customers,
Gayle, who they discovered works at a
women's shelter and gifts Julep prod-
ucts to the residents. Being that Gayle
is a true example of its Powered by
Girlfriends initiative, Julep named its
perfect eggplant nail color, Gayle, in
her honor.

Julep’s name is reminiscent of the
southern lifestyle of hanging out on the
porch with girlfriends, sharing stories,
memories and laughter. The service
menu extends that idea, offering the
Porch Manicure and Porch Pedicure —
the best 30 minute mani/pedi in town.
Julep’s blog, Beauty Buzz (blog.julep.
com), provides a ton of fun and infor-
mative content to its clients and
followers such as posts on how to
photograph your manicure, DIY nail
art tutorials, and Fan Nail of the Day.

MENU HIGHLIGHTS
Manicure: $48/$36 members
Pedicure: $48/%$40 members
Girlfriend's Glycolic upgrade: $10
Junior Pedicure: $28

Facial: $94/$54 members

Brow wax: $25/%$18 members

\
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PRODUCT HIGHLIGHTS

Julep uses its own brand of color and
products on every service including Nail
Vernis, The Best Pedi Cream Ever! and the
Glow on Age Defying Hand Brightener.

www.julep.com




ORLY.
PRETTY IN

PINK

Help support early detection. 20% of profits from the Pretty in Pink
collection will be donated to Cancer Schmancer. Cancer Schmancer’s
mission is to transform women from patients into medical consumers,
and to shift the nation’s priority from searching for a cancer cure
towards prevention and early detection of cancer.

In the U.S. 1in 3 women and 1in 2 men will be diagnosed with cancer FREE CHARM
in their lifetime. But there is hope. Did you know when cancer is ON EVERY BOTTLE!
found early, 90% survive? Every woman, regardless of age, race or

socioeconomic background deserves to have the opportunity of

survival - CancerSchmancer.org

you are not alone ,* &
glitter [

be brave
glitter _:' oy

embrace §
glitter

Cancer
Schmaneer

Movement

FOR MORE INFORMATION PLEASE CALL 8002751 1 1 1 Orlybea Uty.Com

www.nailsmag.com/fifi/20214 AVAILABLE AT AUTHORIZED DISTRIBUTORS, PROFESSIONAL BEAUTY SUPPLY STORES AND SALONS.



COLOR AT THE SPEED OF LIGHT

A SERVICE ONLY YOUR SALON CAN DELIVER!

OPI LEDLIGHT

THE WAVELENGTH OF THE FUTURE

©2012 OPI Products Inc.
Call 800.341.9999 or visit opi.com



Applying the pink soak-off gel.

Hidden Hard Gel

Jessica Hoel of LuvNailz salon in Bellevue, Wash., has an interesting technique for
her color gels. She puts a very thin layer of clear hard gel down as a base before she
applies the color gel, be it soak-off or soak-off gel-polish.

But Hoel is quick to point out that this cannot be done with every gel. Her
preferred brand, Akzéntz, has according to her, "hard gels that work perfectly with
the Akzéntz Options Colored Gels to give a balance that creates an incredibly
strong nail - stronger than hard or soft gels by themselves,” she says.

“I'do not put an arch in the nail,” explains Hoel, "Anyone who does hard gels
knows that a very thin hard gel nail with no arch will crack. But because of Akzentz's
unique flexibility in its color gels, they balance out perfectly with the hard gel and
create a strong nail that is still very thin.”

The technique is bringing her great success in the salon. It adds extra durability
and her clients report that manicures go three to four weeks without chipping or
breaking nails. It also allows Hoel to use an e-file to take the color off. The hard gel
prevents the e-file from generating heat, which is common when e-filing a soak-off
color by itself, and it protects the natural nail .

She says she can get the color off in less than 10 minutes start to finish, which is
competitive when considering the time it takes to get nails wrapped in cotton and tin
foil when soaking off nails and then physically removing the product after the soak.

“| e-file off the color right down to the hard gel (so the e-file never touches the
natural nail) and then fill it quickly before applying the new color,” she says. “Some
of my clients might prefer soaking to begin with because they may not have had
experience with proper e-file use, but eventually they end up preferring the e-file.”

Hoel calls this unique service her “30 Day Manicure” and teaches it at trade
shows throughout the year. >>>

SEPTEMBER 2012 NAILS MAGAZINE 59




YOU KEEP YOUR
SALON SPOTLESS.
Is your salon air
clean too?
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Order yours today!

1-800-288-2023

www.uerovexsyslems.com
Mention Code NAO9
Our 30-day performance guarantee
promises that, if you're not in love with

The One That Works,

you can return it for a full refund.

aerovex
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CLEAN AIR MADE SIMPLE &' .!Ilﬁ.“l‘.

www.nailsmag.com/fifi/20212

Argyle Style

For a sopthisticated look this fall, check out Julep's new argyle
design. The stand-out polish colors work well against each other
in the signature pattern design, and the intricate details can be
achieved easily with the help of a striper brush. For information
about this product, go to www.nailsmag.com/fifi/20411.

Tools & Julep Nail Color Used:

Julep colors Marisa, Courteney, and Leighton

Small nail art brush

Striper brush

How to create the look: : —_—

1. Create your canvas. Apply one coat of Julep base coat/nail therapy and then apply two

coats of Marisa (dark blue).
2. Using your small nail art brush, outline four diamonds and fill the outer space with

Courteney (green). Don't worry about being a perfectionist, the next step will help
hide any imperfections.

3. Use your striper brush and, add a line of Leighton (silver) through the center of each
diamond creating a criss-cross look. Let all nails completely dry and finish with top coat.

Mr. Pumice
Goes Metal

Mr. Pumice added a brand-new product to its line
called the Metal Foot File. Unlike many pedicure tools
that require water, the Metal Foot File can be used on dry
skin and helps to remove thick, tough callus. It is safe and
gentle to use, and the metal grate can be removed to be sanitized
following each use. The bright purple handle follows the brightly
colored and playful essence of the rest of the Mr. Pumice line. For more
information, go to www.nailsmag.com/fifi/20412.
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PROFESSIONAL

Introducing Kimmie Kyees'
New Minx Collection

Vamoos Lite Wrap and
Pads Application

Vamoos Lite Remover Wraps and Pads from Famous Names are a unique system that

Sl PaoRIy

makes removal of all enhancement products (on both fingers and toes) easy and
economical. Vamoos Lite Removal System is designed to cut down on your removal time
and to utilize just the right amount of remover. These easy-to-use foils have a seam for
easy placement just above the cuticle line. Vamoos Lite Remover Wraps are designed to be
used with Vamoos Lite Remover Pads and acetone or your preferred remover. On average,
removal should take 12 to 30 minutes depending on the enhancement being removed.
Vamoos Lite Remover Wraps and Pads come in a box of 200. For more information, go to
www.nailsmag.com/fifi/20413.
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Does anyone know how to whiten discolored natural nails?

Sometimes, you'll encounter a client with a bit of yellowing to her natural
nails. Often this is caused by the use of darker colored nail polish or smoking.
Here are a few tips that may help.

First, buff the natural nail very lightly to remove small amounts of yellow
discoloration.

Then try one of the methods below:

> Dissolve a denture-cleaning tablet in water and use this to soak nails for

several minutes.

> Squeeze fresh lemon juice into a small bowl, then soak nails for a few

minutes. Wash hands. Be sure to use a moisturizer after the service, as
lemon juice can be very drying.

3un4 ollepayoAsd

HEAR KIMMIE TALK
ABOUT HER LINE HERE

> Make a paste of baking powder and lemon juice and apply a small amount E g E
to each nail. Buff lightly, then wash, dry, and moisturize hands and nails. -
> Make a paste of three tablespoons of baking soda and one tablespoon of 3%
hydrogen peroxide. Use a cotton swab to apply the paste to the tops of nails E
and underneath the tips. Leave on for five minutes, then rinse off. [
— Greg Salo is the president and head of education at Young Nails. www.nailsmag.com/minx K

SEE KIMMIE'S FULL COLLECTION AND

(about product application, troubleshooting, etc.) GET YOURS NOW AT MINXNAILS.COM

E-mail it to Tim.Crowley@bobit.com and check back here for an expert answer.
Minxlusion Exclusive to

[U‘(N,V\at MinxNails.com

www.nailsmag.com/fifi/20243




TECHNIQUE |

Light Elegance gel-polish offers excellent color
coverage and hold and comes in a wide range of
colors that can be combined to create endless nail
art designs. Light Elegance gels are engineered to perform well on

Light Eleg ance COlOI' Gel any type of nail from full-coverage color saturation to free edge-

. . . extended Frenches and even 3-D sculpting.

D]_SCO Tlger DeS]_gn 1. Begin with a base coat of Light Elegance 1-Step or Soak Away
Gel on the natural nail.

2. Apply a light coat of Beauty School Dropout on the left and
right sides.

3. After you've wiped your brush, apply a coat of Teeter Totter
down the middle.

4. Using a #4 oval brush, slightly fade the two colors together.

5. After cleaning your brush again, apply Disco Glitter Gel
down the center of the nail.

6. Using a small striping brush and Light Elegance Black Gel
Paint, place random stripes from the center to the sidewalls.

7. Cure for two minutes.

8. Finish with a nice, thin coat of Light Elegance Super Shiny
from cuticle to free edge. Cure for two minutes. Remove sticky
residue with Light Elegance Cleanser. Apply cuticle oil.

[ For more information, go to www.nailsmag.com/fifi/2031 1]

NAILS BY LIGHT ELEGANCE MASTER EDUCATOR JAYNE BERGER OF CISSNA PARK, ILL.
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Your Clients Have Endurance.
But Does Their Gel Polish?

POLISH Pro
PULISH Pro H'H-t:LJFEd
light-cured ASE COAT
ENDUHE mlL (.5 Fl. 0z.)

base coat
7g(.24 Fl.Oz)

Introducing NSI Polish Pro Endure - The revolutionary base coat designed specifically
for soft, easily breakable nails. Endure base coat allows your clients with even the

weakest nails to enjoy all 72 sassy shades of the highest shine, longer lasting, Polish Pro.

We'll keep making the chemistry.

You keep working with a gel polish that’s as professional as you are.

Prep natural nail plate. Apply as base layer, be sure to Proceed to Polish Pro color of
cap the free edges. Cure in UV your choice (Pink Cashmere
lamp for 90 seconds or LED & Blanca is used here for a
for 30 seconds. Polish Pro pink & white).
&
W - Scan for more
© www.nsinails.com | 800.354.6741 information or to
nail systems international Follow NSINails: n -] ‘I'l]l.i[lﬁ 'z order online.

www.nailsmag.com/fifi/20135



TECHNIQUE

Mash Nails
Nail Art Stamping

Mash Nails has a new collection of Nail Art
Image Plates to give you exciting new designs
for nail art stamping. Each plate measures about
1.8” with sanded edges for easy, comfortable handling and
a protective nylon screen. All image plates are made from
high-grade stainless steel and are paper-backed to prevent
scratching during storage. This fantastic bundle comes
with 25 plates, each containing five to seven designs per
plate, which make for over 125 images.

Peel off the protective plastic coat.

Apply polish to the image on the plate design.

Using the scraper, scrape off the excessive nail polish.

Stamp the image in a rolling motion, from top to

bottom, to imprint the polish design onto the stamp.

Stamp the design onto the nail smoothly, using a quick

side-to-side motion.

Apply top coat to seal the design.

[For more information, go to www.nailsmag.com/fifi/2031 2]
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A REVOLUTION in Gel Technology

UV ISATHING OF THE PAST

A tistic. Never replace bulbs again! The LED Pro 30 Light
Le.D. 8 D cures ALL 5 FINGERS in seconds providing
pro professional results at rapid speeds.
Features: P

Cures All Five Fingers Simultaneously

e ¢ —
Motion Sensor Activated
Removable Magnetic Tray for Effortless Sanitizing & M
LED Display Timer with Countdown

Automated Cure Times: 10, 20, 30 & 40 Seconds
(12) 2.5-Watt LED Lights ( 30 Watts)

Bulbs last 50,000 hours
All-Inclusive One-Year Product Warranty \""""-___
Complies with Worldwide Safety Standards -
= —

Contact your Authorized Distributor for the Artistic Pro 30 LED Light today.

Beverly Hills ~ New York  London  Paris  Milan  Tokyo Montréal

www.ArtisticNailDesign.com
A Y °71 1 S °7L iC.. BeverlyHils, GA 90210 USA

NAIL DESIGN Tel: 714. 635. 5110

PROFESSIONAL EQUIPMENT | PROFESSIONAL RESULTS

© 2012 Artistic Nail Design * Beverly Hills, CA 90210 e Artistic Nail Design and Colour Gloss are registered trademarks of Artistic Nail Design, Inc. / Made in the USA

www.nailsmag.com/fifi/20296
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TECHNIQUE f signature services

Moroccan Mud Pedicure
W Nails & Spa, Arlington, Va.

W Nails & Spa uses:

1. Soak the client’s feet in warm water with a
few drops of lavender essential oil for about
three minutes.

2. Prepare nails, including filing, pushing back the
cuticles, buffing, and removing calluses from feet.

3. Exfoliate the client’s legs and feet with Mountain
Body Sandalwood, Jasmine, and Rose Sea Salt
Scrub. Rinse.

4. Apply Mountain Body Oasis Mud Mask. Let it sit
for about four minutes.

5. Wrap the client's legs with hot towels for
about four minutes. Remove the mask with
the hot towels.

6. Add a few drops of lavender essential oil to
Mountain Body Exotic Foot Palm, then massage
into the client's feet and lower legs.

7. Apply base coat, two coats of polish, and top coat.

pvice: $£50
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Coconut Cream Manicure
~ Present Nail Spa, Falls Church, Va.

Present Nail Spa uses:
Cacee Soap Spa Refreshment in Tangerine and Aloe Vera
Massage Oil; KVN COSKM Coconut Milk Scrub; Qtica Smart
Spa Colada Sparkle Moisture Mask; CND Scentsations in Mango
and Coconut; OPI Natural Nail Base Coat and Top Coat; polish.

1. Soak the client’s hands in warm water with two to three flower
petals of Cacee Soap Spa Refreshment in Tangerine.

2. Prep the client’s fingernails.

3. Exfoliate the client's hands and arms with warmed KVN
COSKM Coconut Milk Scrub. Start by massaging the scrub
into each finger, gently circling until the entire hand and arm
are exfoliated. Rinse and towel dry.

4. Apply an even layer of Qtica Smart Spa Colada Sparkle
Moisture Mask to the hands and arms. Massage in for silky
skin. Cover with warm towels to promote full penetration into
the skin. Remove after about five minutes.

5. Apply warmed Cacee Aloe Vera Massage Qil to the hands and
arms and massage using circular motions.

6. Massage warmed CND Scentsations in Mango and Coconut
into the client's hands and arms using deep stroking
movements and light stroking to the top of the arms.
Massage the fingers by wiggling, squeezing, and rolling each
finger individually.

/. Apply OPI Natural Nail Base Coat, two coats of polish, and OPI
Top Coat.

Want to see your signature service here?

PY‘C@: $32 E-mail details to sree.roy@bobit.com.
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Best.
Surprise.
Ever.

Veteran tech John Hauk drops in
on student blogger Starr Rooks
after hearing that meeting him

The Royalty Beauty team of Candy Legg, John Hauk, and Nicole Brown
flank Starr Rooks (second from right) during their surprise visit.

At NAILS Magazine, we pride
ourselves on bringing you the
latest industry stories, but every
once in a while we get to be part of the
story ourselves. Such was the case back
in May of this year, when we were
working on a story called “What’s on
Your Bucket List?” One of the
respondents was a nail student by the
name of Starr Rooks, who wrote, “I just
wanted to submit my nail tech bucket
list items. I'm currently a student and
I'm not sure if I could participate, but if
so then here they are.” We were of
course thrilled to hear from a student
who already had so many goals in
mind, so we followed-up on her list to
flush out the article.

The first thing on her list: “Meet
John Hauk.” Hauk, for those of you
unfamiliar with him, is a world cham-
pion nail competitor, global educator,
and celebrity manicurist based in
Centerville, Ohio. He’s been featured in
NAILS many times over the course of
the past two decades, but we contacted
him to update his headshot (and to
pass along the sweet message that a
nail student looks up to him so much as

Read the original “What's on Your Bucket List?"

story at www.nailsmag.com/bucketlist.
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to put him on her bucket list). He was
so touched by this that he wanted to do
something more for Rooks than simply
update his headshot for the article. And
that’s where this story begins.

JOHN'S STORY

It all started when NAILS Magazine
contacted me to update my headshot.
One of the editors told me the magazine
was working on an article on nail techs
who have made bucket lists and that I
was number one on Starr Rooks’ list. I
was so touched that someone would not
only think of me but would put me on
their list as number one! I quickly began
brainstorming what to do to make a
project out of this, make the most of this
for Starr, and give back to the nail
industry. I called my good friend Jim
McConnell at Light Elegance and shared
my thoughts; he graciously donated all
kinds of products to my project.

After doing some sleuthing, I found
out Starr lives in Charlotte, N.C., and is
in beauty school. I thought to myself,
“How cool would it be to visit her at
school and give a personal one-on-one
class?” So I made arrangements with
her instructor Pasty Worley at
Academy of Nails and
Esthetics to make a visit. On
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was one of her professional goals.

Thursday, June 21, my Royalty Beauty
Team — Royalty Beauty is a company I
founded in January to organize events
such as Cruise with the Nail Stars — of
Nicole Brown, Candy Legg, and I
packed up the car and drove 500 miles
southeast, all the way from Cincinnati
to Charlotte to give the school a surprise
visit the next morning.

I wasn’t sure what to expect or how
we would be received, but once we were
inside the school I was thrilled to see
there were about 30 students and staff
members awaiting our arrival, all with
cameras. Her fellow students had gotten
her to stay in the back of the school, so
we could get ready to surprise her. They
then called Starr up front to “do a
manicure on a client,” or so she thought.

When she came out we were waiting
for her with flowers, balloons, and gifts.
Everyone yelled “Surprise!” Starr put her
hands over her mouth. She just stood
there shocked for a minute. I walked up
to her and gave her a hug, and I started
to explain why we were there. I told her
how NAILS Magazine had gotten a hold
of me to share the bucket list article and
that I was touched, so I want to do some-
thing very special and help her along in
her career of doing nails.

After presenting all the goodies we
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with 3 custom Gelish® colors
for Breast Cancer Awareness
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Take A Stand, Make A
Difference and show

your support for Breast
Cancer Awareness

with the 3 special-edition Gelish®
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for a limited time only. Every purchase
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had brought to her we settled down and
demoed some nails for her. I asked her
if it would be OK to use her as a model,
and she said yes. I demoed an acrylic
tip and overlay, acrylic sculptured, and
gel tip and overlay, but what stole the
show was the gel stiletto and gel art
that Nicole and I did. I know those nails
left an impression on Starr and the
other students. We answered many
questions about nails, clients, competi-
tion, and products, all while giving
advice on how to get started in the nail
industry and working in the salon.

I hadn’t really planned this part out
ahead of time, but while at the school, I
felt compelled to pay off the balance on
Starr’s tuition. I had heard that life had
thrown a bunch of road blocks in her
way, so much so that she had almost not
been able to start beauty school. So
several hours later after we were done
demoing all kinds of nails and tech-
niques, I, on behalf of Royalty Beauty,
presented Starr with a receipt that her
school tuition was paid in full. She began
to cry. Everyone around her started to

get emotional too, and they
formed a group hug and told
her she deserved this, as
Starr is such a generous and
gracious person. She thanked
me as she accepted the gift.

After Candy, Nicole, and I
said our goodbyes to all the
new friends we had made,
we began sharing with each
other how successful and
fulfilling the visit was. We -
wish Starr all the best and
much success!

-l

STARR'S STORY
I'm still floating on cloud nine, so
before I begin rambling let me just start
at the beginning.

I'm a quiet person; some might even
call me shy. I knew I would have to work
on that in order to pursue my dream. It
is definitely a work in progress. A few
months ago I saw a NAILS Magazine
posting on Facebook regarding profes-
sional bucket lists. So I wrote one out
and didn’t send it. A few days later I

Starr is rendered momentarily speechless when John
presents her with her beauty school tuition paid in full.

conquered my nerves and submitted it.
Let me tell you I am so glad I did.

To my surprise NAILS managing
editor Sree Roy e-mailed me and told
me there was a possibility I would be in
the magazine. At this point, I'm excited
and glad that I got over my nerves.

The number-one thing on my bucket
list was to meet John Hauk. He creates
the most beautiful, amazing, and flaw-
less nails. If you have ever seen his pink-
and-whites then you know exactly what

scan - watch

Scan this barcode to visit NAILS
TV, where we have hundreds of
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technical videos, nail art technical,
and troubleshooting videos to help
you SEE how to improve your skills.
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www.hailsmag.com/nailstv
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—
John demoed a variety of nail styles on Starr, as her classmates
take photos and videos to capture the experience.

I'm talking about. Seeing his work defi-
nitely gives me something to aspire to.

One day in early June my instructor
tells the class that we’re having a guest
speaker and some 3-D nail art demos on
Friday, June 22, so she wants to make
sure everyone will be in class. 3-D nail
art? Count me in. While waiting for the
guest speaker to arrive, I was told a
client had requested me to do her mani-
cure. As I turned the corner to greet my
client, guess who was there?

JOHN HAUK!

I could not believe it. John
Hauk was there — at my
school. I was totally speech-
less. I just can’t put into words
how awesome that was. John
also brought the amazing
Nicole Brown and Candy Legg
with him. Talk about some
talented ladies. Wow!

When I wrote the bucket
list, T had just assumed that I
would be at a nail show one
day and meet John, take a
photo with him, and that
would be it. I never imagined that they
would drive out of their way to Char-
lotte en route to the Nail Tech
Networking Event of the Smokies in
Gatlinburg, Tenn. I was just so honored
that he made the trip to meet me.

Not only did John stop by the school,
but he also brought me some amazing
goodies! There were beau-
tiful flowers, star-shaped
balloons, and a ton of
Light Elegance products. I

had reached the height of my excite-
ment and went into shock. Then he did
demos of pink-and-whites, tips with
overlay, and gel and stiletto nails. Nicole
also did a demo of a sculpted gel with
color gel marbling that was so beautiful.

I'm so glad my classmates and I got
to learn new techniques and watch
John in person. That was definitely a
once-in-a-lifetime experience.

I simply cannot thank John Hauk,
Nicole Brown, Candy Legg, NAILS
Magazine’s Hannah Lee and Sree Roy,
Light Elegance, and the Academy of
Nails and Esthetics enough for this
amazing opportunity.

I'm so glad that I finally mustered
up the courage to pursue my dream to
become a nail technician. I have
already met some wonderful people
and I can’t wait to really get out there
and meet more wonderful people and
make more amazing friends.

) blog: blogs.nailsmag.com/student.

/\\) Learn more about Starr's journey on our student
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SLOW DOWN gowr fuainess.

Muodel: CASCADE

« iRobotics Massage Chair (Made in the
USA by LURACO)

* Luxury BaseTub

« Magna Jet (Jet Nam Cham, extremely
casy to clean and service, made in the
USA by Luraco)

« iFill System (Over Flow Preventer
System, made in the USA by Luraco)

« Control box, color light, Air Button
{Made in the USA by Luraco)
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www.nailsmag.com/fifi/20304
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The Rhinestone Center

with a single rhinestone placed at the focal point of the design.
Here she shows how she crafts a red French design with two
white nail art disks on either side to accentuate the rhinestone.

1. Perform a basic manicure making sure cuticles are pushed back and
no pterygium is left on the nail by buffing lightly with a buffing block.

2. Apply clear gel. Cure for two minutes.

3. Apply red color gel to the free edge to create the French look and
wipe the smile line.

4. Place the rhinestones and disks delicately on the smile line. Cure
to set them.

5. Apply another layer of clear gel and cure for two minutes. Wipe the
tacky layer off and apply cuticle oil to complete the manicure.
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SEALTHE DEALL

Use GelColor by OPI Top Coat for a long-lasting finish clients can only get at your salon!

NE

"PURE LACQURR Q€

long-lasting « 100% real nail lacquer  zero dry time

yOPI
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Pure Lacquer Nail Apps
Combine base coat, nail lacquer and top coat in one!

Smucge proof, streak proof” e Applies in minutes; dries instantly!
) . v 7 >
Removes with Fxpert Touch Lacquer Remover
r R " |
|
.
1'.

Apply Pure Lacquer Nail Apps Polish on GelColor Top Coat Cure 30 seconds with OPI LED Light

O-P-1

For more information, log on as a pro at www.opi.com or ask your Authorized OPI Distributor. Call 800.341.9999 ©2012 OPI Products Inc.




TREND_ fall 2012
watch: color trends

From love potions and the magical hour of sunset
to witches and warlocks, fantasy and illusion
are inspiring designers this fall season. With an
unexpected mix of darks, brights, and neutrals, they
cleverly manipulate reality to transport consumers
to an enchanting place, free from the stresses
of everyday life, according to the Pantone Color
Institute. "By playing to consumers' practical side
with versatile neutrals and boosting their confidence
with bold, spirited hues, this skillfully balanced palette
has something for everyone,” said Leatrice Eiseman,
the institute’s executive director.

The Pantone Fashion Color Report Fall 2012
predicts that bright chartreuse, pink flambé (both
shown inillustration), tangerine tango (also named
by Pantone as the “color of 2012"), ultramarine
green, and six other hues will make up the
palette of the season. View the full report at
www.pantone.com/fall2012. >>>

m View a slideshow of all 10 fall shades at

‘\\/‘ www.nailsmag.com/fall2012colortrends.

Pantone Colors displayed

here may not match

Pantone identified solid

color standards. Consult I
current Pantone for fashion i
and home color system
publications for accurate

color. Pantone and other

Pantone trademarks are the
property of Pantone LLC.

ILLUSTRATION BY NANETTE LEPORE. ORIGINALLY APPEARED IN
THE PANTONE FASHION COLOR REPORT FALL 2012.
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Fundamental
essentials.

The Gelish® MINI Basix Kit
features Gelish system
essentials.

SallyBeauty.com
800-ASK-SALLY

elish

Scan e Watch e Learn

E_ :E www.gelishminis.com
= Gotta Get Gelished!

Gel Polish e Polish On/Soak Off
Made in the USA

© 2012 Hand & Nail Harmony ® Brea, CA 92821
Gelish and Hand & Nail Harmony are
registered trademarks of Hand & Na | Harmony, Inc.
HM-1659-1

www.nailsmag.com/fifi/20285

Nail Tech Knows gest

Support a fellow nail tech and flaunt a striking array of hues
with new Polish & Co. brand nail polish. The line, which
debuted with 17 colors, is created by Theresa Williamson, a
former educator (with Tammy Taylor Nails), salon owner (of
Hints in Greensboro, N.C.), and now beauty product creator.
Williamson's polishes are made in the United States, and she
envisions them on the nails of both male and female clients. Williamson
For more information, go to www.nailsmag.com/fifi/20421.

Read My Lips

Amidst the current surge of nail art
comes a new trend in temporary body
art; for lack of a better term, we've
dubbed it lip art. Lip appliques and foils
in a wide variety of designs from florals
to animal prints to glitter rockstar lips
are appearing at beauty shows across the
country and making their way into salons
as a retail item and as an add-on service
for make-up artists.

Ravid Yosef, VP of marketing at Violent
Lips LLC (whose Daisy lip applique
is shown in the photo), says the trend
started on the edges of the country, with
the company’s top markets being Los
Angeles, New York City, Atlanta, and
Chicago. “It’s pretty amazing to see the reactions we get,” Yosef says. “A drop of
the jaw is usually followed by, ‘OMG. What the heck is this and how does it work?”
Violent Lips releases new designs each quarter, with its most popular appliques in
2012 being the American flag, followed by its Glitteratti Collection.

We recommend creating an accent nail to match the lip pattern or to select a
complementary polish shade so it’s not too matchy-matchy.

GET THE LOOK

Glitzy Lips, www.nailsmag.com/fifi/20422

Orgasmic, www.nailsmag.com/fifi/20423

Trendy Nails Unlimited, www.nailsmag.com/fifi/20424
Violent Lips, www.nailsmag.com/fifi/20425




Modular Privacy Rooms from Walls + Forms may be your ideal waxing or facials
room solution. Instead of hiring a contractor to add a wall made of conventional
drywall, simply assemble the Modular Privacy Room with minimal components
and panels that snap together in minutes. It even provides 30% more room than
conventional drywall construction in the same amount of space. No tools are
needed for assembly, there are no complicated parts to worry about, and the
set-up eliminates assembly errors. Many options are available for colors, doors,
knobs, and trims, so you can pick a scheme that best fits your salon.
For more information, go to www.nailsmag.com/fifi/20426.

beautiful
NAILS

New Look, New Educators
at Beautiful Nails

Kupa Inc. is celebrating the new products in its Beautiful
Nails brand with a few fun changes. The Beautiful Nails
line includes a magnificent array of enhancement and
nail art products, including acrylic, odorless acrylic,
colored acrylic, glitter, manicuring tools, sculpting
brushes, soak-off gel colors, top gel sealants, top coats,
cuticle oil, prep products, and more. One change is a
new logo, reminiscent of the beauty of the nail products.
The second is two new educators, Ann Chang and
Sindy Mark, who are amazing artists and were spotted
doing creative nail designs at the Beautiful Nails by Kupa
Launch Party in Las Vegas during IBS Las Vegas weekend
and at the NailTech Network Orlando Social the night
before Premiere Orlando. Be sure to catch Chang and
Mark at the next beauty show.

Cures like a Pro,
in 45 seconds.

Preset :45 Second Button
\

g

A ol

The Gelish® PRO :45
LED Curing Light cures
Gelish Gel Polish
quickly and efficiently,
for a beautiful manicure
that lasts up to 3 weeks.

Shop the more than 4,000
Sally Beauty Supply store locations
or online anytime.

ShX

BEAUVTIY

SallyBeauty.com °
800-ASK-SALLY

ger’sh@

SOAK-OFF
GEL POLISH

Scan » Watch » Learn

[E*&[E] www.gelishminis.com
: (Gotta Get Gelished!

Gel Polish e Polish On/Soak Off
Made in the USA

© 2012 Hand & Nail Harmony e Brea, CA 92821
Gelish and Hand & Nail Harmony are
registered trademarks of Hand & Nail Harmony, Inc.
HM-1659-3

www.nailsmag.com/fifi/20285
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GELISH

callection

Straight from the Runway
to your nails!
The House of Gelish Collection
has the perfect shade for every
fashionista. This palette offers
a unique take on classics that
will compliment any wardrobe.
Long lasting, super-glossy gel polish
that will keep your manicure fierce
from Day 1 through 21.

724521 724522 724523
A RUNWAY FOR FASHION COCKTAIL PARTY
THE MONEY WEEK CHIC DRAMA

724524 724525 724526
MY FAVORITE ~ BACKSTAGE ~ CASHMERE KIND
ACCESSORY BEAUTY OF GAL

ShX

BEAUVTIY

SallyBeauty.com
800-ASK-SALLY

Scan  Watch * Learn

Perform
Gel Polish
Made in the USA

© 2012 Hand & Nail Harmony  Brea, CA 92821
Gelish and Hand & Nail Harmony are
registered trademarks of Hand & Nail Harmony, Inc.
HM-1743

www.nailsmag.com/fifi/20285
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I'm an established nail tech in the New York area. (I've been a nail tech for 25 years
and had my own nail business for six.) | am looking to branch out. Specifically, I'm
interested in doing nails for celebrities, movies, commercials etc., but I'm not sure
how to make those connections. Do you have any suggestions or info for me?

The good news is that manicurists take the same steps as a makeup artist or
hairstylist to gain entrance into the business of print, video, film, and television.
There are no secrets. Everything starts with building a portfolio through a
process called testing. Quite simply, the manicurist connects with photographers,
makeup artists, hairstylists, and fashion stylists who have the same goal —
build a portfolio with pictures that can be used to get work in the entertainment
and fashion industries.

Working with professional photographers is key. I always suggest visiting
photography schools like Art Center in Pasadena, Calif., SVA (School of Visual
Arts) in New York, and the Portfolio Center in Atlanta, to name a few. These
schools and more are easily unearthed with a Google search that contains the
words, “photography schools + city, state.” Once identified, the manicurist
should call and ask if there is a system in place to connect manicurists with
photographers who are building their books for fashion and beauty. If the answer
is yes — sign up. If the answer is no, I suggest getting over to the campus and
introducing yourself to the professors and the photographers in class.

There are also some great websites, like photocrew.com and modelmayhem.
com, where artists congregate, connect, and work on their portfolios.

As soon as you have about 10 to 12 great images in your print or online portfolio
you're ready to start sharing your work with creative decision-makers who can
hire you for work.

— Crystal Wright is the author of Crystal Wright’s Hair Makeup & Fashion
Styling Career Guide (available on amazon.com), which provides more
detailed guidance on becoming a celebrity manicurist.

Can the One-Stroke nail art painting technique be applied to gel?

I've only tried the One-Stroke technique on top of gel top coats. When my nail
tech puts a UV top coat on my pink-and-whites, I have painted designs right on
it. I use enamel paints (FolkArt Acrylic Paints brand), and it’s great because if I
don’t like the design I can just wipe it off. Alternately, the design will stay well if
you seal it with top coat. I would love you to try a One-Stroke nail art design with
UV color gels and let me know how it works at donnaontheroad @hotmail.com

The most important thing to think about with One-Stroke nail art is to paint
your art on lightly buffed matte finish nails then seal or finish the nails completely
then paint the design on top (if you’d like to take the art off and still have the nails
look good). And leave the nails unsealed if you use FolkArt Enamels or seal with
other FolkArt acrylic and glitter acrylic designs.

— Donna Dewberry (www.dewberrycrafts.com) is the inventor of the
One-Stroke painting technique.

(about nail art, fashion, salon decor, etc.)
E-mail it to Sree.Roy@bobit.com and check back here for an expert answer.



Patented Innovation Provides:

- No chip, no smudge French
- Up to 2 weeks of wear
- Perfect smile lines, every time
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APPLY CLIP SEAL
French Wrap Application tab  With Dashing Diva
Plus to release Base Seal

French color and Top Seal

Available in thin and thick French band
for short and long free edges.

French Wrap Manicure Kit provides over 20 perfect
French manicures

Kit Contains: 140-ct Thin French Wrap Plus, 140-ct Thick French
Wrap Plus, Base Seal, Top Seal, Brush-On Glue

PATENTS PENDING I"ii 1 g
] Iy

PERIENCE THE
VWOW-FACT

Dashing Diva French Wrap Manicure

DASHING DIVA.

PROFESSIONAL

CF &) Tube]

©2012 Dashing Diva Professional. 866.665.3482. www.dashingdivapro.com Join Our Community Scan to learn more
www.nailsmag.com/fifi/20231
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. Apply Kinetics E-Sculptor Gel Glass to the entire nail. K
Cure. Apply Kinetics Nailfinity Cover Gel to the nail
bed, and Kinetics Color Gel in Black Night Carnival in a
stiletto shape on the free edge, creating a French. Cure.
Apply Kinetics E-Light Gel Clear over the entire nail.
Cure. Wipe off the tacky layer.
2.Use a fan brush to apply fine orange glitter to one
vertical half of the free edge. Apply Kinetics E-Light Gel
Clear over the entire nail. Cure. Wipe off the tacky layer.

3. Apply Dollar Nail Art Transfer Foil Adhesive in dots
along the side of the free edge and in a flower shape
on the nail bed. Apply Dollar Nail Art Transfer Foil in
Rainbow Swirl on top of the adhesive.

4. Use size 2 and size 1 Sonnet kolinsky brushes and

Polycolor Fine Acrylics paint in black and in white to

outline the foil transfers.

Maja Rokov, Arty Nails Croatia, Split, Croatia

-. com Watch a video of this step-by-step on NAILStv: nailsmag.com/video/foilflower.

3-D Sunflowers

1. Polish the nail a leafy green. Let dry.

2. Create a small ball using green acrylic. Apply the ball
to the nail, then sculpt it into a leaf shape. Repeat two
times on opposite ends of the nail.

3. Create a large ball using brown acrylic. Apply the
ball to the nail. Before it dries, press into it with a
marbleizing tool to make an indentation. Repeat one
time on a different spot on the nail.

4. Create a small ball using yellow acrylic. Apply the ball
next to the brown center, sculpting it bit by bit into a
petal. Repeat for the other eight petals. Then repeat to
create the petals for the second flower. Use a striper
brush to apply gold glitter swirls around the flowers.

Hang Tran, Monde De Luxe Hair & Nail Studio, New Orleans

1. Polish the nail in China Glaze Shocking
Pink. Let dry.

2. Use a black striper to add zebra stripes,
but leave an area open to write in.

3. Write  “Love” in the open space.
Handpaint a few white hearts as accents.

Lorri Silvestre, Nail Divas Salon, Grover Beach, Calif.
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Creative Crayons

1. Polish the nail sparkly green. Choose
four different polish colors for your
crayons. Paint them side-by-side at
the bottom.

2. Use white polish to make each of the
four colors a shade lighter. Polish the
lighter color onto the bottom part of
each crayon, leaving the tops exposed.

3. Paint a thin black line where the
light and dark colors meet. Paint two
thicker black lines below, leaving a
space in between.

4. Write "Good Job!" in white paint.

Sara Khalaf, Romulus, Mich.

Follow Your Heart

1. Apply a light-colored glitter gel to the entire
nail. Cure. Apply blue gel to most of the nail,
leaving only a large moon exposed. Cure.

I 2. Apply dots of black and blue gel on top of

the cured blue gel. Don't cure.

3. Use the tip of an art brush to swirl the
uncured black and blue gel. Cure.

4. Add a 3-D black heart. Apply bullion beads
around the heart. Apply clear rhinestones
along the border of the moon.

Miyuki Ueda, Myu Beauty, Irvine, Calif.

Key to My Heart
1. Apply dark glitter purple acrylic to the bottom of

[ the nail. Apply medium glitter purple acrylic just
above, overlapping a bit with the dark purple. Apply
light glitter purple acrylic just above, overlapping a
bit with the medium purple. Apply very light glitter
purple acrylic just above, overlapping a bit with the
light purple.

2. Use a detail nail art brush and white acrylic craft
paint to draw a heart-shaped locket and a key.

3. Fillin the heart with a thin coat of sparkle nail polish.
Use the detail nail art brush and black acrylic craft
paint to add a keyhole. Attach the lock to the key by
adding a “chain” of clear rhinestones.

Jade Sewell, Just Nails, Great Falls, Mont.

Lcom)
Wwant to see yow \ 4
nail art how—to heve? For more nail art step-by-steps, R —— .

. . " . visit www.nailsmag.com/style, . = o =
Mail your tips (one.for each step) and instructions to Sree then click on Nail Art.
Roy, NAILS Magazine, 3520 Challenger St., Torrance, CA

90503. Make sure to include your name, salon name (if +
applicable), city, state, and contact information.
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FFrom the company you trust...

The first-ever LED/UV Light Cured
Vitamin Nail Strengthener

VITAMIN ENRICHED
SOAK-OFF GEL g

Formaldenyde, Toluene & DBP Freel

VitaGel STRENGT11 is a revolutionary
natural nail strengthener

¢ Enriched with Vitamins A, E and B5
¢ Designed to nourish and strengthen the natural nail
e Grow longer and stronger nails free of ridges and other blemishes

VitaGel RECOVERY is the anSwer when thin,
brittle, weak or damaged nails call for help!

e Maximum strength formulal
e All the benefits of STRENGTH in a more
concentrated formula for added durability



STRENGTH

Formulated to Maintain
Natural Nails

Formulated to Maintain
Natural Nails

15mL | .Sfloz€

RWr | RUSE

Made in the USA

www.gelish.com

Follow us on: E ol
Performs like Gel, Applies like Polish™ @ n w -

Ask your local distributor for genuine Gelish today

RECOVERY

Formulated for
Thin & Damaged Nails

NAIL STRENGTHENER
RECOVERY

-

Fonm;-‘a ted Specifically
for Thin & Damaged Nails

15 mL | 51 ozge

Scan e Watch e Learn
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© 2012 Hand & Nail Harmony Brea, CA 92821 - Gelish and Hand & Nail Harmony are registered trademarks of Hand & Nail Harmony, Inc.  HM-1656
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For this month’s polish preview, we
asked Orange, Calif.-based nail tech
Elsbeth Schuetz to create a variety of
animal-print looks to showcase the fall colors. The
color combinations for our jungle friends are
definitely untraditional, but nails are the perfect
Schuetz place to dream up multi-hued animal prints.

Elsbeth’s Top 12 Tips for Animal Prints

1. Leopard prints can be done with a fine brush or a dotting tool.

2. When painting leopard prints imagine uneven “U”s and “O”s
and spots — it’s actually perfect if your hands are jittery from too
much coffee.

3. Do a marble design first, then randomly paint your animal
print on different sections of the nail plate.

4. Consider doing the print on only a portion of the nail. For
instance you might just paint the free edge or the moon area
with the animal print of your choice.

. Tiger and zebra prints are very similar. Zebra stripes are
smooth, straight, and tightly applied. Tiger prints are not as
tightly packed and a bit more crazy and zig-zag.

. Giraffe prints look great using a white base and silver or gold
polish for the design. Or you can create a fantasy giraffe in
black and blue.

. Be bold and paint one accent nail with the animal’s eye or face.

. Kids love pink and purple zebras (and it’s a cool fast design for
a kid’s birthday party).

. Do a gradient look with neon colors first then paint the animal
print on top.

10. Top coat needs to be applied in fast strokes or you will smear

the animal print.

11. For a unique look, try combining more than one animal print

(like we did on the cover).

12. Single ladies: animal prints on toes will get the guys’

attention. Raarrrrh.

Zesty Zebra

1
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Left: SpaRitual Cassiterite, OPI Every Month Is Oktoberfest
On the nails: Cuccio Russian Opulence, Orly Rapture, China Glaze Kalahari Kiss Middle: Bio Sculpture Love Potion, Dare to Wear Fools Gold

Right: OPI Don't Talk Bach to Me, MK Salsa
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Languid Leopard

1 2

Left: Misa Live Without Knowing, Orly Glow

Middle: CND Plumville, Dazzle Dry Portia’s Wit
Right: Jessica Champagne Bubbles, Seche Opulent,
Seche Contemporary

Gentle Giraffe

On the nails: OPI My Very First Knockwurst, Essie Recessionista, LCN London Glam

2
‘i

On the nails: China Glaze Jungle Queen, Nailite Raisin Hell, Misa Taking Chances

Left: China Glaze Desert Sun, Orly Flicker,

China Glaze Jungle Queen

Middle: OPI Schnapps Out of It!, MK Jamaica Reggae
Right: Misa Break Away, Dazzle Dry Katherine's Crown

Proud Peacock . ‘ ‘

Left: China Glaze Elephant Walk, LCN Blue Sapphire,
China Glaze Call of the Wild
Middle: Seche Portobello, CND Midnight Sapphire,

S . . . . . Jessica Gingersnap
On the nails: Jessica Pumpkin Delight, Cuccio On the Nile Blue, LCN Green Emerald, R EhSalueliteen sl rdm BrnnSiras

China Glaze Elephant Walk China Glaze Man Hunt

Tempting Tiger

| 2 3 . é ‘
; i T
Left: SpaRitual Conglomerate, China Glaze Adventure

Red-y, MK Platinum

Middle: Essie Head Mistress, Dazzle Dry Joan's Armor,
SpaRitual Marble

Right: Cuccio Oh My Prague, LCN Ruby Red

On the nails: Orly Ignite, Seche Nouveau, CND Silver Chrome
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On the New York Fashion Week runways, juicy stone fruit

colors from cherry red to plum purple reigned on nails.

Cust | d i i art — t | t th At Nicole Miller, CND's
ustom colors and custom nail art — to complement the Wanda Ruiz created hypnotic

fabrics — were also popular, as were tasteful nude shades. swirls of Plumville, Electric
Orange, Bicycle Yellow, and
Anchor Blue, a look that can
be replicated with a toothpick
(or a detailing brush) and
some patience.
Photography courtesy of CND

At The Blonds, CND's
Kristina Estabrooks and
her team spent 130 hours
hand detailing biker babe
manicures, including
crystals, glitter, leather,
Phillipe  Blond  faces,
crushed glass shards,
and acid-washed denim
designed nails.

Photography courtesy of CND

At Christian Cota, Candice
Manacchio  created an
ombré effect with CND
Colour in Chocolate
Milk and Putty, which can
be done at the salon by
using a makeup sponge to
apply Chocolate Milk from

the cuticle to halfway down ' f
Led by manicurists Josephine More and the nail, then adding Putty

To accessorize Alexandre Herchcovitch's opulent collection, CND's
Wanda Ruiz polished nails in Gold Chrome topped with Air Dry Top
Coat, which was coupled with gold eye shadow and metallic pieces on
the runway amidst earthy neutrals, dusty rose, and flesh tones.
Photography courtesy of CND

Joy Johnson, the China Glaze team applied from halfway to nail end and
bold burgundy Prey Tell to complement finishing with CND Super
the gorgeous fabrics and leathers in the Matte Top Coat to combine
/ American contemporary line Porter Grey. the two colors while still wet.
Photography by Matthew Carasella Photography courtesy of CND

>>>
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Unleash Your
Inner Artist

4 )
First apply Base Coat,
then paint nails with
1-2 coats of white
lacquer and let dry.

Create stripes by dragging
the Hot Purple striper -
from left to right, and N

continue all the way - \

down the nail. \\

8 Repeat the same process

with the Hot Pink and
Hot Green stripers.

Apply Top Coat to dry
nails to preserve your
fabulous nail art.

ShX

senuiy  SallyBeauty.com

800-ASK-SALLY www.itssoeasynails.com

www.nailsmag.com/fifi/20204



Models at Tibi wore an opaque,
bright white — Dashing Diva
NYC Fleet Week — to com-
plement the gorgeous prints,
chunky sweaters, and leather
that were seen on the runway.

At DKNY, nails got a
shiny neutral polish job
with two coats of Essie
Brooch the Subject.

Models at Theia wore Dashing Diva
Season Tickets, a beige semi-sheer
créme on their fingers and toes.

For the three ASFOUR show, Color
Club created a custom gray.

A

Zoya custom color expert Rebecca Isa (left) developed
custom colors for Peter Som (center; also shown is
Zoya's Leo Reyzis). The colors were named after Som’s
muses: Audrey, pale pink showcased on models' fingers;
Evvie, a slate green featured on toes; and Katherine,
plum nail gloss not used on the models, and polished by
lead manicurist Sunshine Outing and her team.

Zoya and fashion designer Bibhu 5 ]
Mohapatra created three custom shades Lauren Moffatt's show featured
for the designer's show: Models all wore the bright orange hue OPI A
Rekha (a custom red) on their left hands Good Man-darin Is Hard to
as an homage to Mohapatra's mother and Find on the models' nails, which
either Parveen (a custom nude) or Zeenat were shaped short and squoval.
(a custom pewter) on their right hands. Photo courtesy of OP|

t "

Essie manicurist Elle  Gerstein's Essie lead manicurist Elle
technique at the Rachel Roy show was ~ Gerstein and assistant Paula
all about layering and creating textures, ~ Knight-Osborne  created a
so for those models representing “factory girl” inspired ombré
greenery, her team polished a coat look for the Pamela Love
of Licorice (black) and then added two ~ show by using thin layers of
Deep royal purple reigned at the Yuna Yang show, which coats of Going Incognito (deepemerald)  Little Brown Dress polish that
used Priti NYC Polish in King Spider Orchid to match the to create a custom pine shade (shown),  deepens as it moves towards
smoky eyes and glossy lips. and models symbolizing soil wore two  the nail tip, with a little glitz with
coats of Carry On (a rich burgundy). its As Gold As It Gets polish.
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"% At the BCBG Max

{ Azria show models’

nails were painted

' with  OPI Passion

for a nude look that

complemented

the neutral color

| blocking with pops of
color in the clothes.

Photo courtesy of OPI
0 q

Bright colors were applied by
lead nail tech Melissa Bozant
and assistants Paula Knight-
Osborne and Gloria Williams at
the Degen show to accentuate

e

Celebrity nail tech Lisa Logan and her team of Tiana Logan,
Najzali Allen, Valerie Quinones, Titilayo Bankole, Priscilla Parker,
Courtney Foster, and Nail Taxi NYC's Danielle Corbin Jaime
applied custom Minx to models at the Daniella Kallmeyer show.
Photography by Becky Yee

the collection’s whimsical knits

and tribal face paint. NailEZEE's
chalky pastel Sunny Side Up
was paired with custom shade
Rock my Teal, plus Sun Kissed
for an unexpected pop of color.

Melissa Bozant, Paula Knight-Osborne, and Gloria Williams
pulled in neutral favorite NailEZEE Concrete Jungle to
balance the eccentric international prints from Arnaldo

Ventura and complement the textured pieces from Cynthia
Hayashi and Gabriela Sakate for the Ponto Zero Project.

-

Fr f % - w
L

Models at the Miguel Adrover  Nail Taxi's Cinnamon Bowser,
show wore Ginger + Liz polish  Emily Ryan, and Janee Baldwin
in Skin Tight with the company’s  applied custom Minx to the Cushnie et Ochs’ models who wore cream/beige/neutral on
soon-to-be-released Matte Top  models in the Calla show. the top and navy on the bottom strutted down the runway

Coat, and lead nail tech Indigo  Photography courtesy of Calla with Dashing Diva’s NYPD Blue on their fingernails (shown),
Makong dipped the tips of the while models wearing navy on top and cream/beige/neutral

models’ nails in fine black sand to on the bottom wore nude Chelsea in the Buff on their nails.

achieve a grunge look.

Pigeiegy oy eials STy For more Fashion Week nail styles, visit www.nailsmag.com/fall2012fw.
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STYLE} boutique

Gifts for

Don't wait for Father's Day to stock your
retail boutique with cool gifts for men. Make
male clients more at home by giving them a
place to peruse between services, and turn
your salon into a hotspot for product trends.
(Your female clients will thank you too.)

1. With products in stores such as
Nordstrom and Sacks Fifth  Avenue,
Cufflinks, Inc. allows customers to make a
bold and urbane fashion statement on their
wrists. Cufflinks, Inc. has over 4,000 styles to
choose from. Featured above are the Camera
cufflinks, Functional Compass cufflinks, and
the Beer Bottle Opener cufflinks.

www.nailsmag.com/fifi/20431

2. Blow customers away with Sempli's
trendy Cupa-Rocks. These wine or liquor
glasses — without a traditional stem —
feature a rounded bottom allowing it to spin
on hard surfaces. Therefore, customers can
still achieve that necessary swiveling motion
used to oxygenate wine or smell its aromas.
Also available are Cupa-Stay Coasters,
which keep the revolving glasses stationary.
www.nailsmag.com/fifi/20432

3. Customers can make a statement with

Grigio Design's vintage-inspired handmade
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money clips. Made from nickel silver, there
are two sizes available and they come in
a variety of finishes from antique sterling
silver-plated brass to hand-patina brass.
Featured above are the Velocipede, Lioness,
and Three Wise Monkeys money clips.
www.nailsmag.com/fifi/20433

4. Swiss army knife manufacturer Wenger
offers its sleek Evo\Wood 81. For customers
who want to stay prepared and show their
commitment to conservation, this gadget's
distinctive handle is made from sustainable,
top-quality walnut. It's compact
easily carried, yet durable enough for light
outdoor use.
www.nailsmag.com/fifi/20434

and

5. Man Lotion's Man Stuff is a variety of
bath wash, lotion, and rinse made with quality
plant extracts, made with no animal testing or
petroleum by-products. Designed for working
men, the products soak in quickly and leave
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no greasy residue or lingering scent. Featured
above is the popular gift set; each product can
also be purchased separately.
www.nailsmag.com/fifi/20435

6. Sipping Stones sophisticated
alternatives to the ice cube. Made from pure
soapstone, the naturally cool cubes can be
refrigerated and then dropped directly into
a drink to maintain optimum temperature
without diluting flavor. Crafted specifically
for hard liquor, sipping stones are safe to use
on glassware and do not impart any flavor.
www.nailsmag.com/fifi/20436

are

7. Craft A Brew's Premium Beer Brew Kits
include everything needed to turn beer-loving
customers into beer brewers. The kits contain
all the necessary equipment along with a
recipe guide and instruction manual. The
company uses fresh ingredients and the same
basic processes of professional craft brewers.
www.nailsmag.com/fifi/20437

PHOTOGRAPHY BY KELLY BRACKEN
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12 NEW COLOURS
UNLIMITED POSSIBILITIES
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DESIRE LUSCIOUS DAZZLE STARDUST CALYPSO POTION
FOREVER FLAR CHIC CLASSY SPECTRA INTUITIVE

64 luxurious colours, No smudging, No chipping, No cracking
Long lasting very high gloss shine, Protects the natural nail
Easily removed in 10 minutes, 100% pure gel

LUXIO

by AKZENTZ

NAILS PERFECTED Only from Akzentz

www.akzentz.com
www.nailsmag.com/fifi/20305
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™ Sponsors Lend Cachet to

Grand Opening

If you think sponsors are only for race cars and recovering alcoholics,
think again. Bellacures Nail Salons, a small Southern California-based
chain, had more than a dozen companies lined up as sponsors for
the grand opening of its Pasadena store in June — including OPI and
SpaRitual. How did they do it? “We approached the PR firms of a
few handpicked, like-minded brands that we felt would complement
the Bellacures brand,” says Bellacures founder Samira Asemanfar.
Generally, the sponsors either donated products to a gift bag or
donated their services at the event. “This allows them the chance to
publicize their brand to our audience while leveraging the Bellacures
name to elevate their own brand into the spotlight,” she says. It's a
win-win that requires little arm-twisting: “The brands we approached
were all extremely excited to have the chance to be in front of our
high-end clientele,” she says.

o A

Exiaia PEARL

®oar §

tefimetiod  sparTUAL SOLSTICE pasadena
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310 polish articles

NAILSMAG.COM
485 step-by-step demos
four giveaways every month

NAILSMAG.COM

340 reader questions answered

twenty eight years’ worth of magazine content

the brand new

— everything a nail tech needs

57 combined years of editorial experience

NAILSMAG.COM

8,300 other art images

20 years’ of industry statistics

NAILSMAG.COM

seventy three articles on working healthy

153 salon profiles

NAILSMAG.COM

Say What?
Scripting Your Response

Let's face it — the customer is not always right. But customers
are always important, and we can make them feel much
better by agreeing with them on the importance of the service
qualities they identify and value. So says Ron Kaufman, author
of Uplifting Service: The Proven Path to Delighting Your Customers,
Colleagues, and Everyone Else You Meet. “The last thing a
customer with a complaint wants to hear you say is, “You're
wrong,” says Kaufman. “What they want to hear is that you understand them, appreciate
them, and agree with them on the importance of the value they have cited in their complaint.”
Here are a few quick scripts to use when responding to customer complaints:

Customer Complaint:. Your customer says: . You say:
RUDE SERVICE “Your staff was rude and “You are right to expect a courteous,
. totally unprofessional.” : respectful, and professional staff.”
OVERPRICED “This isn't anything ke “l'am on your side in this situation.
: what | was promised. And : You have a right to be satisfied with
your price is way too high!” whatever service you receive from

us. You deserve good value for your
money. Let's see if there's a better
option for you."

.........................................................................................................................

TOO SLOW © "I've been waiting forever. : “We understand that in today's
: Why did it take you so : world speed counts. You deserve
long to get me in?” fast, friendly service.”

“Notice how your responses make the customer feel right,” says Kaufman. “We don't
argue over the facts, but we do actively agree on the importance of what they value most.”

il ATAT F

The Salon Share app from Fill Your Chair is for salon
professionals looking for efficient scheduling and timely
notifications using the latest technology. “Salon Share turns
your phone into a personal assistant. The app was designed
with today's smart phone-carrying, social-networking
cosmetology professionals in mind,” says Tommy Bell, CEO
of SalonShare.com. “We recognize the daily disturbances March 26, 2613
include missed appointments, lost client information, and
zero online visibility for independent salon professionals.
Salon Share gives salon personnel a turn-key webpage with
dynamic tools for performance and client management, all
in an easy-to-use format.” Users may register their accounts
in a couple of steps when they visit www.salonshare.com or
when they download the app through iTunes or Google Play
(search “salon share”).

For more information, go to www.nailsmag.com/fifi/20441.

96 NAILS MAGAZINE SEPTEMBER 2012



In ritzy Beverly Hills, it takes a lot for a salon to stand out above the competition. That's why
Chi Nail Bar & Organic Spa is so proud of its nomination for a Business Excellence Award
in the category of most innovative practices by the Beverly Hills Chamber of Commerce.
"We pride ourselves on providing our customers with fabulously indulgent nail care and the
most options in high fashion nail trends with an emphasis on utilizing all natural and organic
products,” says Chi's owner Fawn Dixon. She outlines some of the innovations that brought
them the nomination:
“Chi goes above and beyond the state of California’s safety requirements. To ensure our
clients are protected, all of our equipment is medically sterilized and a fresh set of tools is
used each time.”
"Chi offers the hottest trend in nails with hundreds of shades, crystallized glitters, and
customized nail art. Our constantly evolving nail designs are developed on location by our
talented staff and are highly regarded by Beverly Hills" discriminating client base, such as
Paris Hilton, Serena Williams, Paula Abdul, Penelope Cruz, and Jessica Alba.”
"Emphasis is on the most current beauty techniques, yet ancient remedies inspire our
treatments to help balance the ‘chi’ energy pathways of the body and to help rejuvenate the
body naturally. All spa treatments use organic and natural products that harness the botanical
and life-giving energy of plants and the sea.”

A @ Fig

| have owned a booth rental salon for four years. | need to increase how much money
I'm bringing in and was thinking about converting to a commission situation. Is this
really going to be more profitable? What else do | need to consider?

Before considering if you should switch to commission you need to weigh a few
important things: 1) Have you exercised every available option you have to increase
income as a rental business? This includes raising your rent, increasing retail sales, and
also double shifting. If you have four stations, you could have eight renters instead of
four renters by setting two shifts per day. This could make a great impact. 2) If all of these
options are exercised and you still are not profitable, before switching to commission, you
have to ask yourself what impact it will have on your culture and your daily operations. If
you then feel that you want to move forward with the switch you will need to look at the
impact being a commission business will have financially. Work out financial projections
that include an increase in sales, but also an increase of the corresponding expenses that
come with it, like service and retail commission, payroll taxes, an increase in back bar
costs, workers compensation, and increased marketing and training expenses. I

— Steve Gomez is professional development manager for Milady
(www.milady.cengage.com).
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www.BlaineLabs.com

(800) 307-8818

BlaineL.s.

www.nailsmag.com/fifi/20128
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reader to reader

No, but we should! That would be
so difficult though. I once made it
my New Year’s resolution to not
buy anything made in China. Well,
needless to say, I saved a lot of money
because every time I went to the store
(for anything really) all the tags said
the items were made elsewhere. I
think America makes great quality
items, but we import so much that
American-made items are difficult
to find. I only made it to April before
giving up.
Brica Danforth
Bling Salon, Hayden, Idaho

I stock my salon with handmade

products. I think local, not just U.S., is

the way to go depending on what retail
you would like to carry.

Lowven Seales

Graffiti Nail Bar, Memphis, Tenn.

I use and offer products that are

as local as possible. I believe in
supporting my community and, in
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doing so, I am able to make sure they

are of the highest quality because I

get to know the creator and where

they get the ingredients to make
their products.

karvi Tatton

Studio Karri L., Seattle

I stock what I use and what sells. I

selected companies that I have faith in

and whose products are high-quality.

That being said, I haven’t looked into
where they are made.

S Cole

Parisian Nails of Sequim, Sequim, Wash.

I buy handmade products and make
jewelry myself.

Daiele Stivling

She Walks in Beauty, Calgary, Alberta, Canada

I definitely give preference to products
made in the U.S. In fact, starting last
fall all of the new products that I bring
in are made in the U.S. Our country
has a wealth of talent, and I love

Next question:

Do you give preference
to stocking yowr salon's
vetail boutigque with
items that ave made in
the WS.A. (or in your
native comwntvy, it you
aen't in the WG.Y7

supporting other small businesses

and artists. My clients appreciate the

thought I put into my boutique, so

we can all feel good about where our
money is going.

Condice Bverest

Panache Nail Studio, Stanwood, Wash.

I like to stock my area with products

that my clients need, regardless of

where they are made. I would not

mind paying more for products if I
knew they would help clients’ nails.

Lo Centile

Salon 117 & Essence Day Spa,

Arlington Heights, IlI.

I don’t have a retail area in my current
salon yet. But I buy American-made
(and even local if I can) for the
products I use in my services. I like
knowing where my products come
from. And if I know the actual person,
that’s even better!

Ay uarplay

New Image Salon, Arcadia, La.

What solutions do you have for handling extremely obese clients respectfully

(for instance, if they run the risk of breaking your waiting room chairs)?

.com

[Answers will be printed in the December 2012 issue.] Share your opinion on the
topic by e-mailing your response by September 15 to sree.roy@bobit.com. Please
include your name, salon name, city, and state with your response.
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MORE
MEHAZ!
MORE
CHOICES!

Mehaz has expanded to offer you
professional nailcare and skincare
implements in a variety of styles
and price points.

Mehaz implements:

* Are handcrafted by experts to
meet uncompromising standards

* Provide you with top performance

+ Offer exceptional European
craftsmanship and lifetime guarantee

When you choose a Mehaz implement,
you can feel the difference.

Ask your local distributor or call

(888) 225 6342 for a distributor near you.

MEHAZ

PROFESSIONAL

www.mehaz.com

THE CHOICE IS IN YOUR HANDS

www.nailsmag.com/fifi/20170

HANDCRAFTED IN
Solingen,
Germany

005 1/4 Jaw
CUTICLE NIPPER

Also available in
Suggested 1/2 and Full Jaw

Salon Price: Nickel

$19.99 ea

)

300 1/4 Jaw
CUTICLE NIPPER

Suggested
Salon Price: Also available

$25.99 ea . in 1/2 Jaw

Stainless

Patent
Pending

303 1/4 Jaw

THE ROZ

CUTICLE NIPPER
AND PUSHER IN ONE

Suggested
Salon Price:

$35.99 ea

Also available
in 1/2 Jaw

Stainless

5, Cuticle
Pusher
Patented B
Convertible i
Spring

HANDCRAFTED IN
Solingen,
&S Germany

777 1/4 Jaw
CUTICLE NIPPER

Suggestefl Also available in
Salon Price: 1/8 and 1/2 Jaw

$42.89 ca \ : Stainless
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As social media evolves, the
business/consumer relation-
ship becomes less linear, more
interactive, and draws in participants
from unlikely places. “How did you hear
about us?” takes on new meaning. Like a
modern day Hansel and Gretel, online
rating sites can leave a virtual bread trail
to your business. Sites such as Face-
book, Twitter, Yelp, Yahoo, Citysearch,
and Angie’s List have created a social
melting pot for engaged businesses
where citizen journalism meets supply
and demand.

For salons, managing your brand
becomes a key component of the
marketing plan. Yelp sits squarely on
the shortlist of sites a business should
be monitoring.

Why, you ask? Why should I spend
time on a consumer-dominated site?
Why waste time reading reviews?
What’s in it for me?

First of all, it’s totally up to you
to decide to participate in the Yelp
community. However, choosing not to
participate won’t keep your salon off
the site. It won’t keep people from relat-
ing their experiences (on or offline),
and it won’t shine a light on that truly
awesome pedicure you just invented.

ABIT OF HISTORY Yelp has been on the
scene since 2004. In the early days, its
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How Do You Rate?

Salon owners have more control of

their online reputations than you might
think. Up the interaction on consumer
review sites to get the most out of social
networking. BY ERIN SNYDER DIXON

goal was to connect the residents of San
Francisco with local businesses. They
had growing pains on the first leg of
their journey to help consumers find
businesses that were a good fit. Several
years into the venture, the folks at Yelp
launched a trust filter algorithm to help
weed out misleading (fake) or inappro-
priate reviews. Since then, the response
from consumers has been meteoric —
more than 71 million unique monthly
visitors. Like most social networking
sites, Yelp is monetized through adver-
tising dollars. For $300+ a month, an
ad aims to increase a salon’s exposure
on searches in its geographic area.

GETTING STARTED OK, so assuming
you have decided to play along, the next
step is to check if your salon is already
listed. Wow, imagine that. The world
may have already found you. Is that
good or bad? Oh no, what are they
saying? Well, we’ll talk about that later.

If you are already listed, you will
need to claim your business, be veri-
fied by phone, and then update your
listing with a photo and some basic
information. Now would be a good
time to read the FAQ, the business
resources, and take a tour of the site.
You can find the links at the bottom of
the Yelp homepage. Read it now,
before you start reading the reviews of
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your salon. So you couldn’t resist? It’s
understandable. We are all curious
about what people think of our salons.
Whether it’s a glowing report from a
devoted fan or a dismal account from a
trollish reviewer, you will need to be
prepared to deal with it graciously.

If your business isn't listed, it’s time
to get it registered. Simple, fill out the
form and verify your e-mail address
using the link they send you, upload a
photo, and you are on your way. The
more information the system has, the
better job it can do in linking you to
potential clients. For instance: A future
client is having an off night and decides
she will cheer herself up with a mani-
cure. She goes to Yelp and searches
using the “open now” option and “$$.”
Your salon has no hours or fees listed
so she never even sees you in the
search. Sad, because she could have
really used your services. Let your
customers know where to find you in
social media. You probably already
have them Facebooking and Tweeting
— getthem tolet out a Yelp in your favor.

Before we get to how to deal with
reviews, let’s address that spiffy filter
used to sort reviews. The algorithm
subscribes to some generally accepted
principles. The first is that active
members using their real name are
more likely to be honest since they have
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Up to 84 Just Gel Polish colors and counting. - ibd -
Now with matching mini nail lacquers in 54 shades. <N Peorle”

Find the perfect match for your favorite Just Gel Polish. Meet our new nail
lacquers ready to go for quick touchups or pedicures. Be a matchmaker.
It’s just so easy with so many Just Gel Polish colors and nail lacquers.

Model is wearing Just So Lovely. n WWW. ibdbeauty com
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built a reputation on the site. Also, the
algorithm places less weight on reviews
by reviewers who only author a single
review and then disappear. This cuts
down on fake accounts. It can be dis-
heartening to see legitimate positive
reviews hidden by the filter, but it can
be a real bonus when the system hides
that inaccurate review by that mystery
client. So, while the system is constantly
evolving, we hope it all evens out in the
end. It’s not perfect but it only improves
if more honest people participate.

FIVE-STAR REVIEWS Great, those
glowing reviews are starting to roll in.
Bragging rights are yours! By all means,
thank the reviewer when you see them
or dash off a note now. Everyone loves
to be recognized for good deeds. If
these reviewers are active Yelpers,
everyone is likely to see it. If not, don’t
be discouraged. The mix of featured
reviews changes frequently. Add to
your success by snagging a “People
Love Us on Yelp!” sticker and placing it
on your front door. Then place an ad,
“Clients rated this pedicure five stars,
but today you can try it out at a three-
star price (or free with another
service).” You get the idea.

LESS THAN STERLING REVIEWS There
is always going to be that one client you
just can’t make happy. Hopefully she
doesn’t know about Yelp yet. In case she
does, remain calm and work your plan
for dealing with dissatisfied clients. No
one likes to deal with difficult situations.
However, unhappy clients pose the
most threat and the most opportunity to
your business.

A successful component in dealing
with complaints is to always thank the
reviewer for her valuable input. To
engage the client in a positive way helps
to develop a relationship. Yelp offers
some advice to business owners.
“Private messaging is often the best way
to resolve a dispute,” according to the
guidelines.

Sometimes just asking a client how
she would correct the situation and then
listening is enough to prompt the
reviewer to remove or change the post.
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It’s not about defending the salon or the
employees at this point. It’'s about
changing a client’s perception. “Give us
another chance,” is another favorite.
Part of what makes a salon great is the
hospitality. We make people feel special.
Turning around a complaint may hinge
on a simple act of comfort.

How you choose to deal with com-
plaints may depend on the atmosphere
in the salon. A quirky, trendy salon may
choose to poke fun at the only awful
review. A conservative spa may deal
with the review more quietly. Whatever
plan you choose should be respectful
and honest (even if just a wee bit irrever-
ent). How do you deal with in-salon
complaints? How has the system
worked? Instead of seeing a negative
review as punishment, leaving you on
the defensive, choose to see it as an
opportunity to move forward. Legiti-
mate complaints are usually rooted in a
(sometimes) tiny truth. Things go
wrong. Even salon pros have an off day.
Whatever the case, identifying the real
cause for the complaint may offer up an
opportunity for improvement.

So what happens when the obviously
fake review shows up on your Yelp
account? If it is threatening or contains
offensive language report it to Yelp. If
the account is later flagged by the
system or closed, the review will disap-
pear altogether. Thank the reviewer for
her input and invite her to discuss the
matter privately. In time the negative
review will be sifted in with all the rest.
Social media is growing quickly and
new reviews will surely take its place.
Keep calm and carry on.

Every salon needs a designated brand
manager. In small salons, the owner
may wear this hat as well as work at the
table. The brand manager is responsible
for periodically scanning review sites,
running searches to locate good and bad
public relations issues, and interacting
in the social media world on behalf of
the salon.

Hang in there. Interact regularly and
let your salon’s light shine. A little birdie
told me that they send out those coveted
“People Love Us on Yelp!” stickers to
qualifying businesses every quarter.
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Up to 84 Just Gel Polish colors and counting. - ibd -
Now with matching mini nail lacquers in 54 shades. <N ot

Find the perfect match for your favorite Just Gel Polish. Meet our new nail
lacquers ready to go for quick touchups or pedicures. Be a matchmaker.
It’s just so easy with so many Just Gel Polish colors and nail lacquers.

Model is wearing Sensational Siren n www.ibdbeauty.com
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A Social Experience in a

Salon that Pops with Color
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Colour Nail bar has strict sanitation
policies that clients appreciate.

Sisters and owners of Colour Nail Bar in the greater Houston area, Rhonda Townsend and Roslyn
Bazile are seeing an increase in clients who love their salon’s bright atmosphere.

and friendliness.

The idea of Colour Nail Bar began to form in the minds
of sisters Rhonda Townsend and Roslyn Bazile after
Townsend had gone through her third layoff. Townsend
didn’t want to go back to the corporate world, so the family
began to brainstorm ideas for a business that the two sisters
could run together.

Bazile’s daughter played a large role in the decision
making process. She loved getting her nails done and
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proposed the idea of her mother and aunt opening up a nail
salon. “After going down the list, the nail salon was the one

that we agreed
we should do,”
explains Bazile.

Though the
salon didn’t turn
out exactly how
they thought it
would, they did
follow through
with plans to set

QUICK LOOK

Salon Name: Colour Nail Bar

Location: Spring, Texas

Owners: Rhonda Townsend and Roslyn Bazile
Square Footage: 1,800

Opened: August 2011

Number of Nail Techs/Total Staff: 5/8
Specialties: Gel-polish, diabetic foot care
Compensation: Mostly commission based
(sometimes salary plus commission)
Website: www.colournailbar.com



Up to 84 Just Gel Polish colors and counting. - ibd -
Now with matching mini nail lacquers in 54 shades. <N Peorle”

Find the perfect match for your favorite Just Gel Polish. Meet our new nail
lacquers ready to go for quick touchups or pedicures. Be a matchmaker.
It’s just so easy with so many Just Gel Polish colors and nail lacquers.
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[top photo] White pedicure benches allow the accent colors
to truly pop. [bottom photo] The owners do not have any
goals for the immediate future but say they would ultimately
like to franchise.

themselves apart from other salons in the area. Houston is
home to many discount nail salons and that is exactly what
Townsend and Bazile wanted to differ from. They decided
their salon would be moderately priced to serve middle
class families and would provide a social atmosphere where
clients and employees could interact and engage with each
other while getting their nails done.

Colour Nail Bar’s slogan says it
all: “Happy hour begins when you walk in.” Townsend
and Bazile wanted their salon to be about more than just
getting your nails done but also about having fun and being
engaged with the people around you.

The nail techs and clients know each others’ names, and
Townsend and Bazile pride themselves in knowing that they

FOR MORE INFORMATION and their employees build relationships with their clients.
VISIT US AT In an effort to better serve their clients, the salon
WWWNAILHHNCCDM highly encourages appointments. The clients like this
OR CALL 800-222-4472 and like the fact that the salon is truthful about its wait

www.nailsmag.com/fifi/20106
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[top photo] The Colour Cove room can be rented out by
the hour and is a two-person private pedicure room with a
television and specialty food and drinks. [bottom photo]
Colour Nail Bar offers its nail techs a flexible schedule, training,
and a week of paid vacation after one year of work.

times. “We don’t want people to just sit there and wait
and wait,” says Townsend.

The entire design of the salon is meant for the purpose
of social interaction. The modern music, open spaces, and
bright colors put clients and employees in a positive mood.

Colour Nail Bar has a unique design
created by the owners themselves. The complete decor
including the paint design, artwork, pillows, and sofa were
all purchased and arranged in the salon by the two sisters.
Most of the decor is even custom made. The bright and
colorful atmosphere reflected in the salon’s name is one
main attribute that makes it stand out from others.

Many clients are used to pedicure chairs but here clients
are seated on white pedicure benches decorated with
pillows of different designs and colors. The white base
color in the salon allows the brightly colored accents to pop
and stand out. The sisters explain that their salon is not for
clients who like to be surrounded by earth tones.
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CLEAR NAIL

* No Odor, No Harsh Acids, No 0ils

* Aseptic Dropper Tip

* No Need to Remove Polish or Acrylics
* Patented Formula

Available of:

©

SallyBeauty.com
800-ASK-SALLY

Visit us at:

drgsheauty.com

Lake Forest, CA 92630
800-780-6999

Nail Mark Four seasons Beauty Supply
Orlando Florida Eugene, Oregon
407-898-1595 541-484-6666

Miami Nail Supplies Champion Nail Supply
Homestead, Florida Memphis, Tn
305-245-5678 901-386-2200

Nail Supply House KMX Inc

San Gabriel, Ca. Bronx, New York
626-307-0888 718-597-9534

USA Beauty Supply Hi Fashion Beauty Supplies
Westminster, Ca. Long Island City, New York
714-891-2420 718-786-2131

Nationwide Nail Supply

Houston. TX

713-522-2080

www.nailsmag.com/fifi/20262
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One attribute to the salon is a piece
of furniture that was originally meant
to be a nail bar but progressed to be
an original idea that both employees
and clients alike love about the salon.
The nail bar was originally meant
for quick nail services with non-
alcoholic drinks. It became apparent
to Townsend and Bazile that quick

nail services at the bar didn’t work
very well and the bar became solely
used for food and beverage services.
While the name of the salon reflects
the interior decor and the personalities
of its owners, the choice to use the
British spelling of the word “colour”
in its name sparks interest in many
people. Once again Bazile’s daughter

9640 Chair

Dimemions\

30"W x 54" Lx 58" H

Dispesable Liner

La L

Gulfstream Inc. With emphasis on fashion

Adfjustable Footrest

5

Introducing the latest model from

and technology, the La Lily 5 truly is
a stand out. Choose from a
wide array of colors

to match your decor.

s

X

-

Accessories Drawer

%

9640 Chair Upholstery Colors

Sand

Black Burgundy Curry

9620 Chair Upholstery Colors

Hollyhock Butterscotch  Truffle

.j.f?""l

1-877-622-4853 www. Gulfstreamlnc com

Cleanjet®
M A X
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played a role.

Bazile explains they originally
spelled “color” the traditional way.
She was sending out paperwork for
the salon when her daughter advised
her to change the spelling to make
the title more unique and attractive.
Bazile added the “u” and her British
clients love it.

LOVED BY ALL Townsend and Bazile
have heard from employees that there
are many differences between working
at Colour Nail Bar and at other salons,
but all of the comments are positive.

Employees say they are more
relaxed than at other salons they have
worked at because at Colour Nail Bar
they can take five or six clients per day
and make the same as they did with
10 to 12 clients at a discount salon.
Employees also like the respectful
atmosphere and that the salon is
closed on Sundays and Mondays for
the employees to recuperate.

“Our employees do appreciate that
we respect them as well,” says Bazile.
“We are very intentional about treating
them with respect and respecting
their time.”

On June 8, Christina Cheng posted
on Twitter, “T just left work and [am]
missing @colournailbar already. I really
had the best boss, co-workers, friends
and clients ever! Love you guys!”

But it’s not just the employees that
love the salon, the clients love it as
well. According to the sisters, client
numbers have increased over the past
year because of advertising, social
media, and word of mouth.

Townsend explains they have a
mother and daughter team who love the
salon so much that they come in every
two weeks and use the private two-
person Colour Cove room to catch up.

The social atmosphere has a lot to
do with the salon’s popularity. Much
of the love from clients comes from
the relationships fostered between the
employees and the clients themselves.
The sisters say some of their clients
even bring them souvenirs from their
travels. “We appreciate them and they
appreciate us,” says Townsend. B



We Use Certified Orgownacs
Mownwecnre, Pedicwre Produrets

BY LA PALM

Available in Orange & Aloe Veera Sugar Scrub,
Orange & Aloe Vera Salt Glow, Lavender & Aloe Vera Salt Glow,
Mango & Aloe Vlera Cuticle Softener
and Spearmint & Aloe Vera Foot Soak.

*Certified Organic by Stellar Certification Services

£l e-mail: info@lapalmproduct.com or contact your local distributor.
H ©2012 Milenia Productions, LLC. Follow us on: (I Tube) [_f & @ lopalmproducts
e www.nailsmag.com/fifi/20116

LA PALM PRODUCTS I For more information visit www.lapalmproducts.com
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Transform skin from rough to smooth in minutes with ProLinc, the leader in callus removers.
This effective, deep penetrating formula is safe and breaks down callused skin in minutes. Top
nail techs continuously depend on ProLinc's proven performance; follow in their footsteps
and save time by using the # | leader in callus removers.

OUR FRESH NEW LOOK IS COMING SOON

be natural. proLinc

The one, the only, the original.

www.prolinc.com
www.nailsmag.com/fifi/20126



Paint Toes Teal to Raise VT

. *% LAl AT
Awareness of Ovarian Canc 1 "m cem—
"Painting toenails teal starts the conversation about the signs of this whispering killer" says Carey Fitzmaurice, founder of
Teal Toes and a survivor of ovarian cancer. Teal Toes encourages people to paint their toenails teal, the color of ovarian cancer
awareness, during the month of September, which is Ovarian Cancer Awareness Month. “The conversation can save lives,”
says Carey. "Women diagnosed at an early stage have a much higher five-year survival rate than those diagnosed at a later
stage. Fewer than 20% of ovarian cancer patients are diagnosed early.”

Historically ovarian cancer was called the “silent killer” because symptoms were not thought to develop until the chance
of a cure was poor. However, recent studies have shown this term is untrue and that certain symptoms are much more likely
to occur in women with ovarian cancer than in women in the general population. These symptoms include bloating, pelvic or
abdominal pain, difficulty eating or feeling full quickly, and urinary symptoms (urgency or frequency).

The Teal Toes website contains more valuable information about symptoms of ovarian cancer, resources for additional
information, ideas for how to spread the word about ovarian cancer, and even lists of teal nail polish brands.

The organization urges salons to participate in this awareness campaign in several ways.

> Offer teal polish in your salon. Many lovely teal polishes are currently available.

> Feature "Teal Toes” cards (which have the symptoms printed on one side) in a prominent area of your salon and encourage

your customers to take one. Go to www.tealtoes.org/contact to order cards. They can also assist you with fliers and signs.
> Consider offering a discount on pedicures that use teal polish, or make a donation to your local cancer center or ovarian
cancer organization for each teal pedicure done in your salon.

Get involved and get your name on the Teal Toes “honor roll” of participating salons. For more information go to www.
tealtoes.org or www.facebook.com/tealtoes. >
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Breakthrough technology
delivers 10-12 min dry time!

——

Dry enough to put shoes
on after a pedicure.

Long-lasting shine.

Applies smoothly and evenly.

FAMOUS NAMES LLC

www.famousnamesproducts.com
858.779.1513

I
www.nailsmag.com/fifi/20240
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Designed to inhibit and prevent fungal infections under the
nail, Footlogix #7 Anti-Fungal Nail Tincture has an easy-to-

_.'I use applicator that allows the product to get right under the
I nailtothe problem areas. Free of perfumes and preservatives,
ﬂtlﬂ i}l' the concentrated liquid spray contains ingredients such
Lttt g as panthenol and avocado oil to make chipped, rough,
ool and damaged nails look manicured and glossy again. The

= antifungal agent clotrimazole helps prevent the development

of nail fungal infections. The unique spray system applicator

allows for a hygienic application that avoids contamination.

The tincture is also recommended as preventative nail

"-’_"_' care for diabetics and people who spend a lot of time in wet
areas (saunas, pools, changing rooms), as well as people

sy
-Fungal Tinctun
3

who wear non-breathable footwear.
For more information, go to www.nailsmag.com/fifi/20451.
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For Heels Soft as a Baby's Bottom

To repair dry, cracked, and fissured heels, podiatrist Bill Danzeisen swears
by Barefoot Boténica’s Cracked Heel Repair Creme and Pomegranate
Sugar & Shea Scrub, products he custom formulated for his clients. “At our
medspa, we use these products together as part of our medical pedicure,” he
says. “It leaves feet crack-free and soft as a baby’s bottom.”

For mildly dry skin, calluses, or cracked heels, Dr. Danzeisen recommends
once daily application of Cracked Heel Repair Creme alone. For moderate
to severe cases, he recommends daily application of the heel treatment plus
twice weekly exfoliation with Pomegranate Sugar & Shea Scrub. “It does
more than just exfoliate,” he says. For severe cases of cracked heels and
abnormal dryness of the skin, he recommends applying the Repair Creme
to the heels while sleeping two or three times per week for maximum
penetration. “Wear white socks to bed — or better yet, Saran Wrap and
socks,” he says.

For more information, go to www.nailsmag.com/fifi/20452.



Wearing the wrong shoes is a major cause of ingrown nails (unguis
incarnatus). This common nail problem is accompanied by skin
growths in the paronychial regions and often painful inflammations of
the nail edge. Wrong pressure distributions and changes in the arch
of the foot or the toes are also frequent causes of ingrown nails. Errors
in nail care do the rest. Fortunately, ingrown nails can be eliminated
by preventative measures and the appropriate care. Transforming
hard nails back to their original softness and helping to prevent them
from growing inwards, Gehwol Med Nail Softener softens hard skin
beneath the nail and the nail fold so it can be easily removed without
pain. One of the active ingredients, bisabolol, helps prevent redness
and irritation. An at-home treatment, nails should be coated daily.
For more information, go to www.nailsmag.com/fifi/20453.

{ A0D }

I have a client who has worn pink-and-white acrylic for years, but all of a sudden
all her nails have begun lifting from the nail bed. It's a very small amount, only
on the right side of the nails. It almost looks fungal. She has not changed
anything, diet, medication, etc., that we can think of. Do have any ideas what
this could be?

You are describing onycholysis, which is when the nail separates from the
underlying bed. In this scenario, air under the lifted nail appears as a white or
yellow discoloration. You will observe the normal white tip of the nail begin
to track toward the cuticle. This may occur for a number of reasons. New
onset onycholysis can indicate that something is going on with the thyroid.
Your client should be referred to her dermatologist or primary care physician
for laboratory testing. Another scenario and the more likely cause is that your
client may have developed an allergy to one of the chemicals in the acrylic
causing the nails to separate. Even if the client has been wearing acrylics for
years an allergy can still develop. The other possibility is that the nails are being
cleaned with an implement too vigorously. This can cause separation of the nail
from the underlying bed. Regardless of the scenario, your client should be seen
by a dermatologist so that she can be treated in a prompt manner. Onycholysis
is relatively easy to treat if caught early, but if it persists it can cause permanent
separation of the nail from the underlying nail bed.

— Dana Stern, M.D. is a board-certified dermatologist specializing in nails.
She works in private practice in New York City.

I'm filing my skin away. Is there any type of glove out on the market that | can
buy for this problem. | would have to cover three fingers on my right and two on
my left. They get so bad that they start to bleed. Please help me.

Something I have seen a lot of nail professionals use that is easy and
economical is a flex tape or wrap. It comes in a variety of colors and sizes for
multiple uses and will stick to itself for easy application. You can simply wrap
the finger or fingers that tend to get hit and replace the wrap as needed to
protect the fingers. They can be found in medical supply, nail supply, and even
veterinary supply stores or catalogs. The wraps are a good place to start, but
practice of file control is an ideal add-on!

— Holly Schippers is a CND education ambassador
and blogger for NAILS (blogs.nailsmag.com/fingernailfixer).

>>>
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95% ORGANIC

Mail Treatrment
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Naturaiiy Better.
Absorbs quickly and deeply.

High in antioxidant, anti-inflammatory
and softening agents.

A blend of 21 essential oils
creates a beautiful scent.

FAMOUS NAMES LLC

www.famousnamesproducts.com
858.779.1513
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Fast, easy and economical
Remover Wraps and Pads.

Self-adhesive pads for easy placement.

Uses 50% less remover.

Each sold separately.

FAMOUS NAMES LLC

www.nailsmag.com/fifi/20240
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Look Good...Feel Better

Look Good...Feel Better is a free, non-medical, national public service program
dedicated to helping women with cancer cope with the appearance-related side
effects of the illness and treatment. Created to help individuals with cancer look good
and improve their self-esteem and confidence, Look Good...Feel Better offers cancer
patients advice and assistance through group programs, self-help materials, websites,
and brochures.
Here are some things you may not know about this 24-year-old organization:
>In 1988 Look Good...Feel Better introduced its pilot program in New York at
Memorial Sloan Kettering Cancer Center and in Washington D.C. at Georgetown
University's Lombardi Cancer Center.

> By 1992 Look Good...Feel Better was available in all 50 states.

> Annually there are approximately 8,700 group programs offered nationwide
in more than 2,500 locations, including comprehensive cancer centers, local
hospitals, American Cancer Society offices, and other community settings.

> Look Good...Feel Better has served 650,000 women since the program’s inception.

> 1n 1993 renowned fashion designer Oscar De La Renta unveiled an original scarf

design to benefit Look Good...Feel Better.

> Ninety-eight percent of Look Good...Feel Better participants who responded to an

online evaluation rated the program as very useful or useful. Ninety-five percent
stated that Look Good...Feel Better was of value in improving their self-esteem.

> There are 14,000 volunteers who donate their time to Look Good...Feel Better.

> Look Good...Feel Better has been featured on Behind the Bash, CNN Headline

News, Entertainment Tonight, Extreme Makeover Home Edition, The Today
Show, and The View.

> Look Good...Feel Better is supported by 262 companies who contribute through

financial, product, and in-kind donations.

> Look Good...Feel Better for Men conducted its first group workshop pilot program

in January 2009 at the Memorial Sloan Kettering Cancer Center in New York.

The organization is looking for licensed cosmetologists — as well as nail techs,
estheticians, and make-up artists — to conduct group programs and/or one-on-one
salon consultations. As a volunteer cosmetologist, you would teach women tips and
technigues to improve their appearance and maintain a positive self-image.

For more information, go to lookgoodfeelbetter.org. I

©ISTOCK.COM/CEFUTCHER
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Clock-busting [

In your jam-packed, 24/7 world, who has a moment

to worry about chips or smudges? GELeration goes

with you from work to workout and allows your nails to
grow naturally, for 3—4 weeks of rich, dependable colour.
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Superwoman. Super Colour.

¥

Artfully polished |iving.m JESSICA:

jessicacosmetics.com | 800 582 4000

Featured Colour: Birds of Paradise. JESSICA® is a registered trademark. ©2012 Jessica Cosmetics International, Inc. Jessica Custom Nail Colours are Formaldehyde, Toluene & DBP Free
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HE ALTH} under the microscope

Alopecia Areata

Alopecia areata is a highly unpredictable
autoimmune skin disease resulting in hair
loss. In rare instances, it affects the nails.

According to the American Academy of Dermatology, nearly 2% of the U.S. population will develop
alopecia areata — an autoimmune disease — in their lifetimes. There are three types of alopecia areata.

The common term “alopecia areata” is used when hair falls out of the scalp and leaves visible patches of
baldness. “Alopecia areata totalis” is the term used for a total loss of hair on the scalp. “Alopecia areata
universalis” refers to complete loss of hair on the scalp and body, including lashes, brows, beards, and,
in some cases, even the thin, protective coat of hair over the whole body. Very rarely alopecia areata
will affect a client’s fingernails and toenails. When it does affect the nails — some or all — it usually cre-
ates a pitted look due to irregular keratinization in the nail matrix. Less common nail symptoms include
longitudinal ridging, koilonychia (spoon-shaped nails), brittle nails, onycholysis, and redness of the skin
around the nail.

Autoimmune diseases like alopecia areata have long stumped medical professionals. There are no hard
and fast answers as to why the body’s immune system turns on itself and begins harming the body it's
meant to protect. Doctors don't know why the condition begins, nor do they know what triggers the hair
to grow back.

No cure for alopecia areata exists. However, in all forms of the disease, the hair follicles remain alive
How is it treated? and are ready to resume normal hair production whenever they receive the appropriate signal. Hair
re-growth may occur even without treatment, and even after many years. Medical treatment includes

corticosteroids, which are used to treat milder cases. Products that contain minoxidil, such as Rogaine,
are also used. For more severe cases, doctors may choose a treatment known as topical immunotherapy.

In those rare instances when a client has alopecia areata that damages the nails, don't be alarmed.
Alopecia areata is not contagious and the nails can easily be beautified. However, don't immediately try
to remedy the appearance of the nails with enhancements. Instead, consult with your client’s doctor.
Alopecia areata is unpredictable, and the condition of the nail could change. Enhancements would make
it difficult for the client and her doctor to monitor the changes. Also, remember a person suffering with
alopecia areata has an autoimmune system that's working overtime, so it's very sensitive. Techs work

with chemicals that are considered to be allergens. Any product that touches the skin could cause a
negative allergic reaction.

Many people who suffer with alopecia areata benefit from consulting a therapist who can help them
m deal with the emotional and psychological trauma that accompanies hair loss. A therapist will be able to
help them develop tools to deal with the overwhelming emotions that often accompany hair loss, such
as grief, embarrassment, anger, loneliness, and depression. Wigs, scarves, and false eyelashes can help

alopecia areata sufferers maintain a healthy, beautiful exterior, but often a professional is needed to help
an alopecia areata sufferer come to terms with the internal conflict.

For more information about alopecia areata,

log on to www.nailsmag.com/encyclopedia.
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CELEBRATING _
50 YEARS OF 0077

FEATURING BOND GIRL

S E V E R I N E | . ’ : ) -Dumeslic Edition

Bérénice Marlohe wears
Skyfall and GoldenEye.




" SKYFALL

0077 by OPI
ONLY IN CINEMAS

OPI celebrates the 50th Anniversary of Bond 007 and the Sony release of Skyfall starring Daniel Craig and
Javier Bardem in the Holiday 2012 Skyfall Collection — 12 dangerously dazzling new shades for the holidays and
beyond. Moviegoers will spot the supremely gorgeous Bérénice Marlohe wearing two of the OPI shades in the
Skyfall Collection: Skyfall, a magnificent maroon on top of her nails, and GoldenEye, a glorious gold painted on
the undersides. The result is as luxuriously dangerous as James Bond himself.

Skyfall Trendsetters Display
OPI Item No. HL D21

Includes all 12 shades from the Skyfall
Collection. Includes Trendsetters Acrylic
Display with header card and a FREE Holiday
Fashion Tote!

12.75" Hx9.5" Wx 6.75" D®33cmHx25cm W x 18 cm D

Salon Price . ... .. .. $149.95us.  $187.50 can
Sugg. Retail Each . . . .. $ 850us.  $ 9.950cmn
Total Retail Value. . . . .. $306.00 us. $358.20 caN
Salon Profit. ......... $156.05us.  $170.70 can
FREE!

OPI Holiday Fashion

Tote Bag

Open Stock

Nail Lacquer

Salon Price. . ........ $ 425us.  $ 5.50caN

Sugg. Retail Each . . . .. $ 850us. $ 9.95can

€ 9 €9 €9

GoldenEye The Spy Who Loved Me Die Another Day Casino Royale You Only Live Twice Skyfall
All'eyes will be upon A red as romantic as the Live in the moment in This high-rolling plum This rich high-shimmer Get Bonded with this
you when youwearthis  gecret agent inside you. this hot and lively red. is fit for royalty. magenta is a magnificent maroon.
glorious gold. HL D08 HL D09 HLD10 once-in-a-lifefime find. HLD12
HLDO7 HLD11

AVAILABLE OCTOBER CONTAINS NO DBP, TOLUENE, OR FORMALDEHYDE.
Features OPI’s exclusive ProWide™ Brush (Patent Pending).
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Skyfall 12-pc Display
Seductive Shades

OPI Item No. HL D19

Display includes 2 each Skyfall lacquer shades: GoldenEye, The Spy
Who Loved Me, Die Another Day, Casino Royale, You Only Live
Twice and Skyfall.

T5"Hx 11" Wx5"De292cmHx27.9cm W x 12.7cm D

Salon Price Per Display . $ 49.95us.  $ 64.95 can
Sugg. Retail Each . . . .. $ 850us.  $ 9.950can
Total Retail Value. . . . .. $102.00us.  $119.40 can
Salon Profit. . ........ $ 52.05us. $ 54.45caN

Skyfall 12-pc Display
Dangerous Shades
OPI Item No. HL D20

Display includes 2 each Skyfall lacquer shades:
Moonraker, Tomorrow Never Dies, The Living
Daylights, On Her Majesty’s Secret Service, Live and
Let Die and The World Is Not Enough.

TI5"Hx 11" Wx 6" D e29.2cm Hx27.9cm W x 15.7cm D

Salon Price Per Display . $ 49.95us.  $ 64.95 can
Sugg. Retail Each . . . .. $ 850us.  $ 9.950can
Total Retail Value. . . . . . $102.00us.  $119.40 can
Salon Profit. ......... $ 52.05us. $ 54.45cm

e I s R e [ e I e |

Moonraker Tomorrow Never Dies The Living Daylights On Her Majesty’s Live and Let Die The World is Not Enough
Drive your fastest car This efernally infense  This courageous mulfi-hued Secret Service Burn the candles at both This rosy silver is as
to get this exhilarating purple will live forever. glitter sparkles 24/007. This misty-green pewter  ends in this private jet black. addictive as it is beautiful.
metallic grey. HLD14 HLD15 commands atfention. HLD17 HLD18

HLD13 HLD16



Bond-ettes Get Bond-ed With OPI!
OPI Item No. HL D43 OPI Item No. HL D65

They're tiny, yet tempting. Four mini nail lacquers — Deal contains:

GoldenEye, The Spy Who Loved Me, The World 3-15mL—0.5Fl. 0z. Nail Lacquer:

Is Not Enough, Live and Let Die.

The Spy Who Loved Me
A red as romantic as the secret agent inside you.

GoldenEye

All eyes will be upon you when you wear this glorious gold.
Salon Price . . . .. $ 6.50us. $ 8.50 can g pony ) . g

Sugg. Retail Each . . $12.50us.  $14.95 can Skyfall
Get Bonded with this magnificent maroon.

Salon Price ........ $ 9.95us. $ 12.50 can

; Sugg. Retail Each . . . . . $ 19.95us.  $ 24.95
The Man with the Golden Gun ugg. Retall Eac us oA

18k Top Coat Get
OP! Item No. HL D22 The
Care to top off your mani with Bond
flakes of genuine 18k gold? . I
The Man with the Golden Manlcure-
Gun Top Coat
4.625" H x 2.625" W x 1.875" D Worn separately or together, these three dangerously
12emHx7 emW x5 cm D glamorous shades create as many looks as 007 has gadgets,

all right at your fingertips! Try these looks yourself, or ask
your manicurist to create something unique just for you.

Featuring
I:\?esdpl)\lllz\/ho '| Layer it! Apply two coats of The Spy Who Loved Me
lacquer with or Skyfall, followed by one coat of GoldenEye.
I::éwoa:z:‘itgun 2 ;or even more drama, apply GoIdgnEye only to

e tips or on the moons of your nails.

18k Top Coat

3 Do you have long nails? Try The Spy Who Loved Me
or Skyfall on top of your nails and polish the undersides
SalonPrice. ........... $15.00 us. $18.75 can with GoldenEye to create the look worn by actress Bérénice
Sugg. Retail Each .. . . . .. $30.00 us. $37.50 can Marlohe in the movie! Instant Bond Girl-ness!

0-P-1 i Magnetic Lacquer Packs 9-pc Display
MAGNETH J OPI Item No. HL D59

LACCUERS b MAGHE TIZERS d , It's all about having the "magnetic touch." Available in Is that Silva?,
" ] Bond... James Bond and Morning, Moneypenny.

Display includes:

3 — Magnetic Lacquer Pack - Is that Silva?

3 — Magnetic Lacquer Pack - Bond. .. James Bond
\ 3 —Magnetic Lacquer Pack - Morning, Moneypenny
o Or A 1 - chipboard display

P : ‘. .‘
ol Ilf 2 7.625" Hx 10.75" Wx 4.375" D®20cm Hx28 cm W x 12cm D
3 Salon Price Per Display . $ 74.95 us. $ 94.50 can

WREY 14 [ Sugg. Retail Each . . . .. $17.50 us. $ 21.95can

O-P-1 Each Magnetic Lacquer Pack includes one Magnetic Nail Lacquer and one
magnetizer gadget in designs as shown.
*GelColor Top Coat is recommended for exceptional shine and depth.

For more information about the Holiday Promotions by OPI, log on as a professional at www.opi.com or contact your Authorized OPI Distributor.



FREE LIMITED EDITION BONBM
PURE LACQUER NIAIL APPS

Made using real OPI Nail Lacquer, Pure Lacquer Nail Apps combine base and color in one convenient App for brilliant results.
Use GelColor by OPI Nail Prep and Top Coat for longlasting finishes clients can only get af your salon!

Free Set of Nail Apps!

(cho ce of 4 designs)
HL D36 HL D37 HL D38 HL D39
Positively Nice Shaken Not Floating
Shocking Tux Stirred Dragon

WITH PURCHASE OF GELCOLOR TOPCOAT! 0PI fiem No.

HL D36 Peositively Shocking w/GelColor Top Coat
HL D37 Nice Tux w/GelColor Top Coat

HL D38 Shaken Not Stirred w/GelColor Top Coat
HL D39 Floating Dragon w/GelColor Top Coat

$17.50us $22.50 can

Creat for manicures and pedicures, each Pure Lacquer Nail App pack contains Salon Price
$2345us.  $30.450mN

2 precut strips, offering 16 sizes per strip. Salon Value

0Pl

wselicaes ofll PURE LACQUER
NAIL APPS

Skyfall Pure Lacquer
Nail Apps Display

OPI Item No. HL D35

4 Each:
Floating Dragon
Shaken Not Stirred
Nice Tux
Positively Shocking
1 - chipboard counter display

Display Dimensions: 11.5" Hx 10.5" xW 25" D @ 30 cm Hx 27 cm W x 14 cm D

$89.95us $112.45 can
$95.20us $127.20 can

Salon Price
Salon Value

For more information about Holiday 2012 GelColor by OPI & Pure Lacquer Nail Apps, log on as a professional at www.opi.com or contact your local Authorized OPI Distributor.
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CGET BONDED WITH GelColor
HOLIDAY 2012

imited edition Bond™ shades

byOPI

Skyfall GelColor
Trendsetters Display 36-pc

OPI ltem No. HL D30

Display includes 6 of each shade:
HL D24 GoldenEye
HL D25 The Spy Who Loved Me
HL D26 Skyfall
HL D27 On Her Majesty’s Secret Service
HL D28 Tomorrow Never Dies
HL D29 Casino Royale
1 - Trendsetters Acrylic Display with header card

12.75" Hx9.5" Wx 6.75" D33 cm Hx25cm W x 18 cm D

u.s. CAN
Salon Price Per Display ............ $599.95 $769.95
Sugg. Retail Each............c.c.......... $630.00 $810.00

Skyfall GelColor Collection

Six new, dangerously glamorous GelColors!

Individual Shades
us. CAN
Salon Price ... §17.50 $ 2250

F i
g

F 4
i
i
Y

On The 'Case”

6-Piece Limited Edition BOND™
GelColor Add-On Kit

OPI Item No. HL D58
Includes 1 of each GelColor Shade:

GoldenEye

The Spy Who Loved me

Skyfall

On Her Majesty’s Secret Service
Tomorrow Never Dies

Casino Royale

Tabletop Instructions

Instructional Brochure

Blank Nail Palette

FREE Sequined Carrying Case

CAN
Salon Price . $112.50
Salon Product Value . $135.00
Salon Savings § 22.50

For more information about Holiday 2012 GelColor by OPI, log on as a professional at www.opi.com or contact your Authorized OPI Distributor.



Dear OPI, | Love You

Rock your own "signature style"
with this FREE ultra-glam pen and
two lovely OPI Nail Lacquers.

OPTION 1

OPI Item No. HL D48
Pirouette My Whistle and
Lucerne-tainly Look
Marvelous plus FREE Pen

LIEAL

I LOVEYOU
FREE PNt 1iee

el

™

OPTION 2

OPI Item No. HL D49
Yodel Me On My Cell and
OPI Ink. plus FREE Pen

0 )

OPTION 3

OPI Item No. HL D50

An Affair in Red Square and

Lincoln Park After Dark plus FREE Pen

Salon Price......... $ 8.00us. $10.00 can
Sugg. Retail Each....$ 14.95 us. $18.95 can
Retail Value ............ $17.00us. $19.90 can

Plus FREE Pen!

The Top Ten
Mini Pack

OPI Item No. HL D44

Adorable mini versions
of OPI's 10 most popular
colors, all in one place!

10 mini OPI Nail Lacquers in
Alpine Snow, Bubble Bath,
Tickle My France-y, Kiss Me on
My Tulips, Red Lights Ahead...
Where?, Big Apple Red,

I'm Not Really a Waitress,

You Don't Know Jacques!,
Vampsterdam, Lincoln Park
After Dark.

SalonPrice ..........................
Sugg. RetailEach . ......................

$ 12.50us.
$ 24.95us.

$ 15.75 can
$ 29.95 can

.

OPTION 2
OPI Item No. HL D46
Cozu-Melted In the Sun

Lovely Lips & Tips
The perfect pair for fabulous
holiday nails & lips in
coordinating OPI Nail
Lacquer & Lip Gloss!

Salon Price......$ 8.00us.  $10.00 can
Sugg. Retail Each..$14.95us.  $18.95 can
Retail Value.......... $21.00us.  $24.95 can

OPTION 1
OPI Item No. HL D45
Princesses Rule!

OPTION 3
OPI Item No. HL D47
Big Apple Red
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Put a Bangle on It!

OPI nail strengthening essentials plus a FREE
fashion bangle to keep your nails strong and the
rest of you in fashion!

- e E .o \

OPTION 1

"t 1,", 5 OPI Item No.
BANGLE | wo
ONIT! 1-15mL

FREEBANGLER®Ig™ | ~OSF.O:
i i W

Original
Formula

Nail Envy
Natural Nail
Strengthener
and 1 - FREE
fashion
bangle.

T A OPTION 2
&1 OPI Item No.
i I* HL D02

1-15mL

mmw -0.5Fl. Oz.

Sensitive

& Peeling
Nail Envy
Natural Nail
Strengthener
and 1 - FREE
fashion

Plus FREE
Fashion r

I =y
Bangle! 2 a\

Salon Price .. .. ... $ 8.50us.  $10.95 can .
Sugg. Retail Each ... .$16.95us.  $19.95 can

A Girl & Her Gadgets
12-pc. Mini Manicure Kit Display
OPI Item No. HL D52

This "tool"-tally cute mini manicure kit with stainless steel
implements is perfect to give or get! Promotion contains
12 mini mani kits with Mini Manicure Scissors, Nail Clippers,
Mini 3-in-1 Nail File, Tweezer, Cuticle Pusher and display.

A & DD
CoADMGE TS

3 SR
WA

Salon Price..............ccccocooviviinnnn, $ 119.40us.  $ 150.00 can
Suggested Retail Each....................... $ 19.95us. $ 24.95can
Total Retail Value............cccccovvirinnnnn $ 239.40us.  $ 299.40 can
Salon Profit.........ccooeieiieiieieenans $ 120.00us. $ 149.40 can
Sweet Things

OPI Item No. HL D56

Juice up your skin with six 30 mL - 1 Fl. Oz. flavors of Avojuice
Skin Quenchers Lotion, including Mango Juicie, Jasmine
Juicie, Coconut Melon Juicie, Cran & Berry Juicie, Vanilla
Snowflake Juicie and Peppermint Shimmer Juicie.

B e R T | et = N
i I
SWEL
L i _THNGS s e

O-P-1

Salon Price . ....... $ 4.95us. $ 6.25cAN
Sugg. Retail Each . . . .. $ 9.95us. $12.50 can
Retail Value. . ........ $11.70 us. $15.00 can




Lil' Sweeties
OPI Item No. HL D57
60 1 oz minis w/ free tester

1 oz. Mini sizes of

Avojuice Peppermint Shimmer
Juicie and holiday fave
Avojuice Vanilla Snowflake
Juicie make the sweetest
stocking stuffers!

(each Display Contains

30 pcs per Flavor)

LA ST

LI SWEETIES

Salon Price ... ..... $ 59.40us.  $ 74.50 can
Suggested Retail Each. . $ 1.95us.  $§ 2.50 can Plus FREE 200 mL - 6.6 Fl. Oz. testers
Total Retail Value. . . . . . $117.00us.  $150.00 can of each flavor let customers try then buy!
Salon Profit. .. ....... $ 57.60us. $ 75.50 can

A\

LIMITED EDITION
Open Stock

A wintery blend of sweet
vanilla and buttercream!
Limited-edition Avojuice
Vanilla Snowflake treats
skin to a drink of smooth,
rich moisturizers plus
nourishing Avocado and
Aloe extracts — with the
blissful aroma of vanilla o ey

and buttercream! = -

"':.“-f L1
Open stock available for a limited |
time only, while supplies last.

30 mL-1Fl Oz.
Avojuice Vanilla Snowflake Juicie - HL CO1

Salon Price . ....... $ 099us. $ 1.25cm
Sugg. Retail Each . . . .. $ 1.95us.  $ 2.50caN

200 mL - 6.6 Fl. Oz.
Avojuice Vanilla Snowflake Juicie - HL C02

Salon Price ........ $ 395us.  $ 4.950m
Sugg. Retail Each . . . .. $ 7.95us.  $ 9.95can

OPI Holiday Exclusive!
SALON CLIENT GIFTS

Mini OPI Nail Treatments
for Salon Gift-Giving

Each includes 24 — 3.75mL -
1/8 Fl. Oz. of the chosen
product option, with a "To"
and "From" gift hang tag.

A\

LIMITED EDITION
Open Stock

A winter-bright, berry
bouquet! Avojuice
Peppermint
Snowflake Juicie treats
skin to a drink of smooth,
rich moisturizers plus
nourishing Avocado and
Aloe extracts —with a
soft peppermint aroma
and a kiss of shimmer!

Open stock available for a limited
time only, while supplies last.

30mL- 1 Fl. Oz.
Avojuice Peppermint Shimmer Juicie - HL D53
Salon Price . ... . ... $ 099us $ 1.25can

Sugg. Retail Each . . . .. $ 1.95us.  $ 250caN

200 mL - 6.6 Fl. Oz.
Avojuice Peppermint Shimmer Juicie - HL D54

Salon Price .. ... ... $ 395us.  $ 4950m
Sugg. Retail Each . . . .. $ 795us  $ 9950

OPTION 1 - Mini OPI Top Coat
OPI Item No. HL D03

OPI Item No. HL D04
OPI Item No. HL D06

OPTION 4 - Mini Chip Skip
OPI Item No. HL D05

N

OPTION 2 - Mini Original Nail Envy

OPTION 3 - Mini RapiDry Top Coat
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Hopeful Hearts Cant Help But Glitter!

Every year, public awareness about breast cancer
grows, and every year, so grows OPl's commitment to
supporting this cause with the annual Pink of Hearts
promotion benefitting breast cancer education and
research toward a cure.

Underlying the force that moves the cause forward is
Hope, and OPI celebrates that hope with a new limited-
edition pink glitter, You Glitter Be Good to Me, paired
with an OPI classic, | Think in Pink. Worn separately
or layered, the result speaks volumes about your
commitment to Hope...hope for lives saved and lives
celebrated.

Each Pink of Hearts 2012 duo-pack contains one bottle
of You Glitter Be Good to Me and | Think in Pink. Place
the Pink of Hearts 6-pack display prominently in your
salon to show your own support of glittering Hope.

Pink of Hearts 2012

Promotion 0P
8-pack Display HEARTS
OPI Item No. SR DC6 e

8 — Pink of Hearts 2012 Duo Packs, each containing:

1 —You Glitter Be Good to Me
1 — 1 Think in Pink

7.5"Hx9.875" Wx575"De19cmHx25cm W x 15cm D

HEARTS

0-P-1

i Ml S e W (it

You Glitter Be
Good to Me

You totally deserve this
hopeful pink glitter.

| Think in Pink

You think — therefore
you are...sure to love this
dreamy sheer pink.

Salon Price ..

Suggested Retail

Total Retail Value

Salon Profit

u.s. CAN

$ 64.00 $ 92.00
$ 14.95 $ 20.95
..$119.60 $167.60
$ 5560 $ 75.60

OPI has donated $25,000.00 to Susan G. Komen for the Cure® in connection with the 2012 Pink of Hearts program.
To learn more about breast health and breast cancer visit www.komen.org or call 1-877 GO KOMEN.

Susan G. Komen for the Cure’s promise is to save lives and end breast cancer forever by empowering people, ensuring quality care for
all and energizing science to find the cures. For more information visit komen.org or connect with us on Facebook and Twitter.

CONTAINS NO DBP, TOLUENE, OR FORMALDEHYDE.
)eatu es O I'se clusi e Pr Wid ™ Br sh ( aten: Pen ing).

For more information about Pink of Hearts by OPI, log on as a professional at www.opi.com or contact your Authorized OPI Distributor.
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IN-YOUR-FACE COLOR FOR THE INNER ROCK STAR IN YOU

DUTRAGE!'> NEONS

Motorcycle jackets, thigh-high boots, and leopard-print Even if your wardrobe tends toward the sensible,
leggings...or...cardigans, sensible pumps, and slacks. your nails dont have to. Fingernails and toenails rock
What's in your closet? The former may be a little too in ready-for-trouble shades too outrageous for anyone
outlandish for boardrooms, carpools, and little league, but you.

but if your inner rock star is begging to be free, then
Outrageous Neons is your ticket.

IDICULOUSLY YELLOW
So yellow, it's beyond understanding.

¢ i ! ]
& H|ML} | | — FORMIDABLY ORANGE
O-P-1 Brace yourself for this powerful orange.
RIOTOUSLY PINK
This pink has been known to create a scene.
SERIOUSLY PURPLE

I really mean it...it's really purple!

The Outrageous Neons mini pack includes mini bottles of all four shades,
plus a white base to produce the most intense color blast possible, and Top
Coat to finish and protect with in-your-face shine.

Outrageous Neons Mini Pack 5 SIMPLE STEPS FOR THE

OPI Item No. SR DC1

1 — Ridiculously Yellow PERFECT N EON NAI LS

1 —Formidably Orange , .

1 Riotously Pink STEP 1. One coat of White Base.

1 :\?Ver:iltoeu;I:SF;urple STEP 2: Two coats of your chosen Outrageous Neons shade.
?

1 —Top Coat (But why stop at only one color?)

3.375"H x 7.625" Wx 1" D ® 9 cm Hx 20 cm W x 3 cm D STEP 3: One coat of Top Coat.

us. CAN ,

Salon Price ... $995  §1250 STEP 4: Prepare to dazzle!

Suggested Retail. $19.95 $ 2495

Sal0N PYOfit ... $1000  § 1245 STEP &: DAZZLE!

For more information about Outrageous Neons by OPI, log on as a professional at www.opi.com or contact your Authorized OPI Distributor.
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DISTINCTLY DIFFERENT. DISTINCTLY ALLURING. DISTINCTLY YOU.

DESIGNERSERIES

by OP! 2

NEW!
DS luxurious
DS indulgence

Fall is the season fo indulge in your
favorites. .. rich leather boots, sumptuous
cashmere scarves... and now the two
mustpossess colors for nails. DS luxurious
and DS indulgence, the newest additions to OPI's
Designer Series, featuring diamond-dust formulations, &
are just what you deserve this fall. (

DS luxurious — A captivating
coralred with a golden glisten.

DS indulgence — A radiant
redwiolet with a shimmering, golden finish.

Designer Series Trendsetters Display
OPI Item No. DS D43 (2012 mix)
33 -Designer Series Nail Lacquers (3 each of 11 shades)
3 - Designer Series Top Coat
1 - 2-tier Acrylic Display complete with label strips
1 - 12-tip color palette with chain
1 - Pad DS Color Charts

us. CAN
Salon Deal Price.......... $199.95 $248.00
Sugg. Retail Each....... . § 1250 § 14.95
Total Retail Value. .. $450.00 $538.20
Salon Profit...... .. $250.05 $290.20
National Release Date:
September 5, 2012

CONTAINS NO DBP, TOLUENE, OR FORMALDEHYDE.
Features OPI’s exclusive ProWide™ Brush

For more information about Designer Series by OPI, log on as a professional at www.opi.com or contact your Authorized OPI Distributor.



, golden finish.

DS indulgence NEW DS 042
A radiant red-violet with a shimmering

DS reserve DS 027
A shimmer of vintage pink

DS 031
An elegant shimmer of golden beige.

DS classic

DS 039
deep blue

DS magic
An intriguing,

A captivating coral-red with a golden glisten.
gance DS 026
morous magenta.

DS luxurious NEW DS 043

Glittering, gla

DS exirava

Magnificent mauve drenched in diamonds.

DS reflection DS 030

DS opulence DS 028
Rich, glowing ruby.

An alluring dark violet diamond shimmer.

Luxuriously rich, brilliant silver.

DS radiance DS 038

DS mystery DS 037

ith diamond dust for exceptional shine,

coat DS T03

Wi

i

A brilliant sparkle of rich, shimmering red.

DS bold DS 041
performance, and wear.

Infuse

DS to|

113

o L
ii-BEd

Featuring
SUZI’'S PICKS

Promotion

Designer Series
Suzi’s Picks Promotion
OP! ftem No. DS D45 (2012 mix)

4 -15mL - 1/2 Fl. 0z. DS indulgence Nail Lacquer
4 -15mL - 1/2 Fl. 0z. DS luxurious Nail Lacquer
1 - Chipboard Display

us. CAN
Salon Price ................ $ 4995 $ 62.00
Total Retail Value.......... $100.00 $ 119.60
Salon Profit.........ccoee..... $ 50.05 $ 57.60

Jubod

DESIGINER SERES

ot
o inpaay !

\  OPI

Des gner eres
12 Piece
Counter Display

Designer Series

12 Piece Counter Display
OP! ftem No. DS D44 (2012 mix)

11 — Designer Series Nail Lacquers (1 each of 11 shades)
1 —Designer Series Top Coat

1 - Chipboard Display

1 —12-tip Color Palette with Chain

CAN
Salon Deal Price $ 93.00
Total Retail Value . $179.40
Salon Profit........... $ 86.40

National Release Date:
September 5, 2012



MODEL IS WEARING
GELCOLORBY OPI
DEUTSCH YOU WANT ME BABY?




RE

MORE ICONIC OPI COLORS YOU LOVE!
12 NEW GELCOLOR BY OPI SHADES

the classics

six shades from OPI's classic line
OPI Item No. GC 942

Cozu-Melted in the Sun (GC M27)
My Chihuahua Bites! (GC M21)
Chick Flick Cherry (GC H02)

Black Cherry Chutney (GC 143)
Romeo & Joliet (GC S72)

Yodel Me on My Cell (GC Z20)
Tabletop Instructional Brochure
Blank Color Palette

Salon Price $ 89.95us. $112.50 can
Salon Value $105.00us.  $135.00 can
Salon Savings § 15.05us. § 2250can

the divas

six shades from the Germany Collection
OPI Item No. GC 943

Every Month is Okfoberfest (GC G18)
Suzi & the 7 Dusseldorfs (GC G23)
Deutsch You Want Me Baby? (GC G15)
Nein! Nein! Nein! OK Fine! (GC G21)
Unfor-greta-bly Blue (GC G24)
Schnapps Out of It! (GC G22)

Tabletop Instructional Brochure

Blank Color Palette

Salon Price $ 89.95us. $112.50 can
Salon Value ... ..$105.00us.  $135.00 can
Salon Savings.... $ 15.05us. § 2250 can

e = — —
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Individual Shades
Salon Price $ 17.50us. $ 22.50 can

*Colors and packaging subject to change. For more information about GelColor by OPI, log on as a professional at www.opi.com or contact your local Authorized OPI Distributor.
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Save 25% on
15mL-.5Fl. Oz.
Axxium UV Top Sealer!

OPI Item No.AX 212

us CAN
Salon Price... .$ 935 $11.95
Salon Value. ..$12.50 $15.95
Salon Savings. .$ 315 $ 4.00

Save 25% on

AX 202
AX102
AX122
AX 132
AX 142
AX112
AX 002

Clear Overlay Gel

Luminous White Overlay Gel
Clear Sculpture Gel

Soft Pink Sculpture Gel
Opagque Pink Sculpture Gel
Soft White Sculpture Gel

Gel Base

A

Salon Price
Salon Value
Salon Savings

OPI Item No. SP DG8

Includes:

1 —Axxium Intro Kit

1 —Axxium UV Light

*UV Light and Intro Kit packed in 1 case.

Promo Price

Gel Savings!

13.5g. - 47 Oz. Axxium Gels!

us.
$11.20
$14.95
$ 375

Save 50% on Axxium Intro Kit with purchase of Axxium UV Light!*

Save $20.00 on
Axxium Intro Kit!
OPI ltem No. SP DG7

Kit Includes:
1-13.59 - .47 oz. net wt. Clear Overlay Gel

1-13.59 - .47 oz. net wt. Clear Sculpting Gel
1-13.59 - .47 oz. net wt. Soft Pink Sculpting Gel
1-13.59 - .47 oz. net wt. Soft White Sculpting Gel
1-13.59 - .47 oz. net wt. Luminous White Overlay Gel
1-13.59 - .47 oz. net wt. Base Gel

1-15mL - .5 Fl. 0z. No-Cleanse UV Top Sealer
1—-120mL - 4 Fl. 0z. N.A.S. 99 Nail Cleansing Solution

CAN
$14.20 Promo Price
$18.95 Salon Value
$ 475 Salon Savings

1 —Educational DVD

1—Universal Gel Brush

1—24 ct. Structure White Tips

1 —Tabletop Brochure

1 —Instructional Brochure

1 —Tips for the Perfect Nail Brochure

us. CAN
$ 79.99 $104.95
$ 99.95 $124.95
$ 20.00 $ 20.00

Salon Value
Qalon Savings
1 OPI item No. \ A
ant Savings S Fall into Avoplex!
FREE M hing OPI SPDH1  Bubble Bath
atching SPDH2 Passion . .
. - FREE High-Intensi
Lacquer with Purchase gg g:i F;ﬁ ﬁlﬂ?ﬁeﬁﬁg a Waitress g H tens ty &
of Select GelColor by OPl  gp 5 aiagawine Hand & Nail Cream
Shades! SPDH6  Louvre Me, Louvre Me Not 120mL~4Fl.0z. "
SPDH7  Lincoln Park After Dark with purchase of
SPDH8 Russian Navy 30mL—1FI.0z
SPDH9  Here Today. . .Aragon Tomorrow Avoplex Nail & Cuticle
SPDI1  Brishane Bronze Replenishing Oil
SPDI2  You Don’t Know Jacques! 0P ltem No. SR D76
SPDI3 My Private Jet
SPDI4  Black Onyx -
i L]
CAN
. us CAN Salon Price: ... $ 17.50
Salon Price $ 17.50 $ 2250 Salon Value $ 27.45
Salon Vah!p $ 2175 $ 28.00 Salon Savings: $ 995
Qalon Savings $ 425 $ 550 ) )

For more information about OPI Professional Promotions, log on as a professional at www.opi.com or contact your Authorized OPI Distributor.



Those big eyes! Those
high cheekbones!
Those perfect teeth!
Cheerleading captain?

Super model? Neither...

we're talking about the
edgiest fashion icon

thatis seen everywhere
in jewelry, clothing, and
even tattoos — the skull!

Need a perfect excuse
to add a skullicious
little touch to your nails
this fall? How about
Halloween? OPI brings

pretty little skulls on a platter

117

to your fingertips
with the So So
Skullicious mini
pack promotion.

Create colorfully
spooky Halloween
nails with four
mini Nail Lacquers
plus FREE nail decals
featuring fashionable
and oh-so-cute skulls
to transform your nails
from plain to absolutely
SKULLICIOUS!

hi, Pumpkin! fMourning Glory

This jack-o-lantern orange is sweet on you. A black so shiny, it will lift your spirits.

A-Rose from the Dead Candlelight

This hot pink is the life of the party. Be all aglow in this flame yellow.

e QDL k%

gl e P

W

So So Skullicious Mini Pack
OPI Item No. SR DC7

1 — Hi, Pumpkin! mini Nail Lacquer
1—A-Rose from the Dead mini Nail Lacquer
1 —Mourning Glory mini Nail Lacquer

1 — Candlelight mini Nail Lacquer

1 — sheet nail decals

Mini Pack Dimensions:
5.875" Hx4.875" Wx 1" D
15ecmHx13emWx3cecm D

CAN
Salon Price . § 850
Total Retail Value... $12.50 $14.95
Potential Salon Profit ........... $ 6.00 $ 6.45

For more information about So So Skullicious, log on as a professional at www.opi.com or contact your Authorized OPI Distributor.
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" Your
FoR ||

Fall brings new fashion, new colors, and a fresh new
style — and OPI retail promotions are ready for all the
shopping excitement. Your customers will love the
OPI bestsellers and beauty bonuses in each pack —and

you'll love how OPI retail makes fall profits rise!

TRAY 1
TRAY 2 Promo Center Display
OP! Iltem No. SR 540
Ask your distributor how you can earn this display for FREE!
us CAN
Salon Price ... $ 250.00 $ 299.00
TRAY 3

OPI Item No. SR D80

Bonus:

When you purchase three PrePack Trays
(one each of #1, #2, & #3), you'll receive
one pack from each tray FREE!

us CAN
SalonPrice ...............cccccoooovvivvvvcvin. §$375.00 $476.55
Retail Value $780.60 $936.85
Potential Salon Profit .....cc.coooooovvvvvvvvnnnn. $405.60 $460.30
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Let's Seal the Deal | O-P-1

Il |
NAIL ENVY |

el Y bt

Purchase:
1-15 mL - .5 Fl. Oz. Original Nail Envy

Maximum strength formula helps nails grow harder, longer,
and stronger and resist peeling, cracking, and splitting.

Get FREE:
1-15 mL - .5 Fl. Oz. RapiDry Top Coat

Dries to a high shine in minutes!

CAN
Salon Price $131.40
Salon Price Each... $ 1095 /
Suggested Retail Each.. $ 19.95 “fmw“m‘m
Retail Value Each $ 3570 L vt o

12 UNITS WITH TRAY: SR D81
OPEN STOCK: SR D84

Pencil You In for a Polish

Purchase:

1-15 mL - .5 Fl. Oz. OPI Nail Lacquer

in Big Apple Red
Bright, shiny and ready to take on the world!

1-15mL - .5 Fl. Oz. OPI Nail Lacquer

in Honk If You Love OPI
Don't let this delicious dark grape pass you by.

Get FREE:
1 - Note/Mouse Pad

CAN
Salon Price $120.00
Salon Price Each $10.00
Suggested Retail Each.. $17.95
Retail Value Each $19.90
12 UNITS WITH TRAY: SR D82
OPEN STOCK: SR D85

Do Yourself a Flavor!
Purchase:
1-15 mL - .5 Fl. Oz. Start-To-Finish
Base Coat, Top Coat and Nail Strengthener in one!
Get FREE:
1 - 30 mL - 1 Fl. Oz. Avojuice Lotion
in Cran & Berry and Ginger Lily

. CAN
Salon Price ..., . $93.75
Salon Price Each $ 7.9
Suggested Retail Each .. $15.75
Retail Value Each $20.75

12 UNITS WITH TRAY: SR D83
OPEN STOCK: SR D86

For more information about OPI September/October Retail Promotions, log on as a professional at www.opi.com or contact your Authorized OPI Distributor.



NEW One-Day Workshop!

GelColor by OPI

Master lightning-speed
services and design
techniques in this full
day workshop.

Joey Brown,

0PI Infernational * Give your salon men a

Spokesperson mckemor with GelColor by OP
wm.-n" g locqune

0 shiie A= * Discover easy artistic add-ons
T ot ol Inck L (that add up!) including trend
P d Y
0 P | graphics, animal prints and

floral designs.
| ® Learn how to power book
Vu Nguyen, for profits!

Internationally-acclaimed
OPI Guest Artist

Monday, September 10, 2012 Saturday, October 20, 2012
Professional Beauty Supply Beauty Systems Group
Baltimore, MD Charlotte, NC
Tickets: 800-233-5956 ext. 118 Tickets: 800-362-3186

Monday, October 15, 2012 Monday, November 19, 2012
Blondies International Tru Beauty Concepts

West Palm Beach, FL Southampton, PA
Tickets: 561-471-3343/800-256-6397 Tickets: 888-371-5040

OPI LED Light or Axxium UV Light, Tooling Implements, Nail Art Brushes.

For more information about OPY's Educational Programs, log on as a professional at www.opi.com or ask your Authorized OPI Distributor.
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CENTRAL AMERICA

SelColor

This year, OPI International Guest Artist Patthy Jimenez traveled to Central America to introduce OPI's newest
system, GelColor . Her first stop was in Honduras where she participated in a variety of GelColor workshops
with OPI distributor Barletta Beauty Supply. From there, she headed to El Salvador to conduct a 4-day Absolute
and GelColor training event to approximately 60 attendees a day. With the help of Patthy, OPI distributor
Corporacién Cosmética launched and
introduced GelColor at a demonstration to
150 people—it was a huge success! Lastly,
Patthy traveled on to Guatemala where OPI
distributor MCA Distribuidora launched
GelColor and hosted a GelColor seminar
covering GelColor application, "French" tip,
nail art and GelColor removal.

K International Guest Artist Vu Nguyen
v U T RAV E LS recently traveled to Switzerland and

France to conduct Gelcolor workshops

To E U Ro P E for both OPI distributors. His first stop
was with OPI's French distr butor, AD
2 B |

—

Beauty, where he conducted a 2-day

(4 E LR ., trainingevent covering Absolute,
w Axxium, Axxium Soak-Off, and

GelColor. The event took place at the
AD Beauty headquarters, and itwas
an enormous success. According to
AD Beauty’s Alexandra Falba, “We learned a lot, we had a great time practicing and
it was really an honor being nail-printed by Vu.” After leaving France, Vu continued to
Switzerland's beautiful city of Zurich to conduct an exclusive training event for Swiss
distr butor SoBe Cosmetics, which took place at the SoBe headquarters. Nguyen
presented OPI's new GelColor system to SoBe’s sales team, educators and nail techs.

UI—QAGUA\/ GETS GE LLED Alberto Castagnet & Diego Duarte, Owners of OPI
Distributor Multiler S.A., invited the top 20 salons in
Uruguay to the launch of GelColor by OPI. The 30 attending nail techs were thrilled with OPI's new LED Light
and GelColor products, and each of them were offered three hours to work with the system and Multiler S.A
e = Educator, Natalia. The feedback
was positive: Attendees said the
system was fast, easy to use, had

alow cost per-service, and that
they couldn’t wait to get their
hands on the products to take
back to their salons. The launch
was spectacular, and everyone at
the eventwas very excited about

GelColor by OPI.
Y /
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AND THE

OSCAR
GOES TO
...OPI!

Former wrestler
and actress Stacy
Keibler and The
Muppets star Amy
Adams were both
spotted wearing

OPI WINS NOT ONE. ..
NOTTWO... BUT THREE
PRESTIGIOUS

T R —— BEAUTY

D AWARDS!

the red carpet at
L g i
. =% the 84th Annual The Holland Beauty

L PR g

OPI Nail Lacquer

~_» Academy Awards Awards, The
earlier this year. Netherlands’ most
This nude hue, which prestigious beauty
complemented the awards organization,
ladies’ respective gold awarded OP| The
and silver dresses, is a Netherlands with an
favorite of celebrities and award in the “Best Nail
fashion designers alike. Lacquer” category.”
J OPI's competition
included Dior, Chanel,
™ YSL and Essie.
WORLD-FAMOUS MEDICAL CENTER HONORS -

OPI'S GEORGE SCHAEFFER | - ~

1 < Because of his
'vr['. generous
il ? support and GIRLS IN NEED
g | dedicationto Employees of Robb|B Salon gave manicures left
Cedars-Sinai and right to attendees of the 2nd annual Beauty
Medical Center’s Drive fundraising event at the House of Blues in
up-and-coming Hollywood, California on April 17. The event was
Advanced Health put on by the Beauty Bus Foundation, a non-
Sciences Pavilion profit organization committed to enhancing the
(AHSP); OPICEO quality of life for terminally or chronically ill people
and President and their caregivers with free in-home beauty
George Schaeffer treatments. Along with Robb|B Salon; Epic Salon,
and his family Pop Tinsel and Glitz Beverly Hills hosted their own
were recently "Beauty Stations" and offered their products and
honored at a celebratory dinner at the well-known Spago services to hundreds of attendees.
Restaurant in Beverly Hills. The best part? When the 0
AHSP opens in 2013, its new lobby will be named after i I{' . 'ﬁ'l ﬁ I: ‘{ ,k
none other than George Schaeffer himself. " "}h il NU[ o J

AN




ROBERT & VU
GO TO BRAZIL

Earlier this year, OPl Guest Artists Robert and
Vu Nguyen made a whirlwind training and PR
trip to Sdo Paulo, Brazil! While there, Robert
and Vu conducted an introductory-training
-7 f} b session on GelColor by OPI. The training was
attended by more than 45 salon participants.

N
A LITTLE LOVE (AND LACQUERD HOLLAND COLLEFCTION
GOE A LONG WAY LIGHTS UP THE BIG APPLE

SR When OPI customer Kara
. May traveled to Ethiopia
to volunteer at a handful
of orphanages, she quickly
realized that because of
the language barrier, she
wasn't sure what to do

o "break the ice" and
connect with the kids.
"Then | remembered | had
brought a few bottles of
my OPI Nail Lacquer with

me, so | started painting Earlier this year, OPI "polished" New York City with
the girls' nails!" said Kara. an onscreen appearance on the Geoffrey Tron—the
"Their faces lit up and were so excited; you could see the 20-foot LED video billboard above the Toys "R"
girls chatting amongst themselves excitedly about their Us flagship store in Times Square. Throughout the
pretty nails." The next time Kara returns to Ethiopia, she months of February and June, OPI's vibrant new
plans on bringing OPI along for the ride; "I could see how Holland Collection flashed on the giant screen;
[

that small act made them feel like princesses! ) Kappearing 48times a day! )

g I This past March, more than 175,000 people from all over the N

C IAO B E LLA = world traveled to Bologna, Italy for the 45th edition of Cosmoprof

Worldwide Bologna--the leading worldwide exhibition for the

cosmetic industry. As always, OPI Italian Distributor Piermario Viale showcased a fabulous booth featuring an
extensive variety of OP| products, where OPI International Guest Artist Danny Phung won over the crowds with his
step-by-step demonstrations of Absolute, Axxium, Axxium Soak-Off, and our newest system, GelColor. During the
event, George Schaeffer, OP| President & CEQ; Christian Lacheny, OPI VP of International Sales; and International
Sales Managers Rosa Barajas and Scott Smith met with OPI European Distributors from all over the continent.

r i
} i 3 i WTTET]] ) -y
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OPI Products Inc.
13034 Saticoy Street
N. Hollywood, CA 91605/USA

September/October 2012

Advertising & Marketing

You and your clients can see OPl in the
September/October issues of these magazines: ——>

You'll also find OPl in American Salon, Modern Salon,
Canadian Hairdresser, Day Spa, InOurSalon, Launchpad,
Nails, Nailpro, Nailco (The Industry Source), Salon
Magazine, Spa Magazine, Viet Beauty, & VietSalon.

O-P-1

Try it on at opi.com

OPIl is available in over 100 countries around the world
For your Authorized Distributor within the US or Canada,

please call 1-800-341-9999 or go to www.opi.com.

For all other countries, please contact international@opi.com or
International Customer Service at 818-759-8629.

MIX

Paper from
responsible sources
FSC

wiscog  FSC® C104484




A wall tech needs ...
wwwvwmihg.

> Comment on all articles, nail art, and blogs.

> Share articles, photo galleries, videos, and nail art
demos on Facebook.

> Read one of our 9 blogs written BY nail techs and
salon owners who speak from personal experience
about the trials and tribulations of salon life.

> Create your own My Page on our site, which allows
you access to special features, client handout
downloads, and a new “Save & Read Later” function.

e — > Sign up and post your nail art on the Nail Art Gallery

> Join the conversation in one of our 10 topical forums.

NAILSMAG.COM...




Do You Love Gloves?

I glove up when using callus remover or if a client requests
it. However, I can feel the texture of the foot better without,
so I usually remove them prior to using the massage lotion to
make sure no additional buffing is needed around the ball of
the foot or heel.

Thavebeen anail artist for 10 years, and I am also a manicuring
instructor. I have never worn gloves during a service unless
I had a cut on my hand. Wearing gloves makes clients feel
uncomfortable. If the technician is keeping her equipment
sanitized, giving a thorough consultation, and cleansing the
feet before the service, there should be no need for gloves.

I never wear gloves although I know I probably should. T just
feel like gloves really dull your sense of touch. I also know that
some people are offended by it because they think that you
think their feet are nasty.

The only time I wear gloves is when waxing. There really is
no need to wear gloves for pedicures as clients’ feet should
be cleaned properly prior to treatment. I would find it rather
offensive if gloves were put on to do my feet. If your client
had a contraindication you would have noticed this in your
consultation. Therapists who dislike like feet should reconsider
their careers totally.

I always wear gloves. The exfoliating scrubs are great for
pedicures but are too harsh for my hands, as is cuticle
remover. I take them off for the massage so I do benefit
from the lotion as I apply it and massage my client. For my
manicures, I wear gloves while applying gel-polish removal
wraps too, so I don’t have repeated exposure to the acetone,
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as well as during the cuticle remover and exfoliating service,
and again take them off before the massage and polish.

I don’t wear them. It bothers me to put gloved hands in water;
it feels claustrophobic. That said, I make sure feet are properly
clean before I touch them and if clients’ feet look too nasty I turn
them away. It's mean but it works for me. I haven't suffered
financially from it.

I wear gloves for pedicures throughout the entire service. I
also wear gloves when applying certain products like a mask
or scrub to the hands. Universal precautions! This protects
the client from me and me from the client.

I wear them to be safe, but I also wear them during services so
I don’t mess up my nails. I like to look cute too!

Yes. Yes. Yes. I wear gloves for both manicures and pedicures.
I feel that it protects not only myself but my client too. It’s
more sanitary in my eyes. Regardless of how well you clean
the footsies, there’s still bacteria. It also protects your hands
from the products that are being used during the service. I
don’t know about others, but this gal doesn’t want fungus or
any extra bacteria on these phalanges.

I personally don’t use gloves unless I have an open sore. People
like to feel the touch of a hand, not a rubber glove and mask like
you’re going to war or something. I think it makes the service
more personal and I have had no complaints.

©ISTOCK.COM/ARNOMASSEE
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HEA I_TH} secret ingredient

cleansers _
g™ — Cleansers are used in the nail industry to remove oils and moisture from

the nail plate prior to product application. The cleanser temporatily
dehydrates the nail plate so it is better able to adhere to the product
about to be applied, thus helping prevent service breakdown.

Isopropyl Alcohol: The main component in cleansers, isopropyl
alcohol, is a clear and flammable liquid derived from propene and
water. Isopropyl alcohol is a common household ingredient often
used for cleaning and disinfection, and most often referred to as
rubbing alcohol. Isopropyl alcohol helps to rid the nail plate of
bacteria and fungal spores that might be there.

Isopropyl alcohol has a quick evaporation rate and because it
is a solvent it quickly absorbs and removes moisture from the
skin and nail beds. It is produced industrially using a process
called hydration, where water and propene are chemically bound
together to create isopropyl alcohol.

It is used in the transportation industry as a fuel additive to
help keep water from separating from the actual fuel and
potentially freezing in colder temperatures and causing engine
problems. The isopropyl alcohol helps keep the water soluble in
the gasoline, where it is less damaging to the engine.

It also is a common ingredient in windshield de-icing products.

. Butyl Acetate and Ethyl Acetate:

| These are common solvents used to
," help keep all the ingredients together
in a liquid form prior to*u_s?_.

I,
Acetone: Used sometimes | 2
in cleansers but at lower ‘\
concentrations, acetone aids ~ ~=--~
in removing surface oils and
other contaminants from the nail plate,

leaving the nail bed dry and ready for
product application.

Check out the “cleanser” entry on NAILS Encyclopedia,
www.nhailsmag.com/encyclopedia, for more articles
on everything you'd want to know about cleansers.
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180+

Color Gels

Clinically Tested

% % % Kk

5 Star Safety Rated

All-In-One
“Strengthening”
Gel

Choose from a large
selection of over 180 colors
for No Chip manicures,
pedicures & gel extensions.
Bio Sculpture Gel is an All
iNn One system that adds
flexible (soft) or less flexible
(hard) strength to natural
nails or when creating

gel sculptures.

e 5 Star Safety Rated

* Nationwide Training

e Gel Sculptures

e Strengthening Treatment
e Customize Flexibility

SCULPTURE
GEL

Search: na 1.800.770.4493 choice | Visit our Trade Show Booth!

BioSculptureUsA  BioSculptureGel.com — awards. Nailpro Sacramento 9/30

" www.nailsmag.com/fifi/20187
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Tickets also :
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_ Photo Courtesy of CND

November 4-5, 2012

Donald E. Stephens
Convention Center follow us:
Rosemont, IL facebook.com/pbaisse



Leopards and tigers and zebras, oh my! Wild animal prints have come roaring back
onto the fashion runways and into our lives. We're seeing animal prints on everything
from clothing to home decor to baby items. Sometimes just a hint of something primal
is enough to release your inner animal. For ladies who want to dabble in exotic styles
without going all out, try a touch of animal print on the fingernails or toenails. And in
terms of color combinations, you don't have to keep things the way nature intended.
We used this season'’s wild new nail polish colors to show off the animals on the prowl.

By Hannah Lee Nails by Elsbeth Schuetz Photography by Vu Ong
(NO ACTUAL ANIMALS WERE HARMED IN THE PRODUCTION OF THIS POLISH PREVIEW.)
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China Glaze Kalahari Kiss Misa Epiphany China Glaze Prey Tell CND Gold Chrome
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Jessica Cinnamon Kiss China Glaze Call of the Wild MK Salsa
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Cuccio Russian Opulence

Jessica Crimson Tattoo

Orly Flare OPI Don't Talk Bach to Me Bio Sculpture Love Potion

Dare to Wear Fools Gold Nailite Scarlet Red Orly Rapture Essie Skirting the Issue

i -ﬂ'
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Tempting
Taer

On the nails:

Orly Ignite

Seche Nouveau
CND Silver Chrome



LCN Ruby Red

MK Platinum

Cuccio Oh My Prague

QRS Madame Crimson ]
China Glaze Elephant Walk Orly Ignite

Seche Nouveau CND Silver Chrome

Duri Undisclosed Desires

MK Dance on Fire

. OPI Danke-Shiney Red SEPTEMBER 2012 | NAILS MAGAZINE | 151 &
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Dare To Wear

Love Castle

::'\:." f}
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Misa

Live Without Knowing

:

5. )

-
=

LCN
London Glam
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OPI
Suzi & The 7 Dusseldorfs
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Amethyst
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Bio Sculpture OPI
Chocolate Fudge Don't Pretzel My Buttons
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China Glaze Essie

Purr-Fect Plum Miss Fancy Pants




On the nails:

OPI My Very First Knockwurst
Essie Recessionista

LCN London Glam

A® o o
Ko
f\@g:

Duri Misa e SpaRitual
Bedroom Talk Lost to the World Recessionista Slate

o
Seche Essie Seche Dare To Wear
Opulent Don't Sweater It Contemporary ~ Plumville Smokin’ Diva
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1 China Glaze Elephant Walk Cuccio Glasgow Nights CND Midnight Sapphire

W

vy
AR A 4

Duri You Belong to Me Bio Sculpture Indecent Proposal OPI Unfor-Greta-Bly Blue

wy . j,» 3

Seche Portobello Jessica Brown Sugar Essie Stylenomics

¥ f/ ""‘1} '.'I ~
¥ |
éw‘
LCN New York Beat Nubar Mystique Cuccio On the Nile Blue N

x‘y‘ﬁ Yo

LCN Green Emerald China Glaze Man Hunt OPI Every Month Is Oktoberfest
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Cuccio On the Nile Blue
\ LCN Green Emerald
China Glaze Elephant Walk






Misa Frozen in Time CND Chocolate Milk
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Dare To Wear Midnight Illusion
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Dazzle Dry Juliet's Passion ] ‘

Seche Risque

China Glaze Desert Sun
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Nubar Romance

Bio Sculpture On The Dark Side

China Glaze Jungle Queen W

\ \GERT N % Nailite Ash Rose
\\‘ ¥ MK Jamaica Reggae
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OPI Schnapps Out of It!
QRS Eggplant

Nailite Raisin Hell

Misa Break Away Duri Behind the Closed Doors
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Does our environment change how we do nails? Do techs
living in climates where it dips into double digits below
zero work differently than techs who live where it's nearly
100 degrees with 80% humidity?
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extreme
natling

While all of us are dependent on thermostats to keep our work-
place at the ideal temperature, concessions must be made when the
extremes of nature influence the atmosphere of the salon — and the
body temperature of clients. Depending on conditions, clients’ hands and feet may
be puffy, moist, and sweaty or cold, dry, and numb. A tech needs to know how to
compensate for these changes so she can apply product to a consistent, stable nail
surface each time.

Heat, cold, and humidity change not only the air and our body temperature, but also
the products themselves. An inexperienced tech might wonder what unseen force is
messing her up, but with experience (and a few tricks), techs can work around limita-
tions in the product no matter what the season. The next time you’re wondering why
the product is unmanageable and making your job so hard, check the thermostat.

Nail Polish

Nail polish is made up of solvents, resins, pigments, and a few additives. As nails are
polished, the pigment imparts color and the solvents evaporate to create a vapor, explains
Vivian Valenty, founder of VB Cosmetics. In low humidity with comfortable temperatures,
the vapor dissipates into the air, moves out of the way, and the surface of the polish cools
down and dries fully. In warmer temperatures, the solvents within the nail polish evaporate
at different rates; some of the solvents evaporate even before the polish is complete, mak-
ing the polish on the nail gummy. Add humidity to the equation, where the thick, stagnant
air hangs without moving, and problems are compounded. The humidity stifles the air flow
that moves the vapor out of the way, disrupting the drying process.

Typically, the drying rate for polish isn't a problem for techs, since the humidity level
and temperature is controlled in the salon. However, in humid areas, clients experience
problems when they leave the salon too early. “I've had clients tell me their polish was
still wet an hour and a half after they had left the salon,” says Vicki Adams, owner of Nail
Mogul in Houston. “It's not wet to the touch, but it can still be ruined because it's soft
underneath,” she explains.

To compensate for polish problems, Jim McConnell from Light Elegance suggests techs
use a lamp with a warm fan to aid in the drying process. “A nail polish dryer is suggested,
but a red heat bulb with a small fan would work very well," says McConnell. The idea is to
move the evaporating solvents out of the way so more can evaporate to complete the dry-
ing process. “Picture a gate at an amusement park,” says McConnell. “If a crowd of people

are coming through the gate, but aren't being moved out of the way, the people in line
behind them aren't going to be able get through the gate.” The same applies to the drying
process for nail polish — you need to get the air moving around the fingernails so the rest
of the solvents in the nail polish will be allowed to dry.
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Acrylic

The chemical reaction that causes acrylic to set is sensitive
to heat. The higher the temperature of the liquid, the faster
the reaction, and the gquicker the set time. Techs may find
the product difficult to work with when it sets up too fast.
Conversely, on colder mornings,

techs may find the product runs

more easily into the cuticle

wells, takes longer to dry, and

generally is more disagreeable.

To compensate for cool
weather, make sure the liquid
monomer is up to a working
temperature before applying acrylic on the first client.
If acrylic liquid has been in a salon where the overnight
temperature was lowered to save energy, it needs to come up
to a more pleasant 68°-72° to work well, says Fred Slack, co-
founder and director of R&D at NSI. If the liquid is cold and
clients have cold hands, it will be almost pointless to begin
application. In this situation, try using a warming mat to raise
the temperature of the liquid, which should take only a few
minutes if you heat only the monomer in the liquid dispenser.
Another handy source of heat that can help with the drying
rate when the liquid is chilly? The bulb in your desk lamp.
Place monomer under the lamp while you prep the client's
nails and it should be ready to go by the time you're ready
to apply.

For hot climates, techs may find success when they switch
to an acrylic system with a slower-set time, instead of opting
for a fast-setting system. In a slow-set system, explains
McConnell, slower reacting monomers are used. Because of
this, the monomer takes longer to find the peroxide and set,
giving techs more time to work.

Gel

Hot and cold temperatures also play a critical role in UV
gel, not in the product’s effectiveness, but in the ease-of-
use during the application. “Every degree, whether lower or
higher, will change the viscosity of gel,” explains Slack. “If it
becomes too hot, the gel becomes water-like and is totally
unmanageable.” Slack compares the change in viscosity to
what happens to honey. “If the temperature of the room is
cool, the movement of the honey will be slower,” says Slack.
"When the room warms up, the honey flows smoother and
easier; it's more fluid. In gels, we're able to measure the
chemistry and control it to some extent, but techs let us
know they notice this reality in the salon.”

Laura Merzetti understands. As the owner of Scratch
My Back Nail Studio in Ajax, Ontario, Canada, Merzetti has
experienced the changes in a gel's viscosity, and she knows
how to handle them. “In the winter months, on extremely
cold days, | sometimes need to warm up products like my
builder white gels and my soak-off gels so they aren't so
stiff. | use a small candle/cup warmer at my station and am
mindful of how quickly it works, only a minute or two is all
that is needed. Then | give them a good stir or shake, and they
are ready to go," says Merzetti.

While techs do attest to fluctuation in the viscosity of gel
because of temperatures, gel product is the least likely among
the commonly used enhancement products to give techs
trouble. One reason for this is, regardless of temperature,
gel is able to “interface between the base material and the
enhancement material before it bonds together,” explains
McConnell. When we add the powder and liquid together

in an acrylic enhancement,
the bonding process begins
immediately. The acrylic may
not have a chance to interact
with the base material (the
nail) before it begins to set

On cold winter days, Laura Merzetti
sometimes needs to warm up
products like builder white gels and
soak-off gels so they aren't so stiff.

up. In a gel, the “setting up”
doesn't happen until it's
under the light, so it's had
plenty of time to make a

connection with the nail.

Gel-Polish

Gel-polish will give you the least amount of trouble, which is one reason techs suggest
clients opt for gel-polish over traditional polish. A few reminders for best results: Roll
the bottle between your hands before each use and apply only a thin coat. Heat is
released during the setting process under the light, so be aware of the temperature of
your clients” hands. If her internal temperature is already elevated, she may experience
discomfort under the light as the product cures. >>>
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'i' ® 100% Active Ingredients, Free of Solvent
) ® New Generation Soak-Off LED/UV Nail Gel
® Cosmetic Grade of Colour Pigmentation

5"

Standard Version of S.H.E.
Safety, Health and Environment - The Real Practice

ONINE 4

GIRL'S KEY

Paris O'NINE SARL

New York O’NINE TECHNOLOGIES INC

Hong Kong O’NINE HOLDINGS(ASIA PACIFIC)LIMITED
Shanghai O’NINE TECHNOLOGIES LTD.

E: info@oninebeauty.com

T:86 - 21 - 3389 6530
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www.onine-nailgel.com www.nailsmag.com/fifi/20256



Working in the Eilements

Biting Cold

Techs who have been in the
business for a while will remember
the days when crystallization was
a concern. Today, acrylic formulas
aren't as sensitive to cold; O 0
nonetheless, cold temperatures

do change the way the product handles, so techs have
developed clever ways to keep clients' hands warm so product
isn't applied to a cold surface. In Fargo, N.D., which appears
on the Top 10 list of cold cities, clients can come in from
freezing temperatures with uncomfortably cold hands — even
if they wear gloves. Karissa Olstad, manager of The Nail Bar
Downtown in Fargo, says the salon offers clients warm neck
wraps and blankets to keep them warm.

Changes must be made for natural nails as well. “Nails
in general are more brittle in the winter, which can increase
breakage,” says Olstad. “Our answer is cuticle oil, cuticle oil,
cuticle oil." During pedicures, says Olstad, techs need to keep
the water at a low temperature and then add warmer water

gradually once the feet
are soaking. Though it
might seem odd to put
cold feet in water that is
only lukewarm, the truth
is when the water is too
warm on cold toes, it
creates an unpleasant
burning sensation.

Karissa Olstad, manager of
The Nail Bar Downtown in
Fargo, N.D., says the salon
offers clients warm neck
wraps and blankets.

Scorching Heat

Stifling Humidity

In addition to bitter
cold, Fargo experiences
extreme heat in the
summer. Climate control
keeps product problems
in check, but clammy
hands can be an issue.
“We wrap hands and
feet in warm towels,’
says Olstad. “You'd be
surprised at how quickly
that removes the clammy
feeling.”

"| see the biggest factor
of temperature change
being less about product
application and more
about the wear and tear
of the elements between appointments,” says seasoned nail
tech Ana Braun, owner of Ana Braun at Embody Wellness
and Fitness Studio in Sarasota, Fla. Braun says when she did
nails for 12 years in Rhode Island, clients had dry cuticles and
brittle nails because of the cold weather, but their feet were
usually in good condition because they were always covered.
Now, a resident of Sarasota, Fla., where August temperatures
hover in the 90s with 90% humidity, Braun says clients have
healthy cuticles because of the warm, moist air, but their heels
are cracked because everyone is
in open shoes. Pedicures don't
last as long with pool and beach
activities. “Up north, | would
give clients cuticle treatments
to apply every night; here | ask
my clients to exfoliate their heels
with a pumice stone and apply
lotion,” says Braun.

‘ Ana Braun says in Florida

clients' heels are cracked
because everyone is in
open shoes.

Amanda Lenher is a Nubar educator and nail

tech at Posare Salon in Las Vegas. Temperatures

in her town can often break 100°, sweltering by

anyone's standards. She says most of the time the

temperature is controlled by air conditioning, but Air-conditioning leaves
still, there are ways she needs to compensate for the heat. “Clients A anda Lenher's clients
come in and their hands are cold because they have been in air  with cold hands so she
conditioning all day, plus they have an iced coffee in their hands,”  rests them on warming
explains Lenher. “| rest my clients’ hands on warming mats during ~ mats during nail services.
nail services to raise the temperatures in their fingers.” h

162 | NAILS MAGAZINE | SEPTEMBER 2012




RAISE YOUR PEDICURE SERVICESTO A NEW LEVEL

NICKEL

AUTOCLAVE

Ergonomic & Efficient
Safe & Sanifizable

Durable & Dependable

www.checi.com
www.nailsmag.com/fifi/20264



MAKING
1'"HE

RADH

All too often, cosmetology schools in the U.S. aren't putting their best foot
forward when it comes to educating future nail technicians. For nail schools to
get all As when it comes to training students for the real salon world, we need

more dedicated nail instructors, increased hours, and a commitment to more
than just the state board exam. BY SREE ROY

Real-World Techniques

Gommitmem to Nail Instructors

State Board Pass Rate

25
Attendance Hours 42—

lete
U = Unsatisfactory « T = Insufficient / Incomp

Grade: N Year: _ 2012

atudent: Nail Program

164  NAILS MAGAZINE

SEPTEMBER 2012



full classroom of enthusiastic
students is a beautiful thing. Eager
hands raised at every question. No
grades below an 85% on any test.
Students who are lifelong friends
with each other, and lifelong
friends with their instructors. A
100% homework completion rate. This isn’t a fantasy. It’s a
day-to-day occurrence at numerous law schools, medical
schools, journalism schools, business schools, and, yes, at
select nail schools and beauty schools’ nail programs.

Karyn Lenhart was one such enthusiastic nail student (now
she’s a licensed nail tech and salon owner), who was so happy
with Citrus Heights Beauty College in Citrus Heights, Calif.,
that she went there twice — once for her esthetics education
and a second time for nails. Citrus Heights is so successful that
it has a waiting list for many of its programs. “When I was
researching beauty schools, one kept coming up over and over
again. Whether it was word of mouth or passing statistics,
everyone said, ‘Go to Citrus Heights Beauty College,” Lenhart
remembers. “I applied, took an exam, and then got wait-listed.
I decided it was worth the wait.”

Lenhart’s school choice paid off. “My expectations were
high. T knew I got more than my money’s worth the first
time so the bar was way up there. The school’s programs
don’t disappoint.” As soon as she graduated from the nail
program and passed her state board exam, she immediately
added nail services to her menu of salon offerings. “I had
enough knowledge to go out in the world and put my hands

to work,” she says.
HOW TO FIND A

At Royal Beauty

GREAT NAIL SCHOOL School in  South
> Look at the pass/fail rate. State boards ~ Houston, Texas,
typically publish these results (the instructor  Madelyn
number and/or percentage of students ~ Johnson has spent the
at each school who pass and who past three years
fail each state board exam). Look on making improve-

ments to the nail
program and delights

the state board's website and call the
board if it's not published online.

> Make sure the school has a designated  in seeing the improve-
nail instructor with experience doing ments pay off for her
nails professionally. students.  Johnson

says, “I have salon
owners call me all the
time to hire my
students. I have two
students who right
out of school got hired
at day spas and who
are still working there
more than a year later.
Salon owners have
called me to say what
great students we
have at Royal Beauty,

> Ask what the school will be teaching
you specifically. Will it teach you how
to sculpt? What about how to apply
gel-polish?

> Find out what the student kit will
contain and what products you will be
taught on.

> What textbook does the school use?
Many use textbooks by Milady. Others
use their own proprietary books. Find
out what topics the book covers.

> Ask how long it will be before you work
on real clients.

Color My Nails School of Nail Technology brings in guest
speakers, such as this woman who is sharing information on
body language and how to build your nail business, and
invites both current students and alumni to these continuing
education classes.

reporting back that the graduates are on time and cordial to
the customers.” Improvements Johnson implemented
included setting up a definite classroom schedule, teaching
techniques that will make the students money even if those
techniques aren’t tested on the state board exam (including
gel-polish and 3-D nail art), and turning the student product
kit from the size of a caboodle to the size of a checked bag.
With the support of the school director, Johnson added
more products to the kit to prepare students for real world
nail salons.

Project coordinator and instructor Gracie King, who works
at Bella Beauty College in San Antonio, Texas, also teaches
students beyond what’s required to pass the state board
exam. “One of my graduates had an inspection and the
inspector asked her where she got her training, because he
had never seen such a clean and organized salon,” King says,
adding that several of her students have come back to become
instructors themselves, helping the industry improve by
training and graduating more educated nail techs.

Unfortunately, these school success stories are not
universal, and many argue they are not even the norm. I
discovered this firsthand a few months ago, when an aspiring
nail tech e-mailed me to ask if I could recommend a great nail
school in her area, which is one of the most populated metro
areas in the United States and also has one of the highest
populations of licensed nail techs. I e-mailed a few estab-
lished nail salon owners in the area and waited for the
responses to roll in. When they did roll in, T wondered if I
could simply delete all the e-mails and pretend I'd never
asked. “No, don’t have one. Sorry,” said the first, who added
that “advanced education is best after they get their license”
as the only way to really get proper training. Another owner,
who owns two nail salons no less, said, “I don’t know of any
good schools to recommend.” And one salon owner resorted
to calling area schools a four-letter word, adding that school
is “just to pass the test.”

Johnson is not surprised. “Do you want to know who I

SEPTEMBER 2012 NAILS MAGAZINE 165




learned from in nail school? The girl sitting next to me. The
instructor was a cosmetologist who specialized in hair and
knew nothing about nails. She announced to the class that
she knew nothing about nails. She was just there to show us
how to pass the state board exam.”

OBSTACLES

Teaching can be a thankless job, and while we may say we
appreciate our teachers in theory, in reality, there are several
major obstacles preventing nail teachers and nail schools as
a whole from moving forward.

Funding is one such hurdle. Many state programs that
help pay for other postsecondary degrees, such as nursing or
truck driving, do not pay for nail school, invoking such
bizarre arguments as the industry is not high growth, high
demand, or high wage (this despite the fact that the 2012
projected nail market size is $7.3 billion, according to
NAILS’ 2011-2012 Big Book, up from $6.6 billion in 2011
and $6.2 billion in 2010, and that a nail tech graduate is
pretty much guaranteed a job) or with implications that
being a nail tech is not a true profession.

Required hours are sometimes to blame for the lack of
funding. “There is no financial aid for manicuring students
because of the amount of hours required to complete the
course. If no one signs up, I don’t have a class and am on
unemployment until there is a class,” says Ann-Marie
Reaves, a manicuring instructor at Henries School of Hair
Design in Ashby, Mass.

With some instructors simply teaching to the test, the
disparity between what’s covered on the state board exam,
versus what’s needed in the real world, also causes prob-
lems in the classroom. New technologies such as brush-on
gel-polish, which is done at 79% of nail salons, are
commonly not covered, but older technologies such as
wraps, which are done at only 31% of nail salons, are. King
says, “In our state our students are required to do one
odorless acrylic sculpture and one tip overlay with a wrap.
Most of the schools, salons, and product lines are low-odor,
not odorless, so why not test with what they practice with?
Also the wrap is not as popular, I'm sure somewhere in
America it is, but not generally, so again why test on the
one thing they are probably not going to do in the salon?”

In addition, the application method expected on the
exam sometimes differs from the application method
preferred in real salons. “I teach students the state board
way, then I teach them the ‘make-money way,” Johnson
says. For instance, Johnson says, the state board way has
nail techs apply the wrap directly to the nail tip, then
cover the entire nail including the tip with the wrap. Then
the tech just applies two coats of resin. “The ‘make-money
way’ is to apply two coats of resin, then apply the tip,
followed by two coats of resin, the wrap, then two more
coats of resin, followed by a coat of gel. It is a stronger
application that protects the entire nail plate from the
product, makes a prettier nail, and gives you more satis-

“Your education is just as
important as a Harvard
education, because you, as
beauty professionals, are
critical to helping other people
feel good about themselves,”
said Frank Schoeneman,
chairman and CEO of Empire
Education Group at the
school's eighth annual Future
Professionals Expo.

fied clients.”

Many state board tests tend to focus on sanitation and safety
practices (closing product lids, storing tools properly, disin-
fecting implements), as opposed to proper application tech-
nique and form. From a public health standpoint, sanitation is
the more important concern; however, not testing on proper
form means many students are clueless on how to apply an
acrylic nail to a client’s satisfaction when they get into the real
world, especially if their teacher’s only goal was to teach them
to pass the state board exam.

Christie Tran, president of the California State Board of
Barbering & Cosmetology (BBC) and a licensed nail tech, says
the state board’s main focus is to ensure the licensee has the
skills and knowledge to perform safely on consumers. “There-
fore,” Tran says, “the licensing exam is meant to test that
minimum level of competency across a general scope of prac-
tice. The goal of our exam is not necessarily to keep up with
all industry trends and technological advances, but to make
sure all licensees understand the basics to keep their clients
safe.” Tran adds that is costly to the BBC and cumbersome for
licensees each time it alters the regulated scope of practice or
various mandated protocols, “so we are hesitant to alter our
regulations unless something new becomes widely utilized
and incorrectly applied to consumers.” The BBC’s 20 field
inspectors and four members who are industry appointees
keep the BBC up with industry evolutions and product and
equipment advances as relevant, she says.

Inconsistency from state to state on hours required to sit for
the test and what is tested and what’s not is another obstacle.
Alabama requires the most hours at 750, while Alaska requires
the least at 12 (and Connecticut doesn’t even require licensing
to do manicures and pedicures). Some states approve appren-
ticeships and many don’t.

In recent years, a number of states have standardized
their exams by using a national test created by the
National-Interstate Council of State Boards of Cosme-
tology (NIC). As of 2011, there are 29 states that use the
NIC written exam in nail technology and 21 that use the
NIC practical. A national test is likely a step in the right
direction, though schools, graduates, and salon owners do
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voice concerns about which topics should be covered on
the test and if the test is challenging enough to techs who
hope to immediately begin servicing clients.

Mary Manna, a member of the NIC’s National
Examination Committee and a licensed nail tech,
says the NIC does listen to and regularly address
those concerns. “We update our exams every five
years to make them current. We've just finished the
five-year job analysis on esthetics, which included a
booth at a major beauty show, from where we reached out to
licensed professionals. We asked them to go through a survey,
which listed all of the procedures that could possibly be
covered in an exam and had them rate the procedures in
order of importance,” Manna says. “So it really is licensed
professionals and the industry itself that tells us what we
should be testing entry-level graduates on.” The next five-
year job analysis on nails and the subsequent exam updates is
scheduled to start in 2013.

A final obstacle to teachers is that non-traditional students
are frequently attracted to nail schools, allured by a career that
gives them the opportunity to create a flexible schedule or to
pursue a lifelong passion stoked by drugstore nail polish as a
child. That said, these students may be older and have other
priorities and commitments, such as children and full-time
employment. Indeed, a recent NailsMag.com web poll found
that 44% of licensed nail techs started their nail education
when they were age 25 or older.

ELEVATING SCHOOLS

That’s not to say that schools haven’t seen improvements in
the past few decades. They have. Paul Barry, president of

Barristar Student Services, a beauty school student resources
organization in its 25th year, says, “Schools have gotten much
better. They have better instructors and have become more
sophisticated. Chains came in and purchased a big chunk of
mid-level schools and set them up. Big names, such as Paul
Mitchell, Tigi, and Aveda, have stepped up the bar in schools.
Schools in general have a much cleaner look. Accreditation
has become bigger. Funding has changed dramatically.”

Nail manufacturers have helped schools step up too.
Through its School Partner Program, CND elevates nail
programs that meet certain criteria (including being accred-
ited, having on-site instructors present for all trainings, and
displaying superior instruction and sanitation standards). Jan
Zanettini, CND’s national sales manager schools/spas and a
licensed nail tech, says, “We have had wonderful feedback
from Partner School alumni, who return to schools to partici-
pate in advanced education and aspire to become CND educa-
tion ambassadors, assisting with trade shows and
events.” Benefits current students at CND Partner Schools get
include mentoring from existing CND education ambassadors,
with possible referral and placement into spas and salons.
Zanettini says, “Schools should make decisions to partner with
vendors that will benefit the growth in admissions, education,
clinic service, promos, and retail opportunities.”

Backscratchers Salon Systems Inc. also focuses on helping
nail schools and students, a topic close to the heart of

“Do you want to know who I learned from in
nail school? The girl sitting next to me. The
instructor was a cosmetologist who specialized
in hair and knew nothing about nails.”

company CEO Michael Megna, whose father once owned a
beauty school. The manufacturer regularly sends its educa-
tors to schools to teach students nail theory and do hands-
on demos. During its visits, the manufacturer educators are
encouraged to impart real-life tips. “Some of my indepen-
dent product demonstrators are salon owners. They share
information on what has worked in their salon. I encourage
my educators to give classes their experiences, to let students
know the ups and downs of being an owner,” Megna says. In
addition, Backscratchers’ website includes a “student
portal,” which includes special promotions, student
contests, state board links, and a place for students to publi-
cize their nail pictures.

And schools that make improvements can expect to reap
the rewards down the road. At Royal Beauty School, Johnson
reports, “Nail program enrollment has gone up tremendously
because word has gotten out. When I started, the program
had six students, and now at times we have as many 21.” Nail
school experts including Johnson help us identify nine ways
we can improve nail schools across the board for enrollment
increases, more satisfied graduates, and more success in the
real world. >>>
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1. Have a dedicated nail instructor. Employ instructors
who have worked as nail techs and who are passionate about
nails specifically. “Forcing the cosmetology instructor to
teach the nail curriculum when they do not have the knowl-
edge or desire is detrimental to the school’s reputation and
program,” Zanettini says. “I believe that an instructor can
make or break a school’s program.” Schools should also
require that instructors continue to train and update in tech-
nique and along with changes in innovation, Zanettini posits.

It’s also generally good practice to hire instructors who are

also educators for a specific nail product line, as it usually
means they are constantly being trained, are up to date on
trends, are well networked, and attend major beauty shows.
2. Offer support to the nail instructor. We have all
seen day spas in which the nail services felt like an after-
thought, with no marketing to speak of and no technical or
networking help. Sadly, this same problem happens in
beauty schools, in which cosmetology or esthetics instruc-
tors get preferential treatment over manicuring instructors.
Make sure nail instructors are afforded continuing educa-
tion opportunities, have well laid-out classrooms and prep
areas, and promote their services at the school’s salon.
Essentially whatever support you offer to the other program
instructors should be offered to the manicuring instructors
as well.
3. Teach beyond the state board to real-world strate-
gies, including money-making lessons. So many new
nail technologies and trends have appeared in recent years,
and they must be added to curricula. The list includes brush-on
gel-polish, full-coverage nail coatings like Minx, waterless
pedicures, stamping nail art, water marbleizing, 3-D gel and
acrylic art, magnetic polish, and a variety of polish textures
from matte to crackle. “I've tweaked the curriculum to reflect
new techniques/trends and of course the additional safety
measures involved with new techniques,” King says. “I think
it’s important to have more salon style classes/training so
everyone across the board can value this career,” she continues.
“Too many new nail techs sell themselves short and work for
very little money.”

Johnson encourages her students to bring in YouTube
videos of aspirational nail designs. After completing the offi-
cial hands-on lesson of the day, Johnson allows for “play
time” where they try to recreate the design from the video.
“Most of the time I know how to do what the student found
on YouTube or I'll figure it out. Then it becomes a class for
me and for them. My students know once they complete
their assignment it’s play time. Plus it keeps my class from
getting boring.”

Once students gain confidence in technical skills, it’s
time to move on to business building. This includes a basic
bookkeeping class. If none of the current nail instructors
have worked in a salon recently, then bring in a guest
speaker, such as a reputable salon owner, to give this
lecture, suggests Lenhart.

4. Increase nail
programs nation-
ally to at least
600 hours. It’s
near impossible to
add things to the
curriculum such as
full-coverage  nail
coatings or book-
keeping if the course
is only 100 hours. In
the U.S., only 10
states — Alabama,
Arizona, Arkansas,
Kentucky, Nevada,
Oklahoma, Oregon,
Tennessee, Texas,
and Washington —
require 600 or more
hours of school to
get licensed, with the
rest all requiring less.

There is no magic
number of hours that a program needs to be successful, but
600 is a good benchmark because it’s generally the bare
minimum to be considered for certain types of national and
state funding.

King suggests, “Require more extensive commitments
from the students and staff. If the state requires less hours,
then offer a grad program or an advanced techniques
seminar.”

5. Offer student competitions. Vanessa Sifuentes, a June
2012 graduate of Beyond 21st Century Academy, Santa Fe
Springs, Calif., said school lived up to her expectations
because “it gave me the experience of entering in student
competitions along with in-house school competitions that
help prepare each student in building up skills and speed.”

Empire Education Group’s Future Professionals Expo is
the largest student competition and tradeshow in the beauty
industry. “We often hear feedback after the show from
vendors who were thrilled with the students, their profes-
sionalism, and their eagerness to learn new tips and tech-
niques,” says Angela Watson, director, public and media rela-
tions for Empire. “Fortunately, the biggest challenge for us is
not participation, rather accommodation. As you can imagine,
getting 2,000 students to Hershey, Pa., for the weekend is
quite an undertaking.” The school keeps the competition fresh
by adding a new category almost every year that speaks to
industry trends. For the 2012 show, the school added
“Styling for the Red Carpet.”

For schools that can’t handle the logistical challenge of
an in-house competition, another option is to take students
to a competition organized by another group. At the Barri-
star Student Forum in Anaheim, the Long Beach Hair-

o X .|

Karyn Lenhart had such a great
experience at Citrus Heights Beauty £
College (where she earned her
esthetics degree) that she went
back to the same school for nails

several years later.
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dressers Guild runs hair, nail, and make-up competitions
just for students. Barry says, “For students, it is really
valuable. The prize is the journey not the destination.” He
says they purposely do real-life-style competitions (not
fantasy nails, make-up, or hairstyles), so students get
useful experience. “We give lots of trophies away, including
to the teachers who helped them,” Barry says.

6. Offer free continuing education classes for the life-
time of the professionals’ career. Color My Nails School
of Nail Technology in Midvale, Utah, offers continuing
education to its alumni. Owner Jamie Comstock explains, “I
think it’s important to do continuing education. I invite
current students and alumni. Let’s say we’'re doing nail art
tomorrow. All of my past students know that they can come
in for free to take a refresher course. We figure those alumni
will refer us more people.” She adds that for students who
postpone taking their state board exam, it’s also a great way
for them to get a refresher.

Also provide your students with lists of outside continuing
education classes they can take, whether your state requires
it or not (only 13 do), and a list of places where they can find
this information in the future. “It seems that nail profes-
sionals are not as quick to invest in the future of their career,
such as hairstylists,” says CND’s Zanettini. “CND is changing
this thought pattern with all of our Master Certification
Classes and online consumer referral programs.”

7. Update the kit to include the newest technologies
and real-world quality products. The kit should include
products like colored acrylics, gel-polish, hard gels, embel-
lishments, and quality brands that the students can continue
to use on their first job. If you’re concerned that upping the
quantity and quality of products in the kit will raise the cost
of tuition, then just think about it being an up-front cost,
instead of a cost several months down the road when the
student spends her own mone_ to bu  better _olish base

We at NAILS Magazine want to
be part of the positive change
in nail schools. To that end,
we have just launched a new
e-newsletter specifically geared
toward improving nail school .
from inside the classroom and
out. Dubbed Nail School News,

it will give nail instructors,
school owners, and other bea ity school
employees the edge to attract the best students,
educate students for the real world, and increase
your job placement rate. Sign up to receive Nail
School News at nailsmag.com/enews/signup.

Silk and linen wraps are only
done at 31% of nail salons
(according to NAILS'
2011-2012 Big Book), yet a
wrap practical appears on
many state board exams. This
is in contrast to nail art, which
is done at 89% of nail salons,
and brush-on gel-polish,
which is done at 79% of nail
salons, but which are
generally not tested on state
board exams and frequently
not covered in nail schools.

coat, nippers, clippers, etc., anyway.

Reaves says, “I purchase sample kits with my own money,
and I ask for free products from manufacturers so my students
will know there is more than just the product line they have in
their kits. To get free samples, I call, get samples at networking
events, beauty shows, send e-mails, and I will beg if I have too!”
Reaves also gives students a list of all the manufacturers and
their websites so students can also go online themselves and
search for samples.

8. Use modern technology to students’ advantage.
Johnson is excited because the school she works for is getting
ready to launch a YouTube channel. She sees this as a great
opportunity both for recruitment and for students who miss a
lecture to easily make it up. In addition to YouTube, schools
should have presences on Facebook, Twitter, and LinkedIn to
establish connections with potential students before enroll-
ment, to assist them during school, and after graduation to
help with job placement.

9. Enforce stringent standards for applicants to
ensure they are ready and willing to learn nails.
Harvard Law School doesn’t let in just anyone, and neither
should nail schools. Require a real application that includes
questions about applicants’ motivation and have them take a
test to show their knowledge and interest. We need to ensure
that entering students are enthusiastic about learning, respon-
sible enough to repay their loans, and will contribute to the
field once they've graduated. Be frank with students during
orientation, and let the uncommitted ones go for now, to
potentially come back when they are truly ready.

To reform our nail schools, we need commitments from
everyone — the schools themselves, of course, but also the
students, nail manufacturers, licensed nail techs, state boards,
salon owners, and federal and state-level governments. But
these commitments should be easy for those of us who truly
love the nail industry as both a career and a passion.

Or, as Barristar’s Barry says, “We have a great industry with
great people who are smart and talented and caring. Go to
beauty school. Go to nail school. You get out of it what you put
into it. It’s so rewarding.” [
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Bet Big, Win Big:

Allison Baker Lands Top Spot on Top 25 List

After dabbling in competitions for years, nail tech Allison Baker started this
year out with gusto by keeping her competition schedule full and her product
applications perfect. Her hard work paid off — landing her in the #1 spot on
this year's Top 25 list above a group of very talented and competitive nail techs.

Allison Baker

Allison Baker has been a nail tech in southern Oregon for 15
years, and an educator for EZ Flow and its sister companies for
10 years. She is the owner of Nail It! Professional Nail Studio

in Medford, Ore., and travels the world educating for EZ Flow.
NAILS asked Allison about her outstanding year of competing.

NQ What competitions did you enter this year?

ol It all started with the Nailympics in London last September. |
didn't place individually but was part of the winning team entry,
and | got the taste [for competing] back. After that | competed
in Sacramento, in the Nailympics USA, at ISSE in Long Beach,
Premier Orlando, and IBS Las Vegas. | also just competed at
the Nailympics USA again in June. (Ed note: Those results aren't
included in the 2011-2012 Top 25.)

wog. What led to your increase in competing this year?
My big push came from the director of education at EZ Flow,
Dennise Mason. She threw me into the London Nailympics, and
since then she's been my biggest cheerleader.

How do you feel about your competitions this year? Do you
NQ plan on competing next year?

I'm really happy about this year. | did better than | ever
expected to. | do nails full time in my salon and | educate
worldwide for All and EZ Flow, but the level and style of nails
in competitions is so different. | have been extremely surprised
with myself. I'm naturally a competitive person and my worst
critic. | do plan on competing next year. There's always room
for improvement.

1. An example of Baker's exquisite nail embellishment
designs, incorporating color fades, 3-D nail art, and

What is your favorite competition category?

D asymmetrical stiletto sculpts. 2. Allison's entry for the
ol I'think I would have to say stiletto. They're challenging but | Perfect Match competition that earned her and her
love the way they look. It's also my favorite shape to wear. partner Nikki Payton 2nd place

>>>
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»-C What win are you most proud of?
a Definitely my second place spot in Perfect Match at IBS
Las Vegas with Nikki Payton. We work together in the salon
and in January | somewhat forced her to partner up with me for
that event in Long Beach. She had never competed before and
was extremely nervous. | made some mistakes and changed
applications on her last minute and we blew it. It was a disaster
to say the least. We decided to give it another shot in Vegas
and things just clicked. They called our names for second place
and | really don't think | have ever seen Nikki more shocked and
excited in my five years of working with her. | was so happy and
proud at that moment and still am. Our trophy sits in between
our tables at work.

What is the greatest challenge in the competition arena?

€ How do you deal with it?

Time and temperature. | always seem to be pushing the
time limits and rushing to finish. It seems at the beginning it's
plenty of time but when you are trying to create that “perfect”
set of nails it just flies by. It is always freezing cold too. My poor
models sit there for hours at a time through the competition
and then judging turning blue and shivering. Product doesn't
work optimally in the cold either, so that affects my time. My
answer to both: heating pads and Snuggies.

NQ What don't we know about you? What do you do for fun?

a I watch a lot of football games and wrestling matches and
| love to get on my Harley whenever | can and just ride. | call it
bike therapy. When I really think about it, my career is the most
girly thing about me. | love camping and outdoor stuff. | have
two teenage boys that have always been very supportive of
what I do, and I'm also newly married and have five great new
stepchildren, and a wonderful husband.

Allison winning 2nd place at the US Invitational at IBS Las Vegas
in the Perfect Match category, with first place winner Trang
Nguyen (right), and third place John Hauk (left).
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(j Erina Ogawa

Erina Ogawa has been in the U.S. for one year
and seven months, living in New York City. It
didn't take long for her to develop an intricate
and tasteful nail art style to make her nail work
into competition caliber winners.

"When | first started doing nails in the U.S,, |
never made crazy nail art stuff, like handpainted
nail art or 3-D because the clients | worked on
in Japan preferred conservative nail styles,” she
says. "I wanted to win first place so | knew | had
to try it. And | found out | could do it, which really
surprised me.

"l was worried though because to make these
detailed nail art tips, | needed a long time, like
one month or more for some, and | thought |

1. Erina Ogawa winning
first place in the Hand
Painted Nail Art category

might lose friends because | could never hang at IBS Las Vegas

out with them and had to work on these designs. 2 and 3. Erina Ogawa's
But when | won at the shows they would Zombie and Brains fan-
celebrate with me when | got back, and this tasy nail art piece with
made me so happy.” the fully costumed model

at IBS Las Vegas

@ Seo Sang-Mi

In addition to competing, Seo Sang-Mi
currently serves as the director of creative
technology for the Korea Association of Nail
Knowledge Services (KANK).

In 2011, she won the Winner of Winners for
Division 3 (Masters) at the Nailympics USA
and London Beauty Expo.

1. Seo Sang-Mi (left) poses with Mi Won Kim, the organizer in chief for Nailympics
Asia 2012 and the president of KANK. 2. An example of Seo's detailed artistry and
vivid imagination on this 3-D nail art piece with a mythological theme

f:;} Shannon McCown

Shannon McCown is an educator for Nubar and
returned to the competition arena this year after
a six-year hiatus.

She had her first ever competition back in
2005 at ISSE Long Beach, and placed third in
the Division 2 Gel Category at the Nailympics in
March 2005.

1. Shannon McCown was all

smiles competing in the Acrylic
Tip Overlay competition at the
Nailympics 2011. 2 and 3. McCown
had two standout fantasy nail art
entries this year, one for the Hot
Dog theme at Premiere Orlando,
and the other was When Pig's Fly at
IBS Las Vegas.

178 NAILS MAGAZINE SEPTEMBER 2012



J A

The Source for Pedicure Spas

WWW. jausainc.com
www. pedispafix.com

“Our best sellers” 5

Cleo Dayspa is engineered to provide many years of reliable service. The chair is equipped
with “Relaxor” brand vibration massage with soothing “Heat” which functions concurrently
as well as independently of the massage mechanism. The base is equipped with Pipe-Less
Whirlpool which promotes sanitization yet provides optimal whirlpool experience.

~
—

DAYSPA

CHARCOLOR  Tan i
sase coton [T sone | P (SRR e

Magna Jet Pie-less Motor Geni Jet Motor
(Optional)

@ o N CE BASECOLOR gl Bone Grey  White

CHAIRCOLOR  Beige Burgncy| Gpico|
B s

Petra 900 is a culmination of extensive research &
development with which Nail Technicians have come
to appreciate the utilitarian nature of its design
without compromise on its esthetic and beauty. Its /
excellent combinations of economy and practicality /

coupled with esthetic design have made Petra 900 !

the best seller perennially. !

he: 646.463.1633 Parts&Service: 631.243.5300 | ¥ J&A USA
- —H.-th www.nailsmag.com/fifi/20267



@) Viv Simmonds

The Australian fantasy nail virtuoso,
Viv Simmonds, had another fine year
of competing and creating excellent
works. She got off to a strong start with
a first place win at ISSE Long Beach in
the veteran category for 3-D Nail Art.
Then Simmonds took home two second
place wins in the veteran categories

for 3-D Nail Art and Fantasy Nail Art
at Premiere Orlando. Viv often has her
work published in leading international
nail magazines.

1. Viv Simmonds created some awe-inspiring designs this past year. 2. These mythical
fantasy fingers were made complete by her Helen-esque model Fiona Otten. 3. Her
Dog Show theme entry for IBS Las Vegas featured award winning pooches of nearly

every variety.

@ Tri n a N go Trina Ngo of San Jose, Calif,, finished the

year strong with a first place entry for
Trina Ngo scored some early points in the Soak-Off Gel Manicure category at
2012 at the ISSE Long Beach show with IBS Las Vegas (shown here).
a third place showing in the Soak Off Gel
Manicure Non-Divisional competition. She
continued honing her soak-off gel skills and
scored another third place win in the same
category at Premiere Orlando. The practice
paid off, and culminated with her winning
first place in this category at IBS Las Vegas.
She hopes to continue to compete next

year and improve her skills.

& Ryoko Garcia

Ryoko Garcia won first place in the Hand
Painted Nail Art Veteran category with

a theme of alien life at the IBS Las Vegas
Nailpro competition. "I couldn't believe that
I won,” says Ryoko of her win. “I was so
impressed with the other entries it took a
minute for it to register that | won.” M

1. Ryoko Garcia holding both of her first place tropies for IBS Las Vegas veteran

categories Hand Painted Nail Art and 3-D Nail Art. 2. Garcia's prize-winning entry
for the Hand Painted Nail Art category from the show featuring a space alien theme.

180 NAILS MAGAZINE SEPTEMBER 2012



ban | | A<

EUROPEAN TOUCH"

Rerate Sra”

~ly

FINGERTIP CONTROL OF EVERY SPA FUNCTION e HIGHEST LEVEL OF HYGIENE CONTROL IN THE INDUSTRY
POSITION YOURSELF UP CLOSE FOR TREATMENTS WITHOUT SACRIFICING YOUR OWN COMFORT

THE ULTIMATE TECHNICIAN'S TOOL

HAS NEVER LOOKED SO GOOD.
7/%45 mmy/fﬂé/m oLonts bt bestsetl

INenal » Spa’ fe rtures the
/ Cle n Touc | Pipe- “ree® tech />l gy

Faster. Clean Touch system disassembles and
reassembles quickly and easily, saving so much ¥
time that some salons are able to add several extra g

appointments each day.

The rea ‘ers :
choice  aa Easier. Clean Touch was created with the help of nail EUROPEAN TOUCH-
6 years technicians. It's no wonder 83% of nail techs prefer " T AT
a”td . the Clean Touch system to other pipe-free systems.
counting: ) o . Call today for more information or
Better. Most clients prefer the invigorating to find a dealer near you

der-foot wat f Clean Touch.
unaeriootwater massage ot t-ean foue 800.626.6912 www.europeantouch.com

www.nailsmag.com/fifi/20193



\WihyallUs'e
Brofessional
Procuctss
A Handout
for Clients

As a professional, you choose products
you believe deliver the best results.
Because of your careful selection, clients
recognize something different about their
nails when they come to you instead of
doing their nails at home. Do you ever
take the time to educate clients about the
benefits they receive from the products?
Use the handout on the next page to
explain the why of your product choices.

When you take the time to educate clients, a
couple things happen: Education underscores
you as a professional, and it gives you an
opportunity to set your salon and products apart from the
seemingly limitless options available. Educating clients also
builds loyalty, both to you and to the products you use.
Maybe you're uncomfortable sharing all the benefits of
the product because it’s something you offer as a retail item,
and you think clients will be uncomfortable with what could
be viewed as a “sales pitch.” Consider the drawbacks in this
way of thinking. First, if you have a superior product, why
would you withhold what you know from someone who
could benefit from it? Second, if a client needs the product
(lotion, cuticle oil, fast-drying top coat, for example), she is
going to pick it up somewhere. Why not from you? Don’t
feel guilty about making the sale. You’re providing the client
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with something she wants or needs; plus, it will be to her
benefit to use a trusted product.

You've been in the position of the client before. Think
of the times you have asked a professional you trust for a
product recommendation. Maybe you wanted to know the
best whey powder to buy, the best supplements to use, or the
benefits of buying $120 shoes over the pair priced at $34.99.
You were hoping someone would help you understand the
benefit of one product over the other so you could make
an informed choice about which product was best for you
based on what you value most.

We've compiled 10 reasons techs say they choose
professional products over consumer products. Read
through to see if you agree, and feel free to share the
handout with clients to remind them of the benefits you —
and your products — provide.
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An Open Letter to My Clients:
Why | Use Pretessional Procducts

The products | use in the salon aren’t the same as those available at the drugstore.
Here's why | choose professional products over consumer goods:

My job is not only to make hands and feet beautiful, but to deliver consistent results. Every product | use has been
repeatedly tested and has met the requirements of demanding nail techs who put their signature on clients' nails
multiple times a day. | trust the products to do what I need them to do — every time.

As a nail tech, | read, study, and network to learn about the newest products available. It's my privilege and
responsibility to bring the latest and greatest to my clients. But just because it's new, doesn't mean it's better; it's my
hope that you trust me to help navigate through splashy marketing to recognize a great product, instead of falling for
flashy pictures and false claims. You can be confident the products we use in the salon stand up to their claims.

Just as mass-market products, such as supplements, cereals, and so many other items, can be stretched with filler, so
can beauty products, such as lotions, oils, and polish. | make sure the professional products | use and sell are made
with safe and useful ingredients.

When | choose professional products, it means | have immediate access to a real person who is able to answer questions
about the product. That support gives me confidence | can get answers for any concerns | — or a client — may have.

Professional products have multi-uses, where consumer products seem to be formulated for one specific area of the body.
Clients can save money and | can reduce costs by purchasing professional products that work well in various applications.
For example, | can use a scrub that is gentle enough for the hands but still effective on the rougher skin on our feet.

Because many professional products have been formulated by techs in the industry who saw a specific need, the
products perform better. This is why so many nail techs hear, "My manicure lasts so much longer when | come to you.
| can't get those results from product | would buy at the drugstore.”

| know professional products are created to help me make my business better. Mass-marketed, consumer products
depend on marketing and volume of sales. The products | choose are manufactured by companies whose clients are
the professionals. These companies depend on our repeat business to build their brand, so they want to make sure
they deliver exceptional merchandise to earn my loyalty, and in turn, the loyalty of my customer.

Professional products offer small business owners a way to expand their business. As a nail tech, | can work only a
limited number of hours a day, which caps the growth of my business. By offering professional products, | am able to
offer clients what | see as a better option on products they already buy. This not only benefits my clients, it also helps
grow a locally owned business.

I'know how fun it is to try and buy new beauty products! It's exciting to offer my clients products they can't get anywhere
else. It's especially satisfying when | can find products from boutigue sources that offer small-run, specialty items.

| want you to feel speciall Anybody can walk into a box store or a drugstore and purchase a lotion, polish, or cuticle
treatment they've seen advertised on TV or in a magazine. | want you to know every product you use has been hand-
selected. I hope every product you use in the salon or take home from the salon indulges you and makes you feel beautiful.
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reader nail art

{TOP TOBOTTOM}

Amazingly Beautiful at Mountain's
Edge Salon, Albion, Idaho

Vintage Beauty Co.,
Charlotte, N.C.

Nails by Rosa, Palm Springs, Fla.

{TOPTOBOTTOM}

Rejuve Salon Spa,
Raleigh, N.C.

Pointe-a-Pierre, Trinidad & Tobago

Tangee's Nails & Tanning,
Bloomingdale, Ohio
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{TOP TO BOTTOM}

Montebello, Calif.

Kissimmee, Fla.

Personalities Salon,
Queen Creek, Ariz.

(continued on page 192)




ADVERTISEMENT

nails mall}

Flowery Professional

Don't settle for imitations! The Original Swedish Clover Red Fot Fil by
Flowery features a rigid unbreakable handle that requires less pressure
when reducing calluses and smoothing rough skin. One side is 60 grit for
tougher jobs, the other is 100 grit for leaving feet silky smooth. Washable
and long lasting, the Original Fot Fil will not peel or break! Available in its
signature red color; in pink with an embossed pink ribbon in support of
breast cancer awareness; and in green with the new comfort grip.
Flowery Professional

(800) 347-7456

www.floweryprofessional.com

www.nailsmag.com/fifi/20210

Light Elegance

Light Elegance's Pedi-Cure Kit is a great kit for
techs who want to get into gel pedicures. It
comes with everything needed to get started
including a Pedi-Cure Lamp, Bonder, Super-
Shiny, Cleanser, Gel Polishes, Dry Glitters,
Perfect Files, an Oval Application Brush, and
an application guide.

Light Elegance

(888) 745-4030
www.lightelegance.com
www.nailsmag.com/fifi/20211

Mehaz

Mehaz Professional Ingrown Toenail
Lifter: the ultimate tool to care for ingrown
toenails! One end is curved to easily lift the nail away
from the skin; the other end is a spatula to apply antiseptic
cream right where it is needed. This 6" stainless steel tool is
hand crafted in Solingen, Germany and features a secure grip
handle design for control, even when hands or tools are wet.
Treat your clients well with premium tools from Mehaz.
Mehaz

(888) 225-6342

www.mehaz.com

www.nailsmag.com/fifi/20170

For more information on advertising in this section, call 310.533.2465 (Michelle Mullen) or 310.533.2412 (Mary Baughman).
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AHTOIHG: Lo Dris

The #1 Choice for the Professional
Proven Quality and Durability for over 40 years
Antoine de Paris ° Cobalt Inox Stainless Steel Box Joint

CURETTE ORIGINAL WORLDS BEST
DOUBLE SCOOP ACRYLIC NIPPERS CUTICLE NIPPERS

$15.00 ea. $25.00 ea. satin $25.00 ea.
Reg. $25.00 each Reg. $35.00 each Reg. $35.00 each
Double sided Curette for $2.00 extra for gold Single or Double Spring
cleaning under the nail Single or Double Spring #12 - 3Imm
bed & perfect for #11 Acrylic Nipper #14 - 5mm
ingrown area. Box Joint 5mm 1/2 Jaw #16 - 7mm
2mm & Imm Triple Reinforced Jaw
4 4 .
4
A

MICRO MOTOR DRILL
LIGHTWEIGHT & POWERFUL

#300 Micro Motor Drill
Variable Speed & Lightweight for the
Professional.

Regular price $500.00

$300.00 nctudes sates Tax

25,000 RPM’s

1 Year Manufacturer Warranty
Forward & Reverse

Varied Speed Control
Optional Foot Pedal
Lightweight Hand Piece

Made in the U.S.A.

Visit our New Online Store for Our Full line, Scan * Shop * Save
New Items and Great Savings Daily!

£ www.antoinedeparis.com
“Like us” for discounts 1 _800_222_3243

www.nailsmag.com/fifi/20185




wWant 1o s¢ -

reader nail art pour nai
vt heve?

{TOP TOBOTTOM} {TOPTOBOTTOM}

Color Me Kandi @ Nail Tech and More, Sculptures, Vicksburg, Mich.
Hampton, Va.

Sweet Tips By Tonya at Azia B,
Glamor Nails, Raleigh, N.C.
Bound Brook, N.J.

MJ's Barber Shop & Salon,
Henrico, Va. Garden City, Kan.
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Just e-mail digital pictures of your art to Sree.Roy@bobit.com;
please include your name, salon name, city, state, and phone
number. Or, mail printed pictures or the tips themselves to Sree
Roy, 3520 Challenger St.; Torrance, CA 90503. All submitted nail
art will also be considered for publication on www.nailsmag.com.

{TOP TO BOTTOM}

Nail Divas Salon,
Grover Beach, Calif.

Just Teasin’ Hair and Nail Salon,
Lolo, Mont.

Genesis Salon, Fitchburg, Mass. [




[ nG SFH
“We Redefined (E[zﬂancz to gl)zdicurz Spa”

Kidde

1-800-630-4776 | Local: 972-271-0806 | WWW.PROSPA1.COM
2260 Merritt Dr, Garland, TX 75041

www.nailsmag.com/fifi/20244
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Tweezerman's Cobalt Stainless
Steel Cuticle Nipper is an award
winning premium nipper with
sharp, hand-finished tips and smooth
double spring action to deliver the
@7 ultimate in precision and performance. It
,f’ can withstand repeated sterilization without
"frustlng or corroding, and is available in 1/4 (small),
1/2 (medium), and full jaw sizes.
(888) 745-4030 x20317
www.nailsmag.com/fifi/20317

Orly is launching a limited-edition Magnetic FX line of
nail lacquers with a smooth, shimmering formula that is
infused with metallic particles for fun and unique designs.

The easy to use formula comes packaged with

an exclusive, customized magnetic design tool
to create unique nail designs. While the nail is
still wet, hold the design tool close to the nail
without touching it for 10 seconds. Particles in
the lacquer will gravitate toward the magnet,
creating a 3-D design on nails. The colors
are Force Field, Paint On Electron, and
Opposites Attract.
(888) 745-4030 x20319
www.nailsmag.com/fifi/20319
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Estelina’s Spa Products has a new line
of summer and spring flavors for its Satin Skin
Scents Hand & Body Lotions. The tropical formulas
are formulated for an all-day and all-over indulgence
and come in scents Exotic Jasmine, Tropical Molokai
Mango, Fresh Cucumber Melon, Crazy for Coconut,
Honeysuckle a La Mode, and Exotic Passion Fruit.
(888) 745-4030 x20318
www.nailsmag.com/fifi/20318

Dazzle Dry's Jeweled Effects line
of polishes are glittery, luminescent
lacquers that can be brushed over
solid colors for an incredibly reflective,
true jeweled effect. Mix and match for
stunning multi-faceted depth. The colors
include Sapphire, Amethyst, Fire Opal,
Yellow Topaz, Emerald, Blue Topaz,
Citrine Jewel, Diamond, Ruby,
Amber, Garnet, and Tanzanite.
(888) 745-4030 x20320
www.nailsmag.com/fifi/20320

OPI announces a new limited edition line of Outrageous Neons, the
brand’s first neon lacquer. The mini-pack includes a neon white base
coat and OPI Top Coat, as well as five vivid shades. The essential
step for achieving the best results is to prep nails with one coat of
neon white base, followed by two coats of neon lacquer. The colors
will dry matte, but adding one layer of OPI Top Coat results in bright,
bold color with a shiny finish. The colors are Ridiculously Yellow,

Formidably Orange, and Rioutously Pink, and Seriously Purple.
(888) 745-4030 x20321
www.nailsmag.com/fifi/20321




Essie is taking neutrals to a higher place with its new
Yogaga Collection. This collection of subtle shades embody
everything that is easy and fool-proof about nail color. While
on the flip-side, the shades are squarely on trend, coninciding
with several consecutive seasons of runway designers choosing
natural shades for hands and feet. The colors are Spinning Again,
Marathin, Gym Dandy, Pilates Hottie, Boxer Shorts, and Yogaga.
(888) 745-4030 x20322

www.nailsmag.com/fifi/20322

Nail Republic’s Nails In Minutes are easy
application adhesives that can be applied
in minutes to get an intricate nail art look
that lasts up to 10 days. Apply the different sized
designs onto nail beds and file off the excess. No worry
about dry time and clients’ hands are ready to leave the
salon smudge-free immediately after application.
(888) 745-4030 x20323
www.nailsmag.com/fifi/20323

Layla Cosmetics’ Ceramic Effect Nail Polish
Line offers 65 innovative and fashionable
colors that embrace trends while staying
classic. The polishes require no base
coat and dry to a high, ceramic-like i~

shine that will not stain nails. The long-
lasting and quick-drying formula uses

pure pigments and includes iridescent .":

pearls for an added effect to capture _;f-:é-
attention and dress nails in an elegant iy -
" - and decisive way. ™
- : e

— . (888) 745-4030 x20324
. www.nailsmag.com/fifi/20324

SpaRitual's new Instinctual Sand Scrub is scented '“‘-w
with exotic Indonesian ginger and formulated with
white sand, volcanic black sand, and Moroccan argan
oil to help eliminate impurities while nourishing and
SPAR‘;TM moisturizing skin. Free of synthetic dyes, parabens, or
EXROK oy it samit ¢ 8T petrochemicals, SpaRitual’s Instinctual Sand Scrub will
g e leave clients' skin feeling soft, smooth, and refreshed. >>>
(888) 745-4030 x20325
www.nailsmag.com/fifi/20325
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DECO POLISH RACKS

Variety
doesn’t
have to end
with polish.

sophisticated and
modern polish racks.

www.decopolishracks.com

www.nailsmag.com/fifi/20150

NAILS

magazline

How to contact us:

Send business and editorial
Correspondence to:

3520 Challenger St., Torrance, CA 90503
(310) 533-2400, (310) 533-2507 Fax
Website: www.nailsmag.com

Editorial:

To contribute an article, make a suggestion, or ask a question,
contact NAILS at the address above or:

West Coast/Canada Call: (310) 533-2552

Fax: (310) 533-2504

Email: Hannah.Lee@bobit.com

Subscriber Customer Service:
For subscription inquiries, you can:

e Visit our subscriber service section online at:
www.nailsmag.com/subscriptionservices/

* Email us at: subscriptions@bobit.com

* Report an address change, inquire about an order, or solve a problem,
call: (310) 533-2440

* To purchase back issues, books or videos, or give a gift,
visit www.nailsmag.com (click on “store”)

Advertising:

To find out about advertising:

West Coast/Canada Call: (310) 533-2465
Email: Michelle.Mullen@bobit.com
East Coast/International Call: (562) 377-0465
Email: Mary.Baughman@bobit.com

Schools:

If you would like to find out more about our “Partners in Education”
program for schools or to sign up to distribute the annual Career Handbook,
visit our website at www.nailsmag.com/CareerHandbook/
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INM has new summer colors for its Gelavish soak-off gel-polish.
Gelavish applies easily like a polish, cures like a gel, and soaks off in
minutes. The high-gloss shine is durable and won't chip or peel, and
works on both natural nails and artificial enhancements equally as
well. The new colors are Joyful, Enchanted, Eccentric, and Charming.
(888) 745-4030 x20326

www.nailsmag.com/fifi/20326
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California Mango has new Lightening Nail Dry Drops to get polished
nails to dry quickly and evenly. The easy-to-apply dropper makes
applications a snap. Simply wait 45 seconds after polish is applied to
put a drop of Lightening Nail Dry on, and nails will be ready to go in
four minutes or less.

(888) 745-4030 x20327

www.nailsmag.com/fifi/20327

Tiara Style On Nails are delicately designed nail tips embellished
with artistry, and with the Urban Groove collection, nail techs can
add anti-bacterial to the benefits of these pre-designed tips. The
medicated formula used in the nails is certified to kill 96.63% of
common micro-organisms, says the company. And the packaging is
eco-friendly and made from recycled materials. >

(888) 745-4030 x20328

www.nailsmag.com/fifi/20328



“let’s have a play date...

and dish.”

| have lots to share thanks to my
new “play date” and five other
provocative purples. Every one of
them is a delight in any setting.

devil’s advocate

sexy divide

play date

For more information,
call 1.866.313.7845

bahama mama

e

lilacism
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el , -
neo whimsica USA’s nail salon expert.

DBP, Tol d . .
Formaldehyde free Since 1981. essie.com
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Today's Products has a new Miracles Gel
Top Coat Finishing Gel that gives incredible
shine without buffing. The UV-cured top
coat helps prevent yellowing and bubbling
and is applied onto a gel or acrylic surface.
Cure for three minutes under a 36-watt UV
lamp for an incredible shine.

(888) 745-4030 x20329
www.nailsmag.com/fifi/20329

China Glaze's New Bohemian Collection
has free-spirited colors that will leave you
mesmerized as the color shifts and moves
across the nail, traveling with the light. The
chrome-like finish radiates with high-shine
and intense color, captivating your senses
with every twist and turn. The colors are
Unpredictable, Rare & Radiant, Swanky
Silk, No Plain Jane, Want My Bawdy, and
Deviantly Daring.

(888) 745-4030 x20330
www.nailsmag.com/fifi/20330

BonBliss offers a small line of sensory
pleasing spa products, focused on single-
use and beauty “on-the-go." Inspired by
deliciously sweet candy treats, these fun and

198 NAILS MAGAZINE

uniquely packaged solid scrubs are perfect
for exfoliating and moisturizing, all in one.
Not only are they great for retail but also for
professional use in spa treatments. The pre-
measured scrubs help reduce over-usage
and are a great way to encourage retail sales.
(888) 745-4030 x20331
www.nailsmag.com/fifi/20331

Akzéntz's Luxio soak-off gels come in
polish-like bottles and brush on easily like
polish, while soaking off in 10 minutes. The
colored gels last for three weeks without any
chipping, smudging, cracking, or lifting, and
have 24 custom colors for your clients to
choose from.

(888) 745-4030 x20332
www.nailsmag.com/fifi/20332

Antoine De Paris’ #43 Combination Point
and Slant tweezers are ideal for quick fixes
after a waxing hair removal treatment.
precise
tweezers feature precise tips and ergonomic
handles to ensure the most accurate work for

Perfect for ingrown work, the

all estheticians.
(888) 745-4030 x20333
www.nailsmag.com/fifi/20333

Alfalfa Nail Escapes
Renewing Rose line of skin care products
will hydrate parched skin while leaving a

Supply's  Botanical

SEPTEMBER 2012

fresh scent of rose. The Hydration Lotion is
for hands, feet, and body and can be applied
daily for moisturizing. The Salt Glow Gel is
an effective exfoliant that makes for a great
pedicure scrub, and the Hydrotherapy Salt is
non-foaming and non-staining so feet can be
softened in a fragranced soak.

(888) 745-4030 x20334
www.nailsmag.com/fifi/20334

>
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Belava's Indulgence Chair is a simple yet
effective accessory to the Belava Pedicure Tub.
The sleek design allows clients to swivel and
recline while the tech performs an effortless
manicure or pedicure, and the foot pad rests
right above the pedicure tub holder so techs
do not get muscle fatigue or cramps.

(888) 745-4030 x20335
www.nailsmag.com/fifi/20335

CHDEs l
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CND's Retention+ Starter Pack is an excellent
acrylic kit for new nail techs, providing all the
essential products needed to start offering
Retention enhancements in the salon. It
creates up to 20 full sets. The kit includes
Pure White and Pure Pink sculpting powders,
CND Liquid, Scrubfresh, Solar Qil, and a 20-
pack of CND Velocity Tips.

(888) 745-4030 x20336
www.nailsmag.com/fifi/20336



nail technicians supply

The
professional’s
destination
~ forall
~ product
| support!

NaiITechSuiopIy.com
N/

. L o —
— FA HATRSARY
- —

A

e ; HARMOE
—— e
-

REDESIGNED WEBSITE

NEW!

Py C_‘ _\‘-' S &
gengh) HARMONY Avvistic: BZFIOW cucero

NAIL DESIGN e
Nail Sysiems

We've Given Our Site A Makeover To Better Service You.

Visit our newly redesigned website www.nailtechsupply.com for all your
education and product needs. Same address...Different look.

Specials & Discounts
An online warehouse offering discounts™ of 40% - 50% - 60%...or more...

Special Support Center HOTLINE: 800-473-6062
Features LIVE pro support ~ 9:00AM — 4:00PM (CT): product inquiries/questions/

nail education/how-to’s. An expert to answer your questions. Smart Phone?
Scan me
NailTechSupply.com is your “Super Store,” with every brand and product line... to receive

. . . Di t
if you don’t see it, just ask — we'll get it for youl! seoun

or use promo code:

0,
Products proudly sold exclusively to licensed nail professionals and cosmetology students. Ha ppyTeCh20 %

. g ! ) X
must register with authorized Student ID or State License # at checkout

www.nailsmag.com/fifi/20279
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Backscratchers' Divine Design Fimo Cane
flowers are pre-sliced and come in a variety
of colors to complement any nail design. Use
either a small drop of Emergency Stikr from
Backscratchers or clear nail polish where nail
art is to be applied. The flowers can also be
used with gels and acrylics.

(888) 745-4030 x20337
www.nailsmag.com/fifi/20337

Duri's fall 2012 collection, The 12 Shades of
Desire, offers a range of deep shades from
a bold green and orange to a subdued
brown and red. The colors are Bedroom
Talk, You Belong To Me, Behind The Closed
Doors, Oh, My!, Undisclosed Desires, and
Blinding Obsession.

(888) 745-4030 x20338
www.nailsmag.com/fifi/20338

Entity's Rainforest Pedicure Kit uses rich
nutrients, exotic ingredients, and curative
energies to revitalize skin as well as the soul.
The soak, scrub, mask, and nanotechnology-
based in harmony for an
experience that is sumptuous and relaxing to

lotion  work

all senses. The products are inside recyclable
packaging, and each purchase supports the
use of renewable rainforest crops.

(888) 745-4030 x20339
www.nailsmag.com/fifi/20339
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Hand & Nail Harmony's new Gelish Soak-
Off Gel Polish collection for fall 2012 is titled
House of Gelish. The collection of eight

inspiring colors offers a unique twist on the
classics that you're used to, with shades
that will complement any wardrobe. The
colors are My Favorite Accessory, Backstage
Beauty, Cocktail Party Drama, Cashmere
Kind Of Gal, Taupe Model, Fasion Week
Chic, A Runway for the Money, and Strut
Your Stuff.

(888) 745-4030 x20340
www.nailsmag.com/fifi/20340
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Jessica's Damaged Nail System rebuilds
nails from the foundation to the surface. The
Phenomen Qil heals and rehydrates with
natural jojoba, almond, and rice oils, and the
Nourish Therapeutic Cuticle Formula uses
a pure blend of antioxidant vitamins and
healing agents to feed the matrix of the nail
to stimulate circulation and growth.

(888) 745-4030 x20341
www.nailsmag.com/fifi/20341

Kupa's Upower Carbide Bit is a high quality
bit specially designed for all Upower
machines. The bit is made of 100% premium
carbide and operates at a speed range of
7,000 to 15,000 RPM. The precision flutes
engraved on the bit allow for channeling of
heat energy away from the nail and bit for a
more effective result on the nail.

(888) 745-4030 x20342

www.nailsmag.com/fifi/20342
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LeChat's Nail Architecture Acrylic System
provides strong and durable wear, an easy
application with a superior texture, and a
spectrum of luxurious color powders that
will enhance the elegance and appearance
of any fashionable nail art design. The color
powder collections are offered in individual
sets like the Cabaret collection shown here.
Nail Architecture provides precision acrylic

brushes for meticulous applications.
(888) 745-4030 x20343
www.nailsmag.com/fifi/20343

Light Elegance’s Pedi-Cure Kit is a great kit
for techs who want to get into gel pedicures.
It comes with everything needed to get
started including a Pedi-Cure Lamp, Bonder,
Super-Shiny, Cleanser, Gel Polishes, Dry
Glitters, Perfect Files, an Oval Application
Brush, and an application guide.

(888) 745-4030 x20344
www.nailsmag.com/fifi/20344

L i ‘1

The perfect complement to your gel-polish
service is the high-quality, cost-effective
Versa Cure UV Nail Bonding Lamp from
NSI. Cure fingers and toes with the touch of
a button. Timer settings include 10, 90, and
120 seconds.  >>>

(888) 745-4030 x20345
www.nailsmag.com/fifi/20345



PREMIERE

BEAUTY CLASSIC | 2012

Columbus, Ohio

- photo: enVougue

Taking Beauty
tothe Next Level

hair * nails * dayspa ® business

Register on or before
September 8™ for a $20 savings!

Greater Columbus Convention Center
Columbus, Ohio

Beauty Industry Professionals Only

For more information and to register,
visit www.beautyclassicshow.biz
or call 800.335.7469

Connect @
with us
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M ARKETPLACE

H 30,000 RPM
M Variable speed control
M 10 Hour charge
M Lightweight
hand piece
M Twist locking chuck
W Forward/Reverse

M Full one year warranty with
extended warranty available

Medicool, Inc @ Torrance, CA 90501 @ (800)433-2469 ® www.medicool.com
www.nailsmag.com/fifi/20178

SallyBeauty.com
(B00) ASK-SALLY

www.qgtickles.com » gtickles@aol.com
www.nailsmag.com/fifi/20297

True & Test proven high performance.
LED dryer for less than $200 Now.

*Works with all major brand LED UV color gel.
*All five fingers curing possible.

*Built-in finger groove and thumb depression.
*10, 20, 30 sec. preset digital timer.

*Long life 50,000 hour high performance bulb.
*One year manufacturer’s warranty.

&,} www.toepia.com
J 888.661.4005/631.243.3336

www.nailsmag.com/fifi/20267
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Americanails’ Split Second Nail Glue is a
rapidly drying and strong bonding glue that is
moisture resistant. The glue works great for
nail art, tip application, and quick fixes and is
available in a 2 g. tube, 3 g. bottle, and 10 g.
bottle with brush.

(888) 745-4030 x20346
www.nailsmag.com/fifi/20346

Young Nails ManiQ Color Gels brush on like
polish but cure like gel and soak off quickly
for easy color changes. The colors range from
dark greens and blues to purples and reds,
and Young Nails has come out with seasonal
collections for spring and winter.

(888) 745-4030 x20347
www.nailsmag.com/fifi/20347

European Touch's ElleSpa comes standard
with a full body back massage and vibration
massage in the bottom seat cushion, as
well as a durable steel support frame in the
base and pop-up trays for manicure service
or beverage placement. The chair comes in
colors Cappuccino, Black, and Wine.

(888) 745-4030 x20348
www.nailsmag.com/fifi/20348

SEPTEMBER 2012

Bio Sculpture Gel's Vitamin Dose is a unique
form of vitamins that are essential to the
keratin structure and cell metabolism of
natural nails. It contains ginseng root extract,
a unigue source of the vitamin B-Group;
camellia linensis leaf extract, which provides
a unique form of Vitamin C and flavonoids
essential for the keratin structure and cell
metabolism; and Hamamelis Virginia extract,
which promotes blood vessel health.

(888) 745-4030 x20349
www.nailsmag.com/fifi/20349

LCN's Urea pedicure line has expanded
to include new products to help winter-
proof feet and bring healing to dry, rough,
and chapped skin. The line ranges from
foot creams and sprays to foot baths, all
featuring the main ingredient urea, which
keeps skin hydrated and supple. Urea 40%
is an extra strength skin cream that gives
maximum hydration to very dry skin like
chapped heels. M

(888) 745-4030 x20350
www.nailsmag.com/fifi/20350



M ARKETPLACE

100% Real
Appliqués

MADE IN USA

973.968.7611 salons@incoco.com
www.nailsmag.com/fifi/20263

Mtiym /V\mﬂ;wJ%

Call: 800.627.5839 | Fax: 310.223.2014
Email: salonproducts@americandawn.com

A0l AMERICAN DAWN INC.
www.nailsmag.com/fifi/20155
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Delicate Diamonds in 10 spectacular colors:
Agqua, Black, Gold, Meon Grsen, Lavender, Silver,
Meon Magenta, Meon Orange, Pink Paarl, Fine Rid
Individual Colars $1.00 - Sat of 10 Colors $8.50

954-564-6303 » www.dollarnailart.com
www.nailsmag.com/fifi/20266

=Largest Inspired Collection

on the Web
«100"s of New Amivals Weekly
f
) 23 A\
a2 & 221,
3880
www.BogsRep.com
soles@bagsrep.com

www.nailsmag.com/fifi/20309

DIXON,

Introducing Dixon’s Slim 2-Way Disposable
Buffer. Same great Dixon quality you know and
love in an economical and disposable size.

® No mess!

e Perforated sheets stay neat in box!

® No cracking!

e Stays sharp, long lasting!

® Available in a variety
of colors.

(888) 89-DIXON ¢ www.dixonabrasives.com
www.nailsmag.com/fifi/20252

BMW"&T%&\
NAILART

Plastic Storage Container

* 2pc set - each has 7 compartments with “pop top” closure

* Snap the pieces back to back or hook them together lengthwise.
*# Great for nail art, nail tips and more!

L Nail Art

* Many shapes and colors!
Strings, hexagons, etc.

* Embed in acrylic or gel,
and cap with clear.

* Tons of inexpensive nail
art options! :

www.beautytech.com/shoppe
sales@beautytech.com 1-631-981-1273
www.nailsmag.com/fifi/20160

would YOU
Like to Advertise
In The Marketplace?

PLEASE CONTACT:

Mary Baughman - East Coast
310.533.2412
mary.baughman@bobit.com

Michelle Mullen - West/Canada
310.533.2465
michelle.mullen@bobit.com

NAILS Magazine, 3520 Challenger St.,

Torrance, CA 90503 ¢ 310/533-2400
www.nailsmag.com

These unique fotes from Action Bag Company
are perfect for holding a gift card or nail polish.
Secure contents elegantly with a ribbon closure.
Add a personalized label or add your imprinted
nail salon logo for instant brand building. Call
us at (800) 301-0852 or visit us online for a
FREE catalog and samples today.

www.actionbag.com/NAILS

e
ATWOOD

—
=

“ELECTRIC FIlIN EXPERTS”

We manufacture & distr bute the FINEST
machines & bits available —
GUARANTEED!

We service & repair most “Quality”
machines — quickly.

Call [(800) 451-6733 or

E-mail atwoodindustries.net
www.nailsmag.com/fifi/20147




premiereBIRMINGHAM

The Southeastern Beauty Event

2012

October
2

Artistry
Education

at its BeSt

hair - nails - dayspa - business

For more information and to register, visit
www.premierebirminghamshow.biz
or call 800.335.7469

Register on or before October 20
for a $10 savings!

Birmingham Jefferson Convention Center
Birmingham, Alabama

Beauty Industry Professionals Only

winus oF B




Premier
Nail Source

“The Mail Tech's Best Friend”

SEPTEMBER 2012

I
206-207, 208-209

— N )
BIO SEAWEED GEL

210-211

kenod
O

STAR NAIL

international

S HEET

Deal Sheet shows you all the bimonthly deals offered
by your favorite manufacturers and distributors. Browse
through this issue, brought to you by NAILS Magazine, 213
before doing your shopping at your distributor.

allure |NAIL suPPLY”

Premier Nail Source MNails = Waxing » Beauty » Education

Bio Seaweed Gel 214
Konad

Star Nail *
AllureNailSupply.com

Lexor Inc. Lexor“

Beauty Millennium 215, 217

The Nail Superstore

Nailite Inc.

Supply Source %
NAIL SYSTEM
216

superstore

NAILS L

DISCOUNT NAIL SUPPLIES
magazil

Call your professional beauty products supplier directly

he

219

to take advantage of this month's great deals. Tell them
you heard about them in NAILS Deal Sheet!

SUPPLY SOURCE




/\’/\’ (9 MERICANAILS o ﬂ’ BMEHAZ B | O T o N E

NOUVEAU NAIL

PROFESS|ONAL china 9Iazew COM Sl.rlll'iail::l;

INCORPORATED

MOTHING COMES CLOSER

 tromier ) toune 18001211119 AGORG

Nail Source Phone: (813) 931-3377 o Fax: (813) 961-7221
“The Nail Tech’s Best Friend” WWW. premiernailsource. com W:ant to be notifie.d abl’:'l..lt our Weekly Hot Dezjlls?

Sign up for e mail notifications on our website.

20-CT
(110)

PINK INAIL BASIX COLOR TIPS cRYSTAL HjI'Ef ﬁ 5

GLASS S-T-R-E-T-C-H % E

YOUR CHOICE
FILE | #NBo191 Black 20-CT TOE RINGS
#NB0192 Burgundy (110
#NB0193 Red ™ !
#NB0194 Pink CHOOSE FROM ~ ALOHA  BALl  CRISS FOREVER FUNKY PRINCESS PSYCHE RETRO  TINY  SPIDER 'l
#NB0195 French Pink CHOOSE FROM
#NBO196 Beige 7 COLORS!

CROSS o c s

0STYLES! * wibe i [ L o B e

CELLUCOTTON®| Sanitation Kits | Mr. Pumice |Mr. Pumice |Mr. Pumice |Slim Orange | Onezees Toe | Spa Thong German
COIL ====\=SEEE | Ultimate Pumi Bar | Purple Pumi Bar | Ultimate Buffers 10-Pk. | Separators Slippers Callus Planer

by Graham Foot File
\ u 24-CT. Blades 10-ct.
l #MP102 l

fmstormes  professional | i
—— #5B0407 #NB0212D
'|-|." = 5 f
iz 81 T2 81
81| 81 wihis $1 7781 ¢ $1/ULsH . 81

I>rrr00
MUO-H¥

S0E00aN#

#MP104D

"+ #GPB102
Professional Cushioned Files 20-ct. $4.95 MINI-FILES 100/180GRIT  DISPOSABLE MINI BLOCKS

F Professional Pink Glass File $1.49 #nsoosoL RCTIuc BLOCKS <€ 206 EA « 100-PK $18.95 « CASE (500) $89.95 3
 SANITIZABLE BLOCKS EA. 100-PK CASE

G Professional Buffers 49¢ ea. 50-ct. $19.95

A Black  80/80 #NB0010  100/100 #NB0O11 20-ct. $2.50 15¢ EA. ¢ 100-PK $13.95 ¢ CASE (1000) $119.95
100/180 #NB00T2  180/180 #NBO013
B B Zebra 050 #NB0014  100/100 #NBOOTS BLACK #NB0038  MINI ARCTIC BLOCKS™ (EACH) #NB0040
1007150 SNBOOTE 180/180 £NBOOTS ﬁ ZEBRA #NB0039 100 PACK #NBOO4OP « CASE #NB0040C 1X
USE
U F MINI ORANGE BLOCKS (EACH) #NB0041
Hygienic Files 20-ct. $5.95 Individually Sealed ~ 3-Way Shiner Blocks  {5)'oxck #iNB0041P « GASE #NB00S1C
F I C Black 80/80 #NB0018 » 100/100 #NB0019  100/180 #NB0020 9¢ ENB0037 NAIL BASIX BLOCKS EA. 100-PK  CASE 25¢ oach
. - eac
F L D Zebra so/s0 480021 + 100/100 #NB0022 + 100180 #0023 Yellow Manicure ~ NB0004 NBOOO4P NBO004C $23.95 100-ct.
E E E Natural Nail Garnet Boards 20-ct. $2.95 goo2s Pink Pedicure NB0005 NBO005P NB0005C $99.95 Case (500)

G Professional Bufers 49¢ ea . $19. "“"-J Purple Med/Coarse  NB00O1 NBOOO1P NB00O1C
ay p 0

FLEX TAPE e o INBos2. 20 o1 515 o InBoosap L Orange Med/Fine  NBOOO2 NBOOUZP NB0O02C
WaterproofMuterial R L Blue Fine/Super Fine NB0003 NBO003P NB0003C

Black #NB003S » Pink #nBooss perronl | Cuticle Eraser Stones 65¢ ea. #nsooss GUARANTEED NON YELLOWING  ARCTIC BLOCKS™ NB0034 NB0034P NB0034G

T NAIL $6.95500-ct. 555 ”tfe”;ﬁ $9.95/500-ct./ Sizes 110 | Bl BWeeepd  BRUSHON -Si O‘NDDNAﬁU.E oSt onteiGie | NEW & IMPROVED
BASIX 5195/ 50-ct. refils /( $2.95 / 50-ct. refills : N C-CURVE STICKS
I . . - m,". $2.95 Professional Nail Glue 2 gm. $1.75 #1BD301
P #NB0100 #NB0102 1.2.3... DRYI™ sssna1o _ Shaping Tools
F p— 3Ly durs . My
W d
S [0} Square | | |Tapered Xtreme Cut Out Xtreme Curve XL 2.GM. $1.00 sssicz seM. el e lue 4 o $5.85 HB009 C-CTr;: ::er:;/ﬂ:‘rtime
-_— A $1.50 lmtae ﬁi:. 1
R #NB0104 #NB0105 XN302 XN305 #SSNG3 v et 2
G _ #NC0134 $6.
L M . Half-well treme Gut Out oo Extra Strength FORMS 500 CT. REUSABLE FORMS A 6T
urve . .
C Clear lear Bullet Glue .
S Curve C Twist-Off | poctangular F Y SALEI
U #NC0305 20¢ Nozzle! ectangular Forms
€ #NB0106 #NB0107 XN303 2.95 usozo7 $3.95 | & X
- ﬁ 4 M
French Xtreme Cut Out BOX OF 250 Dries in Horseshoe Forms 5-CT.
HalfWell © | | white hite Xtrome Square I $39.95 seconds | $2.50 meozos NONSTICK ™ juposio| eeeee—e———
—
I goublle Spring Assorted Cuticle Pushers | Sterilizer Tray | Sterilizer Jars H(;hq‘stligidg xfgomusu PEN SET | Round Sable Acrylic Brush PURE KOLINSKY
uticle Nipper Spoon Pusher _ Your - Small ospital Grade "-'—_—-ﬂ Acrylic Brushes
M - pF | #NB0201 Choice $295 SALE! $1.50/| Disinfectant SHORT| #8019 |ou%¥ouusm SABLE BRISTLES
B ! — - — o #NB0301 | 16 0z #PN114B =l mepium| Flat Sable Acrylic Brush ACETONE RESISTANT CLEAR HANDLES
P R M SALE  Spoon Pusher / Plerygium Remover #NB0202 g‘;’f;g_ = $3.50 J— LONG| 4nm0406 -
L $2.50 (f #NBO20S | A S— $6.95 . GAL #PN114G SALE! $4.75 #8 ¢ $5.95 » #NB0400
. . $12.95 H . Nylon Gel Brush A —
€ g Acrylic Nlpper 2 Sided Straight Pusher #NB0203 | $4.95 | e300 . SSIDED Bodor #10 » §7.95 » #NB0401
Locking Handl E "
M e 7 Straight Pusher / Cleaner #NB0204 | Professional Callus Planer . | Brush Cleaner aesosos | NAIL ALUMINUM ACRYLIC BRUSH
— T = — . .
€ H {( $4.95 : NBO210 4. | Holder SALE! | |woss| ART . #12 » $9.95 « #NB0402
N € #NB.0207 T‘l)e Nail g:g‘:{(‘ess q ~ 1$2.95 $4:95 BRUSHES | BRUSH _— N = 1 416 + $12.95 « iNB040S
Clipper p . -ﬂ _ '&al Ei~ SET NABO1T7 | ey
T S Trapper 79¢ Scissors s German sso212 by Brush Cleaner . SALES T— Brush stores in handle! | #1 mam—OZOZ
S Clipper #NB0208 2 | Callus Planer _— $2.95 3‘/‘ — - e
#4727 Curved #NB0213 / Straight #NB0214 w"' Blades 100-ct. $7.95 40z #NB0410 $4.95 $3.95 #NBO40B | 420 ¢ $17.95 o #NB0411
\ ‘G ACRYLIC LIQUID vioLET MONOMER Split Second i . Single-Process UV Gel ~ Ppink
A RI‘IL lhlblx ‘Q 20z 43 8oz ! gqm;é Agtivator Spray ?Z’f "r‘ugw:gzgs ¢ Bright Pink
R PROFESSIONAL QUALITY Ve ne10ss $2.95 ns10s4 $4.95 neiois $6.95 1 207, NB1058 $2.95 S Ereo 1oz, $fg gg e
AT DISCOUNT l’lll(‘l’q | NB1022 g - - xtender Tips 4 oz.
£%--—— mss ODORLESS ACRYLIC LIQUID i B ) o np0$a95 s OO oo g5008 O,
T ACRYLIC $295 siss §995 40z 8oz Brush On - . -ct. : : "
Clear NB1101 NB1102 NB1103 awn N31055 NB1016 NB1017 -
I N POWDER White NB1104 NB1105 NB1106 = $3 95 $6 95 $11 95 éntl Fsllngal % Uv Gel sealer
A [ ot White NB1107 NB1108 NB1109 UV CURABLE B 1. 95 rep Spray Brush-On $4.95 _
F R DR e e acrvuic Ligup SLEAILESS 1 i &= 2ox Nerosy $19 = Resin$1.95 . oy [Smmer Sezs
| Fo oo Noi11a Noi120 Nai1a1 NB1056 $3.95 nefois $6.95 neiore $11.95 - NB1023 8 0z. NB1021 ~ 10gm NB1025 NB1024 |FIBREGEL
E $99.9 <" SALE! Pink NB1046
Cc 602 UMPS DAPP 3 4 ww= FABRIC |cClear NB1047
| S D.syi e PRE ADHESIVE 12,95 your choice
Sﬂ'"' ss Sm' ‘M-“ . Fiberglass or Silk Strips 1" x 36", 2 ct.
A o N0 [SAVE $40] Fiberglass (NB1048) Silk (NB1049) $2.95
L Dust Masks Dust Brush Komfort Wedge ~ Mushroom Pump Twist Lock Pump g o; NB0324 ~ Ceramic w/Cork Porcelain w/Lid  Triple Dappen  Sonic Touch lll  Acetone Proof  Liti Dipr's 10 ct Also Available: Pre-Cut Fingers 70 ct.
$2.95 NBos14 $2.95 NBo315 $11.95 weoeer $1.95 NBos22 $1.95 Nsos21 $5.95eacH  $5.95 nsosts $1.00 Nsos1e $1.00 NBos2o $139:855101 2 for $1 NB033s $9.95 LD1004 Fiberglass (NB1050) Silk (NB1051) $2.95

WE eXPORT SE€ HABLA

PHONE: I-800-727-11I19 + WEBSITE: WWW.PREMIERNAILSOURCE.COM

P (ae TWEEZERMAN < )}
cingpro. g4 VARIST GiGi,, e “roessiona ...

Prices in this ad are valid September 1 through October 31, 2012. Afterward prices subject to change without notice. Shipping charges are denoted in parenthesis.
www.nailsmag.com/fifi/20268
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"The Finest Nail Files in the World

Tropical Shin

& 9

GUARANTEED

We also accept ACH/E-checks, wire transfers and these credit cards:

Now accepting

PayPal

NAIL

* twin fans

DUST COLLECTOR

DRYER o= - Whisks dust

' and debris out

| ] « hot/cold of the air!
N AMERICAN * auto on/off #NC0232 gh
VISA Master! ary
‘m Z * Free shipping within contiguous USA on orders of $99 o more; excludes oversized tems as noted online and in our catalog Free ship
= ? ping to Canada on orders of $99 or more shipped in a single box weighing under 12 Ibs ; excludes $19 95 brokering fee & import taxes #NG0227 | -
./
DRILL BITS [CARBIDE DRILL BITS | [DIAMONDDRILLBIS| SANDING BANDS |P+N+112 ﬁ P-N-125 $99.95 K“Pﬂ MANL-PRO| 27225 MI-20 | &
AND = - Large Barrel 1000 ct. $29.95 “THE BULLET” Exclusive Razzberry i
ACCESSORIES Large ‘Barrel #NBO501 #NB0508 100ct. $3.95 ' DRILL KIT Price! 15,000 L C
o " Srall Barrel #NBos02 | | ee—— Sl Barrel 4NBOS18 Fine Includes 6 bits, 25,000 RPM RPM € C
Acrylic Bit ARERETD 3 sanding bands = "
Siand | _czorene || et (| 7 > C€
i NG Toothpick #NB0504 s : . Includes 3 bits & SALE! $149.95 X STEEL oASE TS
- Football #NB0505 #NBO511 T:‘;)eel:: d $39.95 #PNI12 warranty #PNI25 | 3 BiTs / AD). spEeD #kupAt| $429.95 ruorev R S
5 ‘ "o || o vcBacki neosos o2 Barrel Bit $2.95 | papiocrRe.  — RAPIDCURE. | RAPIDCURE. | RAPDCURE. WBUIS| O O
B 00T e ik #NEQS1)| #NEDS21 F LED LAMPS TUNNEL s DOUBLE 7 WATT #NC0231$4.95 EA. N R
Pedicure 4 =
$3.95 $4.95 EACH $2.95 EACH | Pedicure. $2.95 | s Y SALEL, — = i P
-~ 'MACH Il MACH Iil ﬁ'{iﬂ | 9 WATT #NCo007 C €
Chamois Buffer Bit '.“/ Mandrels Buffing  Barrel NBOS15 _:‘l MACH I LED LED MINI TUNNEL LED TUNNEL | 5995 VALUE [Bowar] d =S
$2.95 #NBo514 49¢ #gost7 StoneBits  Cone NBOS16 e $69.95 $99 95 $199.95 | $49.95 sucoo0s | $99.95 incoose | 4waTre s warr atso svmcasLe S
\¢ gy Clear #NAB0O0O1 NAIL ART FOIL | RHINESTONE NAIL ART BRUSHES
———NAII‘AftBLSIA Black #NABO002 L//I‘[ w E;ﬂ DRIED FLOWERS F WHEELS qy S
Blue #NABOOO3 | POLISH STENCILS * > [ e f 240-CT. o' Striper Brush snasot11 N U
Gold #NABOOO4 | $1.95 P kil $1.95  |avawasel & E— A
RHINESTON ES Green #NAB0O00S | 10 CT. ) L] b b ' GoLD #nagozsy| 1200-CT. Detail Brush #Nagot112 P
Iridescent #NABO0OG | CHO0SE | . " ) SiLVER #nagozzs | 3495 —— | P
) STES r
‘l Light Bfue #NABO0O7 AHIT] ORA BORE DOTTING #NABO115 Angled #NAB0113 L
Pink #NAB0008 3 varieties ¢ 8 colors ¢ 1 variety and color per pack TOOL - — /..-—_ L
144-CT. Purple ANABO0OS il et Stickers YOUR GLITTER STRIPS _ SHIMMERING DOTS  MYLAR FLAKES ~ CRUSHED SHELLS FIMO SHAPES | STRIPING TAPE ' A
Red #NAB0010 Noil Art Stickers CHOICE' MANY Fan Brush #NABo114 R I
g W . COLORS ‘l
RHINESTONE SHAPES @g | Sl ==« B o @ % —|
hoose st VISIT OUR “ 2 S
0se from many styles a b
. B * * 100-CT. | premiernailsource.com PER PK - WEBSITE! | o e | EACH  YOUR CHOICE!
NAIL™ CND CNDE2 ArtClub- $2 95 Lolor up Colors LroHTEPERD" DURABLE ACRYLIC A
BASIX (_ s GEL LACQUER
o COLOUR SHELLAC MINI LACQUERS LAGQUERS POLISH DISPLAYS P C
LACQUERS EFFECTS GEL POLISH
[T Lj) TABLETOPDISPLAYS [0} (@
502 v oae 25 oz Holds 30 Bottles - $19.95
‘l 3302 [ 2502, . 60Z. ‘ .302Z. u Holds 60 Bottles - $29.95 L g
S = L] WALL MOUNTED
= ($4.50 = 4/$15.95 $2.95 $9.95 i » Wb e notes - 51955 | | =
B . Holds 90 Bottles - $29.95
ArtClub- R Mt china
a“ 2502. CNDe it COlOlEf“fB JUST GEL (9 (aze LY S0
$4 95 TREATMENTS Lacauers BB TREATMENTS POLISH g'aze. | o HR
TREATMENTS $1.95 — | LACQUERS l
. . =1 EMPTY &
502 330z Q 60z Wi | 50z 50z DISPLAYS " g LT} €
$2.95 $4.25 2502 $3.50 $13.95 = $3.75 Holds All Popular Brands S
“Original” Thong-Style “Softeez” X-Soft “Onezees” Individual i | THERAPEUTIC | Electric Mittens ssoz10
Pedicure Slippers | Toe Separators | Toe Separators | & :E PARAFFIN WAX | OR Booties ssozi2 o5 o1 | With 20 abrasive pads
v, 9| 144-ct. — = . wHITE | $9.95 M P
20¢ 10¢ | $3.95 = | " $3.95 per pound iz .95 4580418 A€
PAIR 24-ct. $1 u 1 F' i 6 Ib. Box $17.95'ss sah) #SB0300 #sBoso1 $1.95 at "|
L E - 1LB. éws. 00000000 = > SALE. N D
TASE OF 1440 e A PEACH  #SB0202 #SB0203 | UNIVERSAL LINERS [Gauze Wipes ]
$119.95 $89.95 BEST SELLER! LAVENDER #58020¢ #SB0205 | (Paraffin, Mittens or Booties) M|crop|ane 11
o #SB0407 VANILLA  #SB0206 #3B0207 | 50t $2.95 sgozt7 | #SBO317 ‘l Colossal Foot File
Pumice Sponges | Manicure Scrub | Heavy Duty 4-Way | NEW! SPA FIZZ™ | Sp43ASTX PARAFFIN Terry Cloth 100-ct. SAVE $9.95
#SB0408 pong Brushes  #SB0304 | Red Pedicure File | BUBBLE BOWL 5 —— WA'TMER Mittens OR Booties Birchwood podicure Socks 20 replacement pads $4.95 $5 #5B0417 lcj S
55¢ 49¢ #eeon2 $19.95 Back PEDISTIL™
each . W #S\Eﬁ: ? Pedicure Foot R R
- = #5B0410 & Leg Rest € €
$11.95 $9.95 $19.95 $49.95 #sB0201 $1.95| $2.95 pair $19.95 #pedistil

e EFFERVESCENT

Fresh Scent Pedicure Tablets
5-ct. #SB0100 $1.00

Fresh Scent Large Pedicure Tablets

10-ct. #SB0101 $6.95

Pink Grapefruit
Soothing Lavender
Lemon-Lime

Manicure Balls 10-

ﬂ‘imsm’"

Peppermint Pedicure
Collection

N Gentle Exfoliating ~ Créme Mask Pedicure Scrub
Sloughing Créme
—THTE x B2 5Gallons$59.95
#5B0102 | T smun NEE=0--  Gal. $14.95 '
#SB0103 [ (85 S8H)
#SB0104 “) 8025295 rocksats ice Cooling Gel

mMICN=-—2>=2
MICN—0UMT

PIPE-FREE PEDI SPAS

CNDB -it><a-

Photos are merely representational. Items are not necessarily shown to scale in relation to other products shown. Not responsible for typographical errors.

nail

Nailrek

color
~CLUB

www.nailsmag.com/fifi/20268
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$199.95
#MACHS LS

THE NEW MACH Il LED TUNNEL LAMP
cures most LED formula gels, gel polishes
and top coats in 30 seconds or less.

LIORATSFEED"
UV/LED GEL LACQUER SYSTEM
PURCHASE THE NEW

Premier

« sleek modern design
« rugged durability

« removable mirror panel
50,000 hour lifetime

Nail Source

“The Nail Tech’s Best Friend”

SEPT/OCT PROMOTIONS
1-800-727-1119

www.premiernailsource.com
VIEW OUR WEEKLY HOT DEALS ONLINE!

[RARPITLCURE.

MACH III LED TUNNEL

GET 4 LIGHTSPEED PRODUCTS FREE!

STARBASE™ Gel Base Coat .3 0z. ROBO RED Gel Lacquer .3 oz.
FORCEFIELD™ Gel Top Coat .3 0z. LASER PINK Gel Lacquer .3 oz.

« glossy black finish
« three timer settings

il
=

[

LAMP

#

« comfortably cures all
five fingers or toes

Made in Taiwan.

NEW[ GiGi. ANTI-OXIDANT SKIN CARE For All Skin Types

YOUR
CHOICE

. e

-EEE

$6 95

DAILY FACIAL CLEANSER * Antioxidants brighten and protect while honey calms and softens, leaving
skin makeup free and without impurities EXCLUSIVE BLEND Dark Honey Complex + Acai Berry

DOUBLE ACTION FACIAL SCRUB * Bamboo powder and blueberry extract gently exfoliate dead
surface cells, leaving skin glowing, soft and smooth GIGI BLEND Dark Honey Complex + Bamboo

BALANCING FACIAL MOISTURIZER * Antioxidants protect while soy protein softens, leaving skin
balanced and firmer looking EXCLUSIVE BLEND Dark Honey Complex + Baobab Fruit

NIGHT FIRMING FACIAL MOISTURIZER CREAM
a smooth and glowing complexion EXCLUSIVE BLEND Dark Honey Complex + Vitamin E

SMOOTHING FACIAL SERUM « Nourishing soy extract promotes elasticity for a healthy,
. smooth complexion EXCLUSIVE BLEND Dark Honey Complex + Soy

REVIVING EYE CREAM * Vitamin A and icorice extract softens the appearance of dark

circles and smooths fine lines in the eye area GIGI BLEND Dark Honey + Licorice

_ h ] gy -Ii Exclusive GiGi Blends including Dark Honey Complex!

* Amino acids and antioxidants rejuvenate skin for

5 $1.50 ™ $29. 95 (’—— @ $9.95 (33 $9.95 |(33 $99.95
M #DKL10 iTYUAﬂ‘,Tvﬂx \Mﬂg‘ #SNSO #DPLO5 GlGl@ #GG13 Gl #GG114
———bpa oo A a S MILK CHOCOLATE SAVE

140Z. | CREME WAX ~ #1WAXINUSA
FREE! PEARL ROSIN $13.95 [($25 ==
SAVE SALON VALUE
$9.95 ="
FREE VALUE £ e $ 5 SAVE (s Lo s »
-;'- Sdrlas "‘."‘"'"L"" $4 J -
100-CT. - S 81495 | e | GIGI'S PRO 1 KIT
BENDABLE WOODEN APPLICATORS < SALON VALUE Y 140z COMPLETE WAXING SYSTEM
N $4.95 — $9.95 | $14.95 @ $3.50 i $10.95
#GE10A EFlcE. “icers = #PL13 | (G #PLO5 I\-I,%!,!T ek ", rack
DRY HEEL CUTICLE i
ELIMINATOR 16 OZ | ELIMINATOR 20z, F PRO
TEA TREE OIL E/L\JEQ%NEE{T(?ZF SAVE ‘ = = PACKS
NATURAL % HIGH GLOSS ' %,:\)\(/’}5 - = } o 550
PROTECTANT, -
ANTISEPTIC & | GET ONE 507, @ = $10 0 ' =
$7.25 BOTTLE FREE! %= $24.95 , CHOOSE ANY NAILTEK PRO PACK
SALON VALUE $2.25 FREE VALUE H SALON VALUE — SALON VALUE - UP TO $24 SALON VALUE
hi laze. $29.95 | chi laze. $14.95 | 4 ,—mm $2.95 0 .
china (9 9 aze #CG12D china (9 9 aze #CG15 ~ Precision Striper COlor OOQ craCKed fInISh -
BEST L and Fine Tip
SELLERS e PolishPen | NEON FRACTURED POLISH ﬁ
12-PC. DRY40L_ FREE! o ONE e : ﬁ
DISPLAY REFILL O MIX *N MATCH
SAVE BOTTLE FREE! / 3 L
SAVE & -
$1 0 $4.95 e — 350Z y
cAitb>cd- $79.95|-it><A- $9.95 $3.95 $14.95 S $16.95
(). #BD12 |INTENSE SEAL  #/BDO1 “ #SE5000 #SE1000 m #HNM118
B . Qi BEST SELLERI| o0 o A | seche OUT-THE-DOOR t
. Nain Ji 2% NOBUFFING N A | vTE™ Q TOP COAT 6-CT. =
’ . NON CLEANSING | ULTRA V Seche DISPLAY
4 - 100% UV DRY | UVTOP COAT PROKIT WITE
- e MIRROR FINISH 502 pe .5 0z. bottles
SAVE $13.95 $21.50 $42.00 ¢
18D PROFESSIONAL GEL KT 20 SALON VALUE SALON VALUE Retail Value
Beauty Concepts Group  $9.95 $4.95 ™ caion $39.95 /\’ /\’ N EW! «
~u 10-CT. ' #LD1004 #MP112 ($5 S&H) #SC108 . PREMIUM
Litle Dipr's . | BONEAY NaE WASHABLE cural” — W
ttle Diprs SANI EROFESACNAS NAILFILES oo™ N v,
WEARABLE EA"E YOUR CHOICE $1.00 m
BAIL SOAKERS CLEAN'N FLUSH | Cuipoy™ Sk 190100 movcs R
A DISINFECTANT Washable Files  White 180/180 #NN610 | Samahy™ m #uu_ugu
- CONCENTRATE Sandvfh Black 100/100 #NN611 — ) i
METAL FOOT FILE | Makes 128 Gallons! |mamy, zoeioeonnee sandy= ML s

FREE SHIPPING ON ORDERS OF $99 OR MORE!"

* Free sh pping with n contiguous USA on orders of $99 or more; excludes oversized items noted online and in our catalog Free shipping to Canada on orders of $99 or more when shipped n a single box weighing under 12 Ibs ; excludes $19 95 broker ng fee/taxes ncurred when clearing customs
PRICES IN THIS AD VALID FROM SEPTEMBER 1 THROUGH OCTOBER 31, 2012. AFTERWARD PRICES SUBJECT TO CHANGE WITHOUT NOTICE. NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS.

www.nailsmag.com/fifi/20268



PREP FOR
PERFECTION!
SCRUBFRESH™

WITH FREE
MENDA PUMP

C N D e HYDRATION
Gad SUPER HEROES!
NEW! SHELLAC™
NOURISHING

REMOVER

SAVE 20%

ON ALL VARIETIES OF
SCENTSATIONS™
BULK-SIZED
LOTIONS

SAVE 20%

ON ALL VARIETIES OF

RETENTION+™
SCULPTING
POWDERS

Clarity ¥ Brightiers
Ea -

¢ o i m“ *'
L]

Skin loves to soak up Scentsations Lotions!

Harmonious blends of skin nourishing

ingredients and fresh, clean fragrances
that are like candy for the senses.

S pol: ;q, E__1
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Save the day (and your hands) with CND’s
Hydration Kit which provides the essentials
your hands and nails crave in a shimmering
carry bag. Kit includes SolarQil™ .25 oz.
and Aimond Soothing Créme 2.6 0z.

$9.95 FREE SHIMMERY BAG
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PURE

SEER WHITE

Transform your client’s nails with CND
Retention+ Sculpting Powders. Superior
clarity and brightness—now at 20% off!

Take your CND Shellac service to the next
level with CND Shellac Nourishing Remover!
Infused with macadamia and vitamin E oils
to condition client’s nails. Gently remove
CND Shellac in just eight minutes!

8 0z. $4.95 / 32 oz. $16.95

Use ScrubFresh prior to applying CND
Shellac, enhancements or nail polish to
guarantee superior adhesion. For a limited
time, receive a FREE Menda pump with
the purchase of an 8 oz. ScrubFresh.
$11.25 FREE MENDA PUMP

.80z. $8.80 SAVE $2.20

310z. $14.00 SAVE $3.50 3.7 0z. $26.20 SAVE $6.55

Cranberry Currant Cucumber Melon Green Apple Peach Citrus Pink Grapefruit Tropical Mango
SILKYSOFT™ | N \
HAND & BODY LOTIONS [ Y
80Z PUMP BOTTLE Y L
$4.95 sl Y
MiX & MatCh #EZF1001 #EZF1002 #EZF1003 #EZF1004 #EZF1005 #EZF1006
Upgrade to Luxury STEP 1 STEP 2 STEP 4 STEP 5

Lemon Tea Tree Soak
This antibacterial

soak combines the

’ tonic essence of

Crystal Mineral Scrub

Sparkling salt scrub

sloughs away dead

cells and calluses, A
and nurtures skin with LT
naturally emollient —
avocado, shea butter —

White Tea Massage Lotion
Detoxification and

deep relaxation work

in tandem with anti-

oxidant action in this
stress-reducing,

organic massage

Ginger Root Finishing Lotion
This lively finale to

the SPA ELEMENTS

manicure or pedicure

seals in moisture and

leaves hands and

feet feeling silky and

EzFlow
SPA ELEMENTS™

lemon with the
natural antiseptic
properties of tea tree

! - and jojoba oil. -
in a purifying bath 60z $5.95 formula. White tea revitalized, thanks
MANICURE & PEDICURE KIT for hands or feet STEP 3 Large $19.95 fights free radical to the essence of
(contains two 6 oz steps and three 8 oz. steps) SZ;?'? e natural L Sﬂ}}ﬁ,’"“s’;‘mb SVTE?i“m'ZV.'n%‘L'? R g onaet AW |-
N . . . exfoliation process. = 9 black walnut extracts e as a restorative —
$ 2 4 9 5 A five step manicure and pedicure sytem comprised of all natural, Gently polishes skin ease muscle tension. energy-tonic.
" organic products to help soothe, hydrate and rejuvenate your skin, | g, ¢5.95 While essences of 80z $5.95 T 80z $5.95 =
$35.95 VALUE  leaving it with a soft, silky feel. (Details about each step at right). | 32 o 3?9_95 mg:gg:rrgﬁfﬁgggﬁ P | o s?g_gs or sfg_gs
.| werrsreeD” $6.95 | RAPIJCLIRE. $99.95|EZ {5 smes $1.50
M E R I C A NA I L S ‘ #L.S2002 MACH Il LED #MACH2 t/{l‘t EACH
.COM
3 0Z. | MINI TUNNEL -
LEADING PROFESSIONAL | FORCEFIELD™ with 5 timer seitings, \
UV/LED removable mirror
BRANDS RECOGNIZED | gEL TOP COAT = SAVE panel and 50,000
hour life-time
AROUND THE WORLD durable glossy finish
lasts for weeks S AVE $30
/N onester $14.95 SPA {ggzﬁz $1 00 | ProFlles $124.95
SBOVEAT T UV/LED GEL .5 0Z. 10 CT. | ————¥~=
PROFESSIONAL EFFERVESCENT MANICURE BALLS P*N*I 25AT
VARIETIES SAVE | “ADVANCE TECH”
AVAILABLE I— ] 330/0 ELECTRIC FILE NAIL ART
Cures in less than b SCENTS SAVE $75 STICKERS
30 seconds under LED light. * AVAILABLE | 3 FREE BITS INCLUDED

/\’/\’ Buffy™ $1.50

NOUVEAU NAIL SUPER THICK #NN614
PROFESSIONAL 3-WAY BUFFER

gl AL

C LOUR
COLLECTION.
Each package contains 10

colors of a single product.

Micro Glitter, Glitter Strips,
Foil Stars, Foil Hearts,
Crushed Shells or Glass Beads

SAVE 25%

Premier

VIEW OUR WEEKLY HOT DEALS ONLINE!

Nail Source

“The Nail Tech’s Best Friend”

WWW.PREMIERNAILSOURCE.COM « TOLL FREE: 1-800-727- 1119

www.nailsmag.com/fifi/20268



Step
COIOoUr
GEL POLISH

’, Top, Base and Vibrant Colour In
' One Ground-Breaking Bottle

Just Two Coats of Genuine Colour, Cure* & Go
Stronger, No-Chip Manicures & Pedicures

The Fastest and Most Gentle Soak-Off in Just & Minutes.
Mo Damaged, Weakened or Dehydrated Natural Nails.

“UV/LED Light Cured
_':_'“:’-r X J, e BIO SEAWEED GEL®
—— . —_— ——
i ____ﬂ; _,..’
_H““'-A-..____
Find Us Online!
Facebook, Twitter

and YouTube

Ky L

§ 1.877.428.8816 * info@bioseaweedgel.com ® www.bioseaweedgel.com

. www.nailsmag.com/fifi/20137
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The Professional Salon Case

Konad Stamping Nail Art™ is a new and innovative nail-imprinting
kit that allows you to stamp beautiful pre-designed images on
your nails in minutes! Our kits do not hold back on quality,
it delivers beautiful delicate images that hand painting cannot achieve.
Mot only are the kits cost effective and time saving, but with
hundreds of designs available you can apply and change
designs as many times as you wish, creating beautiful nails that are
only limited by your imagination.

fast, easy, and fun anyone can do it!

< And noy ProL Iy presenting
Protessional Salon Case Il

www.nailsmag.com/fifi/20191



SNl eI,

labulous Fall Savings

.r"l.:"r."r' fl yNeErRoe -fx,-'r
Lavender & Vanilla

Buy one 32 oz. Lemongrass & Lavende

Vanilla Bean & Sugarcane Lyte FRE

3209-5012 Salon 526,95

FREE FINISHING WIPE!

Buy one Eco Soak Off Solution
i 0z2.) and get 4 oz. of Eco
Finishing Wipe FREE!
Salon $8.95

SAVE ON BLOCKS!
it . of White

r Orange Mini Blocks for

27 | special price!

Salon 559.00

NEON SAVINGS!

Buy a Neon Multi-Grit
Block at a special price!
1 Salon $0.29

¥

pu

Callows Removal
'I:’i-"ff’-‘ L & Las

3206-5012 Salon $19.95

C1napro

creations

when you b
f.ﬁ'ﬂ ot |'Il
(181405012 Solon 58.35

Princiss

CinaPro.com 800 Fax: 66125

www.nailsmag.com/fifi/20166




't's Not a secret,
t’'s a REVELATION.

SCAN & WATCH

Search "QR Reader" 1. Download and install a free QR Code reader for your phone.
. ' 2. Open the QR Code reader application.

in Apple _S App store 3. Take a picture/scan the QR Code with your mobile device.
or Android App store. 4. The Code will take you to the video revelation.

www.AllureNailSupply.com
www.nailsmag.com/fifi/20261



rade to Upscale

NEINITY

&oing Beyond

te C us
AU FIl™  Made in USA

e y .

Luminous -

Enlightened Luxury

Made in USA ~ Auto Fill"

Enjoy

200..

Infinity™ OR Luminous® purchase includes: Pedicure Stool,
1 Year Warranty, Discharge Pump and Free Shipping.

Valid with purchase of Inifnity™ OR Luminous®model only. Limited Quantities.
While Supplies Last. No substitutions. No Rain Checks. Cannot be combined with
any other offers, promotions or discounts. Cannot be redeemed for cash or cash
discount. Cannot be applied to past purchases. Restrictions Apply.

*$500 off already applied to listed Sale Price.

Regular Price: $2995  Sale Price: $2495

www.LEXOR.com

Lexor

always follow your State Board’s sanitation and disinfectant guideline.

www.nailsmag.com/fifi/20183

(714) 444 - 4144

Infinity™ is shown with Champagne Base, Burgundy and Sand Cushion, Venetian Red AnGELic™ Bowl
Luminous® is shown with Champagne Base, Neptune and Sand Cushion, Paradise Blue AnGELic™ Bowl
Ultraleather™ is a trademark of Ultrafabrics, LLC.

Trademark Disclaimer: Infinity, Luminous, Liberte, Q-Spa, Ultima, V-Spa, Kidde-y, Elite Platinum, Mystique, Versas, Vista, Elite Ultra, Sani-Drain, PureFlo, Pioneering “SMART" Pedi-Spa, Auto-Fill, AutoCl
and TT360 are the trademarks of Lexor, Inc. Reproductlon or reuse of part or all of trademarks are expressly prohlbned without written permission from Lexor Inc. Due to limitation of the printing
look different from actual colors. Lexor will not be responsible for any misprint of this advertisement. Lexor’s Pedi-Spa specification and prices may change without prior notice. Pedicure Spa:

Feature Highlights

Tru-Touch™
Massage System

PureFlo® Jet

Ultraleather™

b\

LED Accent

AnGELic™ Bowl Faucet LED

Expires: 09/30/2012
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Made in USA

DARE TO COMPARE FEATURES

e

Feature Index
¥ Supple Leather Cushion
] Tru-Touch™ Shiatsu Massage
@ AnGELic™ Unbreakable Bowl
i PureFLO® Pipeless Whirlpool Jet
[# Pedicure Stool Included
[ Manicure Trays Included
[# Drain Pump Included
[# 1 Year Industry’s Best Warranty
[ Shipping Included*

Feature : i



Watch product demo
www.nailsuperstore.com

The patent-pending Red Dragon Sauna system
uses gentle steam to pamper feet; '|.gFfiﬁcantIy
reducing water consumption and taking up

considerably less space. Experienc i‘S‘totaIIy

new concept in pedicure treatr_ner\rs t(')'élay!

System
starts at

¥595

Patent-pending #13078560

SuperSonlc3

Professional Electric Nail File System Professional Electric Callus Remover

Limited time offer!

$124%....

Item# 410108 410111
Reg. price $175:68

ProMaster

Professional 36 Watts Gel Lamp Professional 36 Watts Gel Lamp

Cures UV gel polish within 30 seconds!

=9 51250

Item# 720073
Reg. price $175:68

Call @ Visit our website and online store at
800.669.9430 www.nailsuperstore.com
We speak your language: English, Tiéng Viét, Francais, Espanol,3t=+o]
www.nailsmag.com/fifi/20308
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THE SUPPLY SOURCE 4500 HIATUS ROAD #207 SUNRISE, FL 33351 1.800.221.8477 [TIPS] WWW.IDONAILS.COM HABLAMOS ESPANOL
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IF YOU HAVE A QUESTION,
WE HAVE AN ANSWER

| need help selecting a good UV light. What should | look for? Is price a good indicator? Why is it important to ask new clients if they have any

allergies? I'm thinking about doing a client survey. What questions should | include and what's the best way to go about it? How do you thank
your competition model? | have a 50-year-old client with hard, brittle nails with recurring ingrown nails. Can | help prevent the ingrown nails?
How do | get a small business loan to open my own nail salon? What is the chemistry behind nail prep items that help with bonding? \What are
“color drops” for acrylic monomers? Why aren't my soak-off gels looking shiny after the first few days? WWhen mixing glitters, what gives more of
the 3-D look? Why do | have headaches at work? How can | get my nails to grow? What is your policy when it comes to putting enhancements
on teens? Is it true that most white gels do not cure all the way? How do | avoid raising prices in this economy when my product costs are
increasing? What is the best way to handle no-shows? Why did my client's natural nails suddenly become grooved? | have a new client coming
in and he told us he has athlete’s foot. How should | deal with this? Can | work on his feet? How do | approach our employees about staying in
the salon when it's not busy? What's the trick to getting dark glitters to cure when doing rock star gel nails? Is it better to perform pedicures with
or without gloves? A client wearing acrylics wants to come in weekly. Should another coat of acrylic be added or is there another procedure to
follow? How do | keep wraps from lifting on a client with poor circulation? Why do tiny white spots appear on my finished acrylics? How do |
know if a salon is right for me? Will the chlorine in swimming pool water affect nail polish colors? Can a booth renter make a commission for
retail in the salon she rents from? If oil causes acrylic nails to lift, then why are we urged to use it and to tell clients to use cuticle oil? How to
correct a vertical split in the nail? Where can | find manicurist-themed wall art or good manicurist clip art? How do | get clients to book their next
appointment after their service is finished rather than calling just before they want to come in? What is the average shelf life for acrylic powder
and monomer? | am trying to keep my hours down and work shorter days but | just can't say “no” to my clients. Any advice? What do you do
to be environmentally friendly in your salon? When someone comes to me for an acrylic fill and | wasn't the one who put on the previous set,
does it matter what product | use? Can you embed nail art in gels? Should a beginner tech earn the same wages as a more season tech? \What
techniques can techs use to keep salon conversations professional? What causes artificial nails to turn yellow? What is the best way to market to
university students near a college campus? What should | wear on my first day of work? Can you offer any tips for keeping my books as full in the
fall and winter months? Is it true that when you remove calluses with a razor, they come back harder? Can you use any primer with any acrylic?
What does it mean to be an independent contractor? What causes the burning sensation when gels are curing? Do you bargain when it comes
to your prices? What nail shapes and polish colors are best for natural nail clients with short nail beds? Am | entitled to a key as a booth renter in
the salon where | work? Could chlorine in the water make my client's acrylics lift? How do | promote myself within a full-service salon when | am
the only manicurist? What methods and type of equipment do | need for paraffin
treatments? How do you warn your clients not to use lotion before they come in?

How do | determine my fee for party packages? How much space do | need to

have spa parties? Should we have clients sign a consent form prior to receiving nail

services? What's the best way to keep rhinestones on the nail so they don't fall off

as easily? How do | fire a nail tech? How should | respond when clients ask me why
they should pay a higher price for my services? Why do you choose not to wear a s
mask when filing acrylics or gels? Do you discuss politics in the salon? Is there a

product that would help with the swollen and irritated cuticles for my nail biter client?

VISIT NAILSMAG.COM'S QSASECTION. |~ = -

NAILSMAG.COM ...

everything a nail tech needs
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Sequins, Sparkles, l‘n Vi
and Feathers i

r

striptease — with emphasis on the tease. So says
burlesque performer Ruby Kitten, also known as
Anna Mayrhofer, owner of Exalted Nail and Body in
Errington on Vancouver Island in British Columbia,
Canada. Her interest in burlesque began innocently
enough. “Locally we have an annual fundraiser for
our little country community hall, a classic Vaudeville
and burlesque show. Years ago a friend asked if I
would be part of a backup crew in a piece in the show
and the bug stuck,” says Mayrhofer. “Shortly after
that I took a class with the infamous Miss Rosie Bitts.
Her introductory classes help potential performers
with character development and give you some
history of the burlesque movement. At the end of the
class you perform a 30-second piece for your peers.”

Despite being something of a veteran now, new
routines are always challenging. “Sometimes I feel
like my body and my brain have a disconnect and I
have to work on the same move over and over. That
said, it’s a great work out,” she says.

Mayrhofer performs with a local troupe called
The Damsels in DisDress. “We perform classic
Vaudevillian-style (1850-1940) burlesque,” she says.
“Many performers are solo, but for me, part of the
appeal of the art is that it also allows me to perform
with an amazing group of women. We all have the
same vision for our troupe — we stick fairly closely
to the authentic, vintage routines, outfits, and

performance subject matter. - :;
“If you're wondering right now if burlesque may - >
be a little too risqué for you, go and see a classic -
burlesque or vaudeville show. Yes, it’s going to have a o
few reveals, but it’s also generally a fantastic evening e
of music, comedy, laughs, and, of course, sequins, . L AR \
A . \

sparkles, and feathers.”

NAILS (ISSN 0896-193x) (USPS 001-426) is published monthly, by Bobit Business Media, 3520 Challenger Street, Torrance, California 90503-1640. Periodicals postage paid at
Torrance, California 90503-9998 and additional mailing offices. POSTMASTER: Send address changes to Nails, P.O. Box 1067 Skokie, IL 60076-8068. Please allow 6 to 8 weeks
for address changes to take effect. Subscription Prices - United States $20 per year; Canada $57 per year; Foreign $87 per year. Single copy price - $5; Big Book - $40. Please allow
6 to 8 weeks to receive your first issue. Bobit Business Media reserves the right to refuse non-qualified subscriptions. Please address Editorial and Advertising correspondence to
the Executive Offices at 3520 Challenger Street Torrance, California 90503-1640 or online at www.nailsmag.com. The contents of this publication may not be reproduced either
in whole or in part without consent of Bobit Business Media. All statements made, although based on information believed to be reliable and accurate, cannot be guaranteed and
no fault or liability can be accepted for error or omission. Subscribers: If the Post Office alerts us that your magazine is undeliverable, we have no further obligation unless we
receive a corrected address within 2 years.

222 NAILS MAGAZINE SEPTEMBER 2012



WHO
RE YOU?

The girl with the edge?
The style standout?

Retention+™ is not your mother’s
acrylic. It’s the original game
changer for long, sleek, natural-
looking nails. And now with new
Retention+ Powder the sky’s the limit.

Shape. Lengthen. Construct. Build.
Totally transform!

Retention+ Liquid & Powder System.
New from CND.
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NEW FROM OPI FOR
FALL/WINFER 2012

Germany
Collectien

MODEL IS WEARING SCHNAPPS OUT OF IT! »

TO SEE THE ENTIRE COLLECTION,
TURN.TO PAGES 2-3 \uar
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Try it on at opi.com
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